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opinion ìíåíèå 

Äèàëîã ëó÷øå, ÷åì ìîíîëîã

Ãîñóäàðñòâî â ëèöå ìèíèñòåðñòâ, 

àïïàðàòà ïðàâèòåëüñòâà, àäìèíèñ-

òðàöèè è Ñåêðåòàðèàòà Ïðåçèäåíòà, 

Àãåíòñòâà ïî ðàçâèòèþ, èíâåñòè-

öèяì è èííîâàöèяì óäåëяþò âñå 

áîëüøå âíèìàíèя íàëàæèâàíèþ 

äèàëîãà ñ áèçíåñ-ñîîáùåñòâîì 

Êûðãûçñòàíà. 

Èíèöèàòèâà ñîçäàíèя Íàöèîíàëüíîãî 

ñîâåòà ïî âçàèìîäåéñòâèþ ãîñóäàðñ-

òâà è áèçíåñà, à òàêæå èíèöèàòèâà 

ïðàâèòåëüñòâà ïî ðàçðàáîòêå àíòè-

êðèçèñíûõ ìåð ñ íåïîñðåäñòâåííûì 

ó÷àñòèåì ïðåäñòàâèòåëåé áèçíåñà 

ñòàëè õîðîøèì ôóíäàìåíòîì äëя 

ïîñòðîåíèя äèàëîãà. 

Òàêàя èíèöèàòèâà ìîæåò òîëüêî 

ðàäîâàòü, îäíàêî âìåñòå ñ ïîçèòèâîì 

çàêðàäûâàþòñя è ñîìíåíèя. Ñêîëü-

êî óæå áûëî ðàçëè÷íûõ ôîðóìîâ, 

èíèöèàòèâ è ñîâåòîâ, áîëüøèíñòâî 

èç êîòîðûõ îñòàëèñü ïóñòûìè äå-

êëàðàöèяìè íà áóìàãå. Íî âñå æå 

õî÷åòñя íàäåяòüñя, ÷òî íîâûå íà÷è-

íàíèя - ýòî ðåàëüíûå ìåðû. 

Áèçíåñ ñàì ïî ñåáå àêòèâåí è ãîòîâ 

âíåäðяòü ïðîãðåññèâíûå ýêîíîìè÷åñêèå 

ðåôîðìû. Îäíàêî íåîïðàâäàííûå 

îæèäàíèя, à èíîãäà è îòêðûòûé ñàáî-

òàæ íåêîòîðûõ ÷èíîâíèêîâ ñäåëàëè 

áèçíåñ öèíè÷íûì è ïðàãìàòè÷íûì. 

×òîáû âîçðîäèòü äîâåðèå ïðåäïðè-

íèìàòåëåé, ãîñóäàðñòâî äîëæíî 

ïðèëîæèòü âñå óñèëèя è âîïëîòèòü 

â ðåàëüíîñòü õîòя áû ÷àñòü èç òîãî, 

÷òî áûëî çàяâëåíî. 

Ïîëå äåяòåëüíîñòè áîëüøîå: ýòî 

íåäî÷åòû íîâîãî Íàëîãîâîãî êîäåê-

ñà, ïóòàíèöà è íåîáîñíîâàííîñòü 

òàðèôîâ ñîöèàëüíîãî ñòðàõîâàíèя, 

ñëîæíîñòü è êàê ñëåäñòâèå âûñîêàя 

êîððóïöèîííîñòü èìïîðòíî-ýêñïîð-

The state represented by ministries, 

government staff, Administration 

and Secretariat of the President of 

Kyrgyzstan, and Agency on Develop-

ment, Investment and Innovations 

have been paying more attention 

to dialogue with the business com-

munity in the country.  

 The President’s initiative to es-

tablish a National Council for Coop-

eration between the Government 

and Business Community, as well 

as an initiative of the Government 

on the development of anti-crisis 

measures with the direct partici-

pation of business representatives 

have established a good basis for 

building a dialogue. 

Such an initiative can only make 

us happy, but doubts creep in along 

with the positive feelings. So far 

a lot of various forums have been 

conducted, and initiatives suggested, 

most of which have remained empty 

declarations on paper. Nevertheless, 

we hope that recent initiatives have 

not been just a part of presidential 

election campaign, but real action to 

improve the business environment 

in the country.  

Business itself is active and ready 

to implement progressive economic 

Better dialogue than a monologue  
Êóáàí Àøûðêóëîâ, 
èñïîëíèòåëüíûé äèðåêòîð ÌÄÑ

Kuban Ashyrkulov, 
IBC Executive Director  

òíûõ îïåðàöèé, íåäîñòàòî÷íîå ñòè-

ìóëèðîâàíèå ôèíàíñîâîãî ðûíêà, 

çà÷àòî÷íîå ñîñòîяíèå ôîíäîâîãî 

ðûíêà è ìíîãîå äðóãîå. 

Â ïîñëåäíåå âðåìя ïðîøëà ñåðèя 

âñòðå÷, íà êîòîðûõ îáñóæäàëèñü ìåðû 

ïî áîðüáå ñ êðèçèñîì, ñ êîððóïöèåé, 

âûðàáîòàíî íåìàëî ïðåäëîæåíèé, 

âíåäðåíèå êîòîðûõ ïîìîæåò ñòè-

ìóëèðîâàòü ðîñò ýêîíîìèêè. Ïåðâûå 

ëèöà ãîñóäàðñòâà íåîäíîêðàòíî è âî 

âñåóñëûøàíèå îáåùàëè, ÷òî áóäóò 

ïðèíяòû êîíêðåòíûå ìåðû, ïðè÷åì 

èõ âûïîëíåíèå áóäóò êîíòðîëèðî-

reforms. However, unfulfilled ex-

pectations and sometimes open 

sabotage by some officials have 

made business cynical and pragmatic. 

To revive business confidence, the 

state has to make every effort to 

translate its initiatives - or at least 

part of them - into reality.  

The field of activity is great: 

shortcomings of the new Tax Code, 

confusion and unfounded social in-

surance rates, complexity, and as 

a consequence of it, high level of 

corruption in import-export op-

erations, insufficient promotion of 

the financial market, the nascent 

state of the stock market, and 

much more.  

 Numerous proposals to stimulate 

further economic growth have been 

developed at the recent meetings 

on the development of anti-crisis 

measures. Our state leaders have 

repeatedly and publicly stated that 

measures would be taken, and they 

would directly monitor the imple-

mentation of the recommendations. 

Business people especially remember 

the promise to harshly suppress any 

attempt to sabotage on the part of 

the executive bodies, and actively 

lobby for legislation in support of 

the anti-crisis program.  

Recently, when asked a question: 

“How can government help develop 

your business?” businessmen an-

swered: “God forbid! Suppose that 

it does nothing, and thus does not 

interfere with our business.” Now 

we would like to believe that the 

response of businessmen will be more 

positive and constructive.

Áèçíåñ ñàì 
ïî ñåáå àêòèâåí 
è ãîòîâ âíåäðяòü 
ïðîãðåññèâíûå 
ýêîíîìè÷åñêèå 

ðåôîðìû 

Business itself is active 
and ready to 

implement progressive 
economic reforms

âàòü ëè÷íî. Çàïîìíèëèñü îáåùàíèя 

æåñòêî ïðåñåêàòü ëþáûå ïîïûòêè 

ñàáîòàæà ñî ñòîðîíû èñïîëíèòåëüíûõ 

îðãàíîâ, à òàêæå àêòèâíî ëîááèðîâàòü 

çàêîíîäàòåëüíûå àêòû â ïîääåðæêó 

àíòèêðèçèñíîé ïðîãðàììû. 

Î÷åíü õî÷åòñя âåðèòü, ÷òî åñëè 

ðàíüøå íà âîïðîñ: «Êàê ãîñóäàðñòâî 

ìîæåò ïîìî÷ü ðàçâèòèþ âàøåãî áèç-

íåñà?», ïðåäïðèíèìàòåëè îòâå÷àëè: 

«Íèêàê! Ïóñòü íè÷åãî íå äåëàåò è 

òåì ñàìûì íå ìåøàåò áèçíåñó», òî 

òåïåðü îòâåò áèçíåñà áóäåò áîëåå 

ïîçèòèâíûì è êîíñòðóêòèâíûì. 
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- In Kyrgyzstan the tourism industry depends 

mainly on tourism in Issyk-Kul. What is your opin-

ion about this season? 

 - It is obvious hat the results are worse than in 

previous years. The first reason is the continuing 

economic crisis, particularly in Kazakhstan, and the 

second reason is bad weather. The third reason, 

perhaps the main one - our hotels have not shown 

the appropriate flexibility in pricing. Today, the price 

of 7 to 10 days rest in Issyk-Kul is the same as in 

much better conditions in Antalya, including airfare. 

Our business has shown its inability to react quickly 

to changing situations and be able to withstand 

price competition. 

- How does your company survive the crisis? 

- While the country’s flow of tourists has markedly decreased this 

year, Kyrgyz Concept continues to work as usual. At the end of last year 

there was a decline in our activity, but by early 2009 we have returned 

to the previous level. 

I believe that this is not the overall success of the country’s economy 

but just the success of one enterprise, which realizes its advantages 

during the crisis, at a time when others have a weakness. 

- What is the secret of the success of Kyrgyz Concept? 

- We have started to reap the results of building a long-term strategy in 

previous years. First, it is the credibility of the company, as well as major 

investments in human capital, marketing and management. However, 

our success is not indicative for the entire industry. 

- What would you change in the management of the rest in Is-

syk-Kul? 

- Our visitors, especially from Kazakhstan, have become accustomed 

to the all inclusive service, which is traditional in developed countries. 

Having paid once, customers do not care to carry money to pay for 

services. There is no place with such a service in our country. 

Our hotels do not have prices for a single accommodation, and the 

minimum is a double settlement, under the outdated Soviet system. 

This is the result of commercial inflexibility towards a new type of a 

client, who is not necessarily ready to share a room with a neighbor, so 

he has to pay a double room. 

èíòåðâüþ interview 

- Òóðèñòè÷åñêàÿ îòðàñëü Êûðãûçñòàíà â îñ-

íîâíîì çàâèñèò îò òóðèçìà íà Èññûê-Êóëå. 

Âàøå ìíåíèå î íûíåøíåì ñåçîíå?

 - Ðåçóëüòàòû яâíî õóæå, ÷åì â ïðåæíèå ãîäû. 

Ïåðâàя ïðè÷èíà - ïðîäîëæàþùèéñя ýêîíîìè÷åñêèé 

êðèçèñ, îñîáåííî  êàçàõñêèé,  à âòîðàя - ïëî-

õàя ïîãîäà. Òðåòüя ïðè÷èíà, âîçìîæíî, ãëàâíàя 

- íàøè îòåëè íå ïðîяâèëè äîëæíîé ãèáêîñòè 

â öåíîîáðàçîâàíèè. Ñåãîäíя ñòîèìîñòü 7-10-

äíåâíîãî îòäûõà íà Èññûê-Êóëå òàêàя æå, êàê â 

áîëåå êà÷åñòâåííûõ óñëîâèяõ â Àíòàëèè, âêëþ÷àя 

àâèàïåðåëåò. Ñêàçàëàñü íåñïîñîáíîñòü áûñòðî 

ðåàãèðîâàòü íà èçìåíèâøóþñя ñèòóàöèþ è óìåòü 

âûäåðæèâàòü öåíîâóþ êîíêóðåíöèþ.

- Êàê âàøà êîìïàíèÿ ÷óâñòâóåò ñåáÿ â óñ-

ëîâèÿõ êðèçèñà?

- Õîòя â ñòðàíå ïîòîê òóðèñòîâ â ýòîì ãîäó çàìåòíî ñíèçèëñя, Kyrgyz 

Concept ïðîäîëæàåò ðàáîòàòü â îáû÷íîì ðåæèìå. Â êîíöå ïðîøëîãî ãîäà 

ïðîèçîøëî ñíèæåíèå ïîêàçàòåëåé, íî óæå â íà÷àëå 2009 ãîäà âûøëè 

íà ïðåæíèé óðîâåíü.

Äóìàþ, ÷òî ýòî óñïåõ íå îáùåé ýêîíîìèêè, à îòäåëüíîãî ïðåäïðèяòèя, 

êîòîðîå â óñëîâèяõ êðèçèñà ðåàëèçóåò ñâîè ïðåèìóùåñòâà â òî âðåìя, 

êîãäà äðóãèå ïðîяâëяþò ñëàáîñòü. 

- Â ÷åì æå ñåêðåò óñïåõà Kyrgyz Concept?

- Ðàáîòàя íà äîëãîñðî÷íóþ ïåðñïåêòèâó, íà÷èíàåì ïîæèíàòü òðóäû 

âñåõ ïðåäûäóùèõ ëåò ïî âûñòðàèâàíèþ äîëãîñðî÷íîé ñòðàòåãèè.  Ýòî 

â ïåðâóþ î÷åðåäü äîâåðèå ê êîìïàíèè, à òàêæå ñåðüåçíûå âëîæåíèя â 

÷åëîâå÷åñêèé êàïèòàë, ìàðêåòèíã è ìåíåäæìåíò. Îäíàêî íàø  óñïåõ íå 

ïîêàçàòåëåí äëя âñåé îòðàñëè. 

- ×òî áû Âû èçìåíèëè  â îðãàíèçàöèè îòäûõà íà Èññûê-Êóëå?

- Íàøè òóðèñòû, îñîáåííî êàçàõñêèå, ñòàëè  ïðèâûêàòü ê óñëóãå «âñå 

âêëþ÷åíî», òðàäèöèîííîé äëя ðàçâèòûõ êóðîðòîâ. Çàïëàòèâ îäèí ðàç, 

îíè îñâîáîæäàþòñя îò çàáîò íîñèòü ñ ñîáîé äåíüãè, ðàñïëà÷èâàяñü çà 

óñëóãè. Ó íàñ ýòîãî íåò íèãäå.

Ó íàñ íåò öåí íà îäíîìåñòíîå ðàññåëåíèå â îòåëяõ, ìèíèìàëüíîå - ýòî 

äâóõìåñòíîå ðàññåëåíèå, ïî ñòàðîé ñîâåòñêîé ïðèâû÷êå. Ýòî íåãèáêîñòü 

ïî îòíîøåíèþ ê íîâîìó êëèåíòó, êîòîðûé íå îáяçàòåëüíî ãîòîâ äåëèòü 

êîìíàòó ñ ñîñåäîì. Ïîýòîìó îí âûíóæäåí îïëà÷èâàòü íîìåð íà äâîèõ.

ÌÈËËÈÎÍÛ ÏÐÈÕÎÄßÒ 
Â ÑÒÐÀÍÓ, ÃÄÅ ÑÎÇÄÀÍ 
ÈÍÂÅÑÒÈÖÈÎÍÍÛÉ ÐÀÉ

Èíòåðâüþ ñ Ýìèëåì Óìåòàëèåâûì,
ïðåçèäåíòîì êîìïàíèè Kyrgyz Concept

MILLIONS OF DOLLARS 
COME TO A COUNTRY WITH 
AN “INVESTMENT PARADISE” 

Interview with Emil Umetaliev, 
President of Kyrgyz Concept
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interview èíòåðâüþ 

Î÷åíü âîñòðåáîâàíû ñåé÷àñ çàêðûòûå áàññåéíû – ñâåòëûå, òåïëûå, 

÷èñòûå, ñ àòòðàêöèîíàìè âíóòðè. Îòåëè, êîòîðûå èõ ïîñòðîèëè, óæå âèäяò 

âûãîäó. Âåäü íå  âñå îòäûõàþùèå ñòðåìяòñя êóïàòüñя îáяçàòåëüíî â 

îçåðíîé âîäå, äëя íåêîòîðûõ îíà ñëèøêîì õîëîäíàя,  äà è  äíî áûâàåò 

èëèñòûì. Êóïàíèþ â îçåðå äîëæíà áûòü àëüòåðíàòèâà, ê ñîæàëåíèþ, íå 

âñå âëàäåëüöû ïàíñèîíàòîâ ýòî ïîíяëè.

- Îòêðûâàÿ çèìíèå áàññåéíû, ìîæíî ïðîäëèòü êóðîðòíûé ñåçîí 

íà Èññûê-Êóëå, êîòîðûé ñåãîäíÿ îãðàíè÷åí äâóìÿ-òðåìÿ  ìåñÿ-

öàìè…

- Êîíå÷íî, âåäü â ýòîì ñëó÷àå îòäûõ íå çàâèñèò îò òåìïåðàòóðû âîäû 

â îçåðå. Êðîìå òîãî, äëя îòäûõàþùèõ áóäåò êîìôîðòíåå, åñëè áàññåéí 

ñîåäèíèòü ñ êîìíàòàìè äëя ïðîæèâàíèя. Ïîêà я çíàþ òîëüêî îäèí òà-

êîé. Âàðèàíòîâ ìíîãî, ìîæíî çàêà÷èâàòü â áàññåéí óíèêàëüíóþ âîäó 

Èññûê-Êóëя âìåñòå ñî âñåìè åå ïîëåçíûìè ìèíåðàëàìè. Òåõíè÷åñêèå 

âñå âîïðîñû ðåøàåìû, íóæíà èíèöèàòèâà.

- Ìíîãèå îòäûõàþò ñåìüÿìè, ñ äåòüìè. Ïðèõîäèò âå÷åð, à ñ íèì è 

ïðîáëåìà – ÷åì çàíÿòü äåòåé?

-   Ê ñîæàëåíèþ, ó íàñ íèãäå íåò ïîñòîяííî äåéñòâóþùèõ âå÷åðíèõ 

àíèìàöèé äëя äåòåé. Îïяòü íå óäåðæóñü îò ñðàâíåíèя ñ Àíòàëèåé, òàì  

íåò îòåëя, ãäå  áû íå áûëî âå÷åðíèõ äåòñêèõ ðàçâëå÷åíèé. 

- Êàê ñäåëàòü Èññûê-Êóëü ïðèâëåêàòåëüíûì íå òîëüêî ëåòîì?

- Îá  ýòîì ìíîãî ãîâîðèòñя, íî ðå-

àëüíûõ ìàðêåòèíãîâûõ ìåð íå ïðåä-

ïðèíèìàåòñя. ß èìåþ â âèäó ñóïåð-

ïðèâëåêàòåëüíûå öåíû â ñåçîí, êîãäà 

ïîòîê îòäûõàþùèõ ñíèæàåòñя. Íàøè 

ïðåäïðèíèìàòåëè ïî÷åìó-òî ïûòàþò-

ñя çàðàáàòûâàòü âñåãäà è íà âñåì. À â 

ìåæñåçîíüå ìîæíî çàðàáàòûâàòü õîòя 

áû íà ïîääåðæàíèå èíôðàñòðóêòóðû, 

à íå íà ïðèáûëü, îêóïàя ìèíèìàëüíûå 

çàòðàòû. Ê ñîæàëåíèþ, òàêîãî öåíîîá-

ðàçîâàíèя íèêòî íå èñïîëüçóåò.

- Ïî÷åìó? 

- Äóìàþ, ïðè÷èíà â ôèíàíñîâîé 

íåãèáêîñòè. Íàïðèìåð, îäèí îòåëü, 

ðàáîòàþùèé íà ðàçâèòîì êóðîðòå, â 

ìåæñåçîíüå âíåäðèë ñàìûå íèçêèå 

öåíû, îáúяñíèâ, ÷òî â ýòîò ïåðèîä îí 

íå èìååò ïðèáûëè, íî èçäåðæêè ïîê-

ðûâàåò.  À ïðèáûëü îáяçàòåëüíî áóäåò 

â «õàé ñèçîí». Âîò òàêóþ ôèíàíñîâóþ 

ïîëèòèêó ó íàñ íà Èññûê-Êóëå ïîíяòü 

íå õîòяò. 

Åùå îäèí íþàíñ. Âñå ìåðîïðèяòèя, 

êîòîðûå îðãàíèçóþòñя çà ñ÷åò ãîñó-

äàðñòâà â ðàçâèòûõ ñòðàíàõ, ïðîâîäяòñя 

â ïåðèîä, êîãäà ó êóðîðòîâ íå õâàòàåò 

âîçìîæíîñòè çàðàáàòûâàòü ñàìîñòîя-

òåëüíî, íî íå â ðàçãàð ñåçîíà. 

Today winter pools are in great demand - bright, warm, clean, and with 

sideshows inside. Hotels, which have already built winter pools, now enjoy 

the benefits. Indeed, not all vacationers necessarily prefer to swim in the 

lake water, for some people it is too cold, and the bottom is sometimes 

muddy. Swimming in the lake should be an alternative. Unfortunately, 

not all hotel owners understand it. 

- Moreover, winter pools help extend the holiday season in Issyk-

Kul, which is currently restricted to two or three months... 

- Of course, you see, in this case, the experience does not depend on 

the temperature of the water in lake. In addition, it is more comfortable 

for people if the pool is connected with accommodation rooms. So far 

I know of only one such hotel. 

A lot of projects might be suggested. Thus, the unique Issyk-Kul water 

with all its valuable minerals can be injected into a pool. The technical 

issues are solvable, just an initiative is needed. 

- Many families stay in hotels with children. Here comes the eve-

ning, and with it a problem: how to entertain kids? 

- Unfortunately, not one hotel has evening animation for children. 

Again, I can’t help comparing with Antalya where every hotel offers 

evening entertainment for children. 

- How to make Issyk-Kul attractive not only in the summer but all 

the year round? 

- There is much talk about this, 

but no real market action has been 

taken. I mean super attractive 

prices during the season, when the 

flow of holidaymakers decreases. 

However, our entrepreneurs try 

to earn money by all and every 

means. While in the off-season, 

they can earn at least to maintain 

the infrastructure, not making 

profit, but paying the lowest cost. 

Unfortunately, no one uses such a 

price system in our country. 

- Why? 

- I think the reason is financial 

inflexibility. For example, one ho-

tel abroad, which is working at 

a developed spa, has introduced 

the lowest off-season prices, ex-

plaining that during this period 

it receives no profit, but covers 

its costs.  A profit is bound to 

be received in the high season. 

Here’s a financial policy that Is-

syk-Kul business people do not 

want to follow. 

The next phase is the develop-

ment of infrastructure, the roads 
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- Ýêñïåðòû ñ÷èòàþò, ÷òî  áåç ìèëëèîííûõ âëèâàíèé íàøà òóðèñ-

òè÷åñêàÿ îòðàñëü íå ñìîæåò ðàçâèâàòüñÿ. Êàê æå èõ ïðèâëå÷ü?

-  Òîòàëèòàðíûé Åãèïåò äàë çåëåíûé ñâåò áîëüøèì èíîñòðàííûì 

èíâåñòèöèяì â Øàðì àëü Øåéõå. Ìèëëèîíû ïðèøëè òóäà, ãäå ñîçäàëè 

èíâåñòèöèîííûé ðàé. 

- ×òî ìåøàåò ñîçäàòü òàêîé ðàé â Êûðãûçñòàíå?

- Êîððóïöèя. Íåïðîçðà÷íîñòü âî âëàäåíèè çåìëåé è åå ïåðåðàñïðåäå-

ëåíèè. Ìû íå çíàåì, êàêàя îíà, ó êîãî, êàê ïðîäàåòñя, ïîêóïàåòñя. 

Óñëóãè ãîñóäàðñòâà ñåãîäíя  ëèáî äîðîãèå, ëèáî íå êà÷åñòâåííûå. Íà-

ïðèìåð, óñëóãà ãîñóäàðñòâà äîëæíà áûòü ïðåäîñòàâëåíà ïðè âõîäå â 

áèçíåñ, êîòîðûé äîëæåí áûòü íåäîðîãèì è îáëåã÷åííûì. 

Ñëåäóþùèé ýòàï - èíôðàñòðóêòóðà, êîòîðóþ òîæå ïðåäîñòàâëяåò ãî-

ñóäàðñòâî. Â ïåðâóþ î÷åðåäü äîðîãè. Ñ÷èòàþ, ÷òî íà Èññûê-Êóëü äîëæíà 

áûòü àëüòåðíàòèâíàя äîðîãà – ñêîðîñòíàя, ñ ìåíüøèìè îãðàíè÷åíèяìè 

ïî ñêîðîñòè, ïóñòü ïëàòíàя.

Äàâíî ïîðà  âíåäðяòü íîâûå òåõíîëîãèè â óñëóãàõ êàíàëèçàöèè è ñáîðà 

ìóñîðà,  æåëàòåëüíî ÷àñòíûìè èíâåñòîðàìè,  - äëя âñåõ ïðåäïðèяòèé 

òóðèñòè÷åñêîãî áèçíåñà èëè äëя îòäåëüíûõ ãðóïï.

- Ìîãóò ëè óñëóãè ãîñóäàðñòâà áûòü  êîíêóðåíòîñïîñîáíûìè?

- Èìåííî áëàãîäàðя ñàìûì íèçêèì öåíàì íà ãîñóäàðñòâåííûå óñëóãè 

Òóðöèя ñìîãëà âûâåñòè Àíòàëèþ è Áîäðóì íà ìèðîâîé ðûíîê. 

À ìû ïîêà îäíîé ðóêîé ïðèâëåêàåì òóðèñòîâ, à äðóãîé ðóêîé îò-

òàëêèâàåì. Ýòî è âèçîâûé ðåæèì íà ãðàíèöå, êîòîðûé äî ñèõ ïîð íå 

ñîîòâåòñòâóåò íàöèîíàëüíûì èíòåðåñàì â ðàçâèòèè òóðèçìà, è óñëóãè 

ïîãðàíè÷íèêîâ íà ãðàíèöå, è óñëóãè ÃÀÈ ïî îáåñïå÷åíèþ áåçîïàñíîñòè, 

êîòîðûå íà ñàìîì äåëå îáîðà÷èâàþòñя ïîñòîяííûìè îñòàíîâêàìè íà 

äîðîãàõ è ïîáîðàìè.

- ÃÀÈ â íàøåé ñòðàíå – ýòî îñîáàÿ òåìà…

- Çäåñü âàæíî îòíîøåíèå ê âîäèòåëþ. Åñëè îí ÷óâñòâóåò, ÷òî îñòàíîâêà 

ñäåëàíà äëя ñîõðàííîñòè åãî æèçíè è æèçíè äðóãèõ ëþäåé, à çàêîííûé 

øòðàô îí ïåðåäàåò ãîñóäàðñòâó íà äàëüíåéøåå ðàçâèòèå, òî âîäèòåëü 

áóäåò òîëüêî áëàãîäàðåí ÃÀÈ. Íî êîãäà îí âèäèò, ÷òî åãî ïîäêàðàóëèâàþò 

è îñòàíàâëèâàþò ëèøü äëя òîãî, ÷òîáû «ïîéìàòü» è ïîëîæèòü äåíüãè â 

ëè÷íûé êàðìàí, òî îñòàåòñя ëèøü ÷óâñòâî äîñàäû è âîçìóùåíèя íå-

ñïðàâåäëèâîñòüþ. 

- Âû ÷àñòî ãîâîðèòå î êîíêóðåíòîñïîñîáíîñòè Òóðöèè, â ÷åì åå 

îñîáåííîñòü? 

- Êîíêóðåíòíàя öåíà, âûñîêîå êà÷åñòâî óñëóã ïëþñ áåçâèçîâûé ðåæèì. 

Ñåé÷àñ ïîòîê òóðèñòîâ çà ãðàíèöåé ïîøåë è â Ìàëàéçèþ, ïîòîìó ÷òî òàì 

òîæå äåéñòâóåò áåçâèçîâûé ðåæèì. 

Äàæå Èðàí íåäàâíî îáúяâèë áåçâèçîâûé ðåæèì äëя Èçðàèëя è ôîð-

ìàëüíóþ âèçó äëя âñåõ ñòðàí ìèðà. Ëþáîé æåëàþùèé âúåõàòü â Èðàí 

ïðèëåòàåò â àýðîïîðò, åìó ñòàâяò øòàìï â ïàñïîðòå, îí ïëàòèò ñèìâî-

ëè÷åñêóþ ñóììó – è âúåçä îòêðûò. 

- Ñ êàêîé ñòðàíîé Âû áû ñðàâíèëè Êûðãûçñòàí ïî òóðèñòè÷åñêèì 

âîçìîæíîñòÿì, óñëîâèÿì ðàçâèòèÿ?

- Ïîæàëóé, ñðàâíèâàòü áû íå ñòàë. Íàøà ñòðàíà èìååò óíèêàëüíûå  

òóðèñòè÷åñêèå âîçìîæíîñòè. Èññûê-Êóëü óíèêàëåí òåì, ÷òî òàì îäíî-

èíòåðâüþ interview 

first. This service is also provided by the state. I think that there should 

be an alternative high speed road to Issyk-Kul, it may be a toll road, but 

of high quality and with fewer restrictions on speed. 

It is high time to introduce new technologies in sanitation and garbage 

collection, preferably by private investors. 

One more detail. In developed countries all activities organized by the 

state, are held at a time when resorts do not have enough opportunities 

to earn their own, but not in the middle of the high season. 

- Experts believe that, without injections of millions, our tour-

ism industry will not be able to develop. How to draw those mil-

lions? 

- Totalitarian Egypt gave the green light to more foreign investment in 

Sharm al-Sheikh.  Huge amounts of money, millions, came to the country 

which has established an investment paradise. 

- What prevents to create such a paradise in Kyrgyzstan? 

- Corruption. Opacity prevails in the possession of the land and its 

redistribution. We do not know what land has been sold, to whom it has 

been sold, and who has bought it. 

State services are either expensive or not good. Public services should 

be provided at the opening of a business, and these services must be 

inexpensive and simple. 

- Can public services be competitive?

- Thanks to the lowest public service prices, Turkey was able to bring 

Antalya and Bodrum to the world market. In our country, we call tourists 

with one hand, while pushing them off with the other hand. Tourists 

still have a lot of problems with getting visa at the border, services of 

border guards and traffic police. 

- Traffic police in this country is a special issue... 

- Here the attitude towards the driver is important.  If the driver 

feels that a traffic policeman has stopped him in order to save his life 

and the lives of other people, and that any fine will go to the further 

development of the country, then the driver would be grateful to traffic 

police. However, if a driver feels that the policeman has been watching 

and waiting and that he has been stopped just in order to get money 

from him and to put into the policeman’s pocket, then just a sense of 

bitterness, resentment and injustice remains. 

- You often mention the competitiveness of Turkey, what is its 

distinctive feature? 

- Competitive prices, high quality services, and a visa-free regime. 

Now the flow of tourists has increase in Malaysia, because this country 

has also introduced a visa-free regime. 

Even Iran has recently announced a visa-free regime for Israel and a 

formal visa for all countries in the world. Anyone wishing to enter Iran, 

may just arrive at the airport, get a stamp in their passports, pay a token 

amount - and the entry is open. 

- With what country would you compare Kyrgyzstan, taking into 

account tourism opportunities and development conditions? 

  - Perhaps there are no comparisons. Our country has unique tour-

ism opportunities. Issyk-Kul is unique because one can travel in four 
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âðåìåííî ìîæíî ïîáûâàòü ñðàçó â ÷åòûðåõ ñåçîíàõ – îò çíîéíîãî ïëяæà 

äî ñíåæíûõ ãîð. Íî íàäî ñäåëàòü òàê, ÷òîáû è îòäûõàòü òàì ìîæíî áûëî 

âñå ýòè ÷åòûðå ñåçîíà. 

Êûðãûçñòàí íàõîäèòñя íà Âåëèêîì Øåëêîâîì ïóòè, яâëяåòñя òðàíçèòíîé 

òî÷êîé ìåæäó Óçáåêèñòàíîì è Êèòàåì. È ýòó êàðòó ìû òîæå äî êîíöà 

íå ðàçûãðàëè, äî ñèõ ïîð íå ñîçäàëè íà Òîðóãàðòå õîðîøåé äîðîãè è 

áëàãîïðèяòíûõ âîçìîæíîñòåé äëя ïåðååçäà. 

 Íåò ó íàñ ïîêà è êîíêóðåíòíîé ñòðàòåãèè ïî èñïîëüçîâàíèþ àýðî-

ïîðòà è ïðîäàæå âîçäóøíîãî ïðîñòðàíñòâà. Ìû ïîâòîðяåì ñòðàòåãèþ 

êðóïíûõ ñòðàí, êîòîðûå ñîçäàþò ñâîè àâèàêîìïàíèè. Íàì æå íàäî, íå 

èìåя áîëüøîé àâèàêîìïàíèè, ñëåäîâàòü ñòðàòåãèè ìàëûõ ñòðàí. Îíè íå 

êîíêóðèðóþò ñâîåé àâèàêîìïàíèåé, à ïðîäàþò óñëóãè àýðîïîðòà äëя 

òðàíçèòà è ïðîäàþò ñâîå íåáî. 

- À ðåàëüíûå âîçìîæíîñòè äëÿ ýòîãî åñòü?

- Âåçäå òðåáóþòñя ìîçãè è óñèëèя. Êîíå÷íî, åñòü ñåðüåçíûå îãðàíè÷å-

íèя, îíè ìîãóò áûòü ðàçíîãî ìàñøòàáà, â òîì ÷èñëå è ãåîïîëèòè÷åñêèå, 

íî âñå ðàâíî âîäà êàìåíü òî÷èò.

Ðàäóåò, ÷òî õîòя è ìåäëåííî, íî èçìåíåíèя â ëó÷øóþ ñòîðîíó ïîяâ-

ëяþòñя. Íàêîíåö-òî óñèëèя áèçíåñ-ñòðóêòóð è ïðàâèòåëüñòâà íà÷èíà-

þò ñîåäèíяòüñя â âîïðîñå ñîòðóäíè÷åñòâà ñ Þæíîé Êîðååé. Ïîäïèñà-

íû äîãîâîðû, è íàøè ðàáî÷èå òóäà ëåòàþò. Íóæíû òî÷êè ñîåäèíåíèя 

ñ Ïåêèíîì, Êóàëà-Ëóìïóðîì, è, âîçìîæíî, ÷åðåç  Ïåêèí - ñ Òîêèî. Ýòî 

âîñòðåáîâàíî è êîãäà-òî îñóùåñòâèòñя. Âîïðîñ òîëüêî â òîì, êòî è êàê 

áûñòðî ýòî ñäåëàåò. 

interview èíòåðâüþ 

seasons at once – from the sunny beach to snowy mountains. But 

it necessary to make it possible to be able to rest there for all four 

seasons. 

Kyrgyzstan is situated on the Great Silk Road, and is a transit point 

between Uzbekistan and China. We have not used this opportunity yet. 

So far there are no good roads to Torugart. 

  We still have not developed a competitive strategy on the use and 

sale of our airport airspace. We just copy the strategy of large countries, 

which create their own airlines. Meanwhile Kyrgyzstan should follow a 

strategy of small countries. They do not compete with airlines but sell 

their services for transit and sell “their sky”. 

- Has our country a real opportunity for this? 

- Just brains and effort are required. Of course, there are severe limi-

tations, which can be various including geopolitical ones, but ‘constant 

dropping water wears away a stone’. 

I am pleased to see that there is a change for the better, albeit slow. 

Finally, the efforts of businesses and government have begun to come 

together in cooperation with South Korea.  A number of contracts have 

been signed, and our citizens go there to work. We need a connection to 

Beijing, Kuala Lumpur, and possibly via Beijing to Tokyo. This is in demand, 

and might be realized at some time in the future. The only questions 

are: who will do it and how quickly?
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opinion ìíåíèå

Äåéñòâèòåëüíî, òîò ôàêò, ÷òî ó 

ìåíя äðóãîå ïîääàíñòâî,  èíîãäà 

î÷åíü âàæåí. Îáúяñíþ ýòî íà ïðèìå-

ðàõ ðîëè ïðàâèòåëüñòâà è  áèçíåñà 

(÷àñòíîãî ñåêòîðà).

Â Âåëèêîáðèòàíèè ëþäè ñêëîííû 

äóìàòü, ÷òî ó÷àñòèå ïðàâèòåëüñòâà â 

èõ ïîâñåäíåâíîé æèçíè äîëæíî áûòü 

îãðàíè÷åíî, åñëè íå ìèíèìàëüíî. 

Ïðàâèòåëüñòâî äîëæíî ãàðàíòèðîâàòü 

áåçîïàñíîñòü îáùåñòâà  - çàùèùàòü 

ãðàíèöû, îáåñïå÷èâàòü ïîëèöåéñêóþ 

îõðàíó îáùåñòâåííîãî ïîðяäêà íà 

óëèöàõ, ïðåäóïðåæäàя ïðåñòóïíîñòü, 

è ò. ä.). Îíî äîëæíî ñîçäàòü è ïîä-

äåðæèâàòü áåçîïàñíóþ ñðåäó, ÷òîáû 

ëþäè ìîãëè ïîëíîñòüþ ðåàëèçîâàòü 

ñâîé ïîòåíöèàë â ëè÷íîé æèçíè è 

áèçíåñå. Îáû÷íî ýòî âûïîëíяåòñя  

ñ ïîìîùüþ ìîíèòîðèíãà (ñáîðà è 

àíàëèçà ñòàòèñòè÷åñêèõ äàííûõ), à 

â ñëó÷àå íåîáõîäèìîñòè - ââåäåíèя 

ïðàâèë è êîíòðîëя äåяòåëüíîñòè.

Âñåãäà âîçíèêàþò äèñêóññèè î òîì, 

êàêèå ìåðû ñëåäóåò ïðèìåíяòü è â 

êàêîé ñòåïåíè, êàêèìè áóäóò ýëå-

ìåíòû ïðèíóæäåíèя. Îäíàêî â öåëîì 

ëþäè è ïðåäïðèяòèя ïðåäïî÷èòàþò 

ñàìè ðàñïîðяæàòüñя ñîáñòâåííîé 

ñóäüáîé - â ðàìêàõ îáяçàòåëüñòâ è 

îáяçàííîñòåé, îïðåäåëåííûõ ñèñòåìîé. 

Ïðèíяòî ñ÷èòàòü, ÷òî ïðàâèòåëüñ-

òâî äîëæíî àêòèâíî ó÷àñòâîâàòü  â 

Î ÐÎËÈ ÏÐÀÂÈÒÅËÜÑÒÂÀ 
È  ÁÈÇÍÅÑÀ 
Â ÐÀÇÂÈÒÈÈ ÒÓÐÈÇÌÀ 

ßí Êëåéòîð, 
ãåíåðàëüíûé äèðåêòîð ÎñÎÎ «Íåáåñíûå ãîðû», 
ïðåäñåäàòåëü êîìèòåòà ÌÄÑ ïî òóðèçìó

Çà ìíîãèå ãîäû ïðåáûâàíèÿ â Êûðãûçñòàíå ìíå 

çàäàâàëè íåìàëî âîïðîñîâ. Ñíà÷àëà èíòåðåñîâàëèñü, 

ïî÷åìó ÿ ïðèåõàë ñþäà, ñïðàøèâàëè î ìîåé æèçíè 

â Ñîåäèíåííîì Êîðîëåâñòâå è ðàçëè÷èÿõ ìåæäó 

äâóìÿ ñòðàíàìè. Êîãäà ìû ñîçäàëè òóðèñòè÷åñ-

êóþ êîìïàíèþ “Íåáåñíûå Ãîðû” è äâå ãîñòèíèöû 

â Áèøêåêå è Íàðûíå, âîïðîñû èçìåíèëèñü è ñòàëè 

êàñàòüñÿ âåäåíèÿ áèçíåñà â Êûðãûçñòàíå.

êîììåð÷åñêîì ïðåäïðèяòèè, åñëè 

îíî ìîæåò ïðåäîñòàâèòü òîâàðû è 

óñëóãè ýôôåêòèâíåå, ÷åì ÷àñòíûé 

ñåêòîð.

Â Êûðãûçñòàíå, íàïðîòèâ, ïîëàãà-

þò, ÷òî ïðàâèòåëüñòâî áóäåòàêòèâíî 

ó÷àñòâîâàòü ïðàêòè÷åñêè âî âñåõ 

àñïåêòàõ æèçíè îáùåñòâà. Òîìó ìî-

ãóò áûòü ðàçëè÷íûå èñòîðè÷åñêèå 

è êóëüòóðíûå ïðè÷èíû. Ñ ïîçèöèè 

“öåíòðàëüíîé êîìàíäíîé ýêîíîìèêè” 

âïîëíå îáúяñíèìî, êîãäà ïðàâèòåëü-

ñòâî íåñåò îòâåòñòâåííîñòü êàê çà 

ðåøåíèя â îáëàñòè ýêîíîìè÷åñêîé 

è ñîöèàëüíîé ïîëèòèêè, òàê è çà ðå-

àëèçàöèþ ýòîé ïîëèòèêè. 

Îäíàêî â  óñëîâèяõ ðûíî÷íîé 

ýêîíîìèêè, â êîòîðûå Êûðãûçñ-

òàí âñòóïèë ñ ìîìåíòà îáðåòåíèя 

íåçàâèñèìîñòè, èìåííî èíäèâèäó-

It is true that the fact that I have a 

different nationality was sometimes 

important.  Let me illustrate the 

point with two examples: The roles 

of the government and of business 

(the private sector).

In Britain, people tend to think 

that there should be limited (if not 

minimal) government involvement 

in daily life.  The government should 

safeguard the safety and security 

of society, (protecting the borders, 

policing the streets to prevent crime 

and so forth). It should create and 

maintain a safe environment to 

enable and encourage people to 

develop their full potential, in their 

personal lives, and also in business.  

This is usually done by monitoring 

(collecting and analyzing statistical 

data), and where necessary intro-

ducing regulations and supervising 

activities.  

There is always a certain amount 

of discussion about exactly what 

measures should be used and to 

what extent, and what element 

of compulsion, should be involved.  

On the whole, however, people and 

businesses are left to manage and 

control their own destinies, within 

the framework of the obligations 

THE ROLES OF THE GOVERNMENT 
AND OF BUSINESS IN THE 
DEVELOPMENT OF TOURISM

Ian Claytor, 
General Director, Celestial Mountains Tour 
Company, Chairman of the IBC Tourism Committee

Over the years that I have been in Kyrgyzstan, people 

have asked me a lot of questions.  When I first came 

to Bishkek I was asked a lot of questions about why 

I had come here, my life back in the United Kingdom 

and about the differences I noticed between the 

two countries.  When we established the Celestial 

Mountains Tour Company and our two hotels in Bishkek 

and Naryn, the questions changed, and were mainly 

about doing business in the Kyrgyz Republic.  

and responsibilities imposed by the 

system.  Generally, it is considered 

that the only time that govern-

ment should be actively involved 

in anything approaching a business 

venture is when it can provide goods 

and services more efficiently than 

others in the private sector.

In Kyrgyzstan, on the other hand, 

there is a tendency to expect the 

government to take an active in-

volvement in almost all aspects of 

life.  There may be various historical 

and cultural reasons for this, and it 

is perfectly understandable in terms 

of a “central command economy”, as 

the government is responsible for 

both deciding the general direction 

of economic and social policy, and 

also for the actual implementation 

of that policy.

In a “market economy”, however, 

such as the Kyrgyz Republic has 

embraced since independence, it 

is the individual entrepreneur and 

the private sector that provide the 

engine of prosperity and progress, 

working within the framework of 

policy, priorities, and the overall busi-

ness environment which is set by the 

government.   In a market economy 

the role of government is not to 
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ìíåíèå  opinion

àëüíûé ïðåäïðèíèìàòåëü è ÷àñò-

íûé ñåêòîð яâëяþòñя äâèãàòåëåì 

ïðîöâåòàíèя è ïðîãðåññà, äåéñòâóя 

â ðàìêàõ ïîëèòèêè, ïðèîðèòåòîâ è 

îáùåé áèçíåñ-ñðåäû, ñîçäàííîé ãî-

ñóäàðñòâîì. Â ðûíî÷íîé ýêîíîìèêå 

ðîëü ïðàâèòåëüñòâà çàêëþ÷àåòñя íå 

â êîìàíäíûõ ðåøåíèяõ, à â òîì, 

÷òîáû äàâàòü âîçìîæíîñòü äðóãèì 

ñòðóêòóðàì ó÷àñòâîâàòü  â ðûíî÷íûõ 

îòíîøåíèяõ è ðàçâèâàòüñя.

Ýòî íå çíà÷èò, ÷òî áèçíåñó ñëåäó-

åò ïðåäîñòàâèòü ïîëíóþ ñâîáîäó 

äåéñòâèé. Îäíà èç öåëåé ïðàâèòåëü-

ñòâà - çàùèòà ñâîèõ ãðàæäàí. Â ýòîé 

ñëîæíîé ñèòóàöèè, ïîòðåáíîñòè ðàç-

ëè÷íûõ ãðóïï (íàïðèìåð, øèðîêîãî 

ñîîáùåñòâà è ïîòðåáèòåëåé, à òàêæå 

ãîñóäàðñòâà è áèçíåñà) äîëæíû áûòü 

ñáàëàíñèðîâàíû.

Ñîçäàåòñя âïå÷àòëåíèå, ÷òî â Êûð-

ãûçñòàíå  áèçíåñ âîñïðèíèìàåòñя  êàê  

“ýãîèñòè÷íàя ïîãîíя çà ïðèáûëüþ”, 

ïðè÷åì ïðèáûëü ðàññìàòðèâàåòñя 

êàê íå÷òî ñàìî ïî ñåáå ïëîõîå. Â 

Ñîåäèíåííîì Êîðîëåâñòâå, êîòîðîå 

Íàïîëåîíîì â ñâîå âðåìя íàçâàë 

“íàöèåé ëàâî÷íèêîâ”, ìû òàê äóìàåì 

òîëüêî â ñëó÷àå, åñëè ïðèáûëü îò 

ñäåëêè ïðåäñòàâëяåòñя ÷ðåçìåðíîé, 

“íåïðèñòîéíîé”.

Ðàçóìååòñя, ïðåäïðèíèìàòåëü 

õî÷åò ïîëó÷àòü ïðèáûëü, ïîýòîìó 

îí è ðåøèë çàíèìàòüñя áèçíåñîì. 

Áîëåå òîãî, áåç ïðèáûëè ïðåäïðèяòèå 

îáàíêðîòèòñя è âûéäåò èç áèçíåñà, 

â èòîãå ïîñòðàäàþò íå òîëüêî ñàì 

ïðåäïðèíèìàòåëü, íî è åãî ðàáîòíèêè, 

ïîñòàâùèêè, ïîòðåáè-

òåëè è îáùåñòâî â öå-

ëîì, êîòîðîå ëèøèòñя 

èñòî÷íèêîâ äîõîäîâ 

îò íàëîãîâ.

Áèçíåñìåí äåëàåò 

èíâåñòèöèè, ïðèíèìàя 

íà ñåáя ðèñêè, ðóêî-

âîäñòâóяñü ïðè ýòîì 

ïîòåíöèàëüíîé âûãî-

äîé îò  óñïåõà. Ðèñê 

– âàæíûé ôàêòîð. 

Äóìàя îá îòêðûòèè 

ñîáñòâåííîãî áèçíåñà, 

áîëüøèíñòâî ëþäåé 

êîíöåíòðèðóþòñя íà 

ïîëó÷åíèè ïðèáûëè, ïðè ýòîì íå 

ïðèäàþò  îñîáîãî çíà÷åíèя ðèñêàì è 

ïîñëåäñòâèяì íåóäà÷. Ê ñîæàëåíèþ, 

ýòîò ðèñê ðåàëåí. Â Ñîåäèíåííîì 

Êîðîëåâñòâå áîëüøèíñòâî âíîâü ñî-

çäàííûõ ïðåäïðèяòèé çàêðûâàþòñя 

â òå÷åíèå ïåðâîãî ãîäà ñóùåñòâî-

âàíèя. Ìóäðûé ïðåäïðèíèìàòåëü 

ðàññìàòðèâàåò âñå àñïåêòû ñâîåãî 

áèçíåñ-ïëàíà.

Íèêòî íå ëþáèò íåóäà÷, è ñòðàõ 

ïåðåä íèìè ìîæåò áûòü ñòîëü æå 

ìîùíûì ìîòèâèðóþùèì ôàêòîðîì, 

êàê è ñòðåìëåíèå ê óñïåõó.

Åñëè áèçíåñìåíû áåðóò íà ñåáя 

ðèñêè è îòâåòñòâåííîñòü çà íèõ, òî 

îíè äîëæíû èìåòü âîçìîæíîñòü ñà-

ìîñòîяòåëüíî ïðèíèìàòü ðåøåíèя 

ïî âåäåíèþ ñâîåãî áèçíåñà. È çäåñü 

íåîáõîäèìî îáåñïå÷èòü áàëàíñ ìåæäó 

ðîëüþ è îáяçàííîñòяìè êàê ãîñó-

äàðñòâà, òàê è ÷àñòíîãî ñåêòîðà.

Ãîñóäàðñòâåííûé è ÷àñòíûé ñåê-

òîð çà÷àñòóþ âèäяò ñåáя â êà÷åñòâå 

îïïîíåíòîâ, à íå ïàðòíåðîâ. Îä-

íàêî äëя ýôôåêòèâíîãî ðàçâèòèя 

òóðèçìà îíè äîëæíû ïðèçíàòü ñåáя 

çàèíòåðåñîâàííûìè ñòîðîíàìè â 

õîäå ñëîæíîãî ïðîöåññà, êàæäûé 

âûïîëíяя ñâîþ ðîëü. Ïðàâèòåëüñ-

òâó íåîáõîäèìî ñîçäàòü ïëîùàä-

êó äëя ïðèâëå÷åíèя èíâåñòèöèé è 

ïîçâîëèòü áèçíåñó ðàçâèâàòüñя è 

ïðîöâåòàòü. Â òî æå âðåìя ÷àñòíûé 

ñåêòîð äîëæåí ïðèçíàòü çàêîííóþ 

ðîëü ïðàâèòåëüñòâà â äåëå ïîîù-

ðåíèя è çàùèòû ãîñóäàðñòâåííûõ 

èíòåðåñîâ.

“decide” and “command” but rather 

to enable others to participate and 

develop in that “market”.

That does not mean, however, 

that businesses should be given a 

totally free hand.  One of the pur-

poses of government is to protect 

its citizens.  It is a complex situa-

tion in which the needs of several 

groups, (for example, the wider 

community and the consumer as 

well as the state and businesses), 

need to balanced.

There seems to be a general im-

pression that the business is basi-

cally concerned with the “selfish 

pursuit of profit” and sometimes 

it appears as if, here in Kyrgyzstan, 

“profit” is seen here in Kyrgyzstan as 

a bad thing in itself.  In the United 

Kingdom, (which, according to Na-

poleon described as a “nation of 

shopkeepers”), we only think this 

if someone is making what appears 

to be an excessive, or “obscene”, 

profit out of a deal.

Of course, the entrepreneur wants 

to make a profit.  It is a powerful 

motivating force behind his decision 

to enter into business.

More than this, however, profit 

is important.  If an enterprise does 

not make a profit it would become 

bankrupt and go out of business, 

which would not be good for any-

one: the entrepreneur himself, their 

employees, their suppliers, the con-

sumers, or the wider community 

which would lose a resource and 

tax revenue.

The businessman or entrepreneur 

makes an investment, accepting the 

risk of failure because they are mo-

tivated by the potential rewards 

of success.

Risk is an important factor.  When 

thinking about starting a business 

most people concentrate on the 

profit that can be made, and they 

overlook or minimize the risks and 

consequences of failure.  It is easy 

to highlight the Strengths and Op-

portunities of a business proposal 

while making light of the Weak-

nesses and Threats that are in-

volved.  Unfortunately, however, 

the risk of failure is all too real.  In 

the United Kingdom most of the 

newly established businesses close 

within their first year.  A wise entre-

preneur prepares himself properly 

and considers all of these aspects 

of their business plan.  

Nobody likes to fail, and the 

fear of failure can be as powerful 

a motivating factor as the desire 

for success.

If businessmen are to accept the 

risks, and the responsibility entailed, 

then it suggests that they must be 

allowed to make their own decisions 

about the conduct of their business.  

Hence there is need for a balance 

between the role and responsibili-

ties of both, the state and of the 

private sector.

There is a tendency for the two 

sides, public and private sectors, 

to see themselves as opponents 

rather than as partners.  The truth, 

however, is that for the effective 

development of tourism, both have 

their respective roles and need to 

recognize each other as fellow 

stakeholders in a complex process.  

Government needs to set the stage, 

attract investment and allow business 

to develop and prosper, whilst the 

private sector needs to recognize 

the legitimate role of the govern-

ment in promoting and protecting 

the public interest.      
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service óñëóãè 

Ïðåèìóùåñòâà 
Ãëàâíîå ïðåèìóùåñòâî ìàëûõ îòåëåé  

-  èíäèâèäóàëüíàя àòìîñôåðà óþòà 

è êîìôîðòà, êîãäà êëèåíò ÷óâñòâóåò 

ñåáя êàê äîìà. Â êðóïíûõ îòåëяõ ýòî 

íåâîçìîæíî èç-çà áîëüøîãî ïîòîêà. 

Íàø ïåðñîíàë êàæäîãî ãîñòя çíàåò 

â ëèöî, ïðè÷åì êàæäûé èç íàñ âû-

ïîëíяåò ñðàçó íåñêîëüêî ôóíêöèé, 

êîòîðûå ðàçãðàíè÷åíû â áîëüøèõ 

îòåëяõ.  Íàïðèìåð, ãîñòåâîé ìåíåäæåð 

âñòðå÷àåò ãîñòя è ïðîâîæàåò åãî â 

íîìåð, ïðèíîñèò íàïèòêè. 

Ìû ñòðåìèìñя ñäåëàòü âñå, ÷òîáû 

ãîñòþ ó íàñ íðàâèëîñü ñ ïåðâîãî 

ìîìåíòà, êàê îí ïåðåñòóïèò ïîðîã 

îòåëя. Ìû íå ïîçâîëèì åìó ñòîяòü 

âîçëå ñòîéêè àäìèíèñòðàòîðà, îæè-

äàя, ïîêà îôîðìяò ïðèáûòèå, - åãî 

æäåò ÷àøå÷êà êîôå è äèâàí, à òàêæå 

ïðèâåòëèâàя óëûáêà ïåðñîíàëà. 

Êîíå÷íî, â ìàëîì îòåëå äåíåæíûå 

îáîðîòû íå ñðàâíèìû ñ êðóïíûìè 

îòåëяìè è ïðèõîäèòñя ñîáëþäàòü 

æåñòêèé ðåæèì ýêîíîìèè. Íî ìû 

íèêîãäà íå ýêîíîìèì íà êîìôîðòå 

êëèåíòà. Ñðåäè  îáяçàòåëüíûõ óñëóã ó 

íàñ - Èíòåðíåò, ôàêñèìèëüíàя ñâяçü, 

êîïèðîâàíèå äîêóìåíòîâ, áåñïëàòíûå 

òåëåôîííûå çâîíêè ïî ãîðîäó.

Îòåëü «Àëüïèíèñò» îòêðûëñя â 2004 

ãîäó äëя ïðèåìà  òóðèñòîâ-àëüïè-

íèñòîâ, êîòîðûå îñòàíàâëèâàëèñü ó 

íàñ, ÷òîáû ïåðåíî÷åâàòü, à ïîòîì 

óåõàòü â ãîðû. Íî òóðèñòñêèé ñå-

çîí äëèòñя íåäîëãî, ñ êîíöà ìàя 

ïî ñåíòяáðü. 

×òîáû íå ïðîñòàèâàòü â îñòàëü-

íîå âðåìя, íà÷àëè ñîòðóäíè÷àòü ñ 

ÁÎËÜØÈÅ ÏÐÎÁËÅÌÛ 
ÌÀËÛÕ ÎÒÅËÅÉ

Ìàðèíà Áàøìàíîâà, 
ìåíåäæåð îòåëÿ «Àëüïèíèñò»

Â ïîñëåäíåå âðåìÿ â íàøåé ñòðàíå âñå áîëüøå 

îòêðûâàåòñÿ ìàëûõ îòåëåé, òîëüêî â Áèøêåêå èõ 

îêîëî òðèäöàòè. Âïðî÷åì, îôèöèàëüíîãî òîëêîâà-

íèÿ òåðìèíà “ìàëûé îòåëü” ó íàñ íå ñóùåñòâóåò. 

Óñëîâíî ïîä íèì ïîäðàçóìåâàåì ãîñòèíèöó, èìå-

þùóþ ìåíåå 40- 50 íîìåðîâ. 

ìåæäóíàðîäíûìè îðãàíèçàöèяìè. 

Â ìàëîì îòåëå óäîáíåå ïðîâîäèòü  

ñåìèíàðû, ïñèõîëîãè÷åñêèå òðåíèíãè 

-  êîãäà âåñü îòåëü çàíяò òîëüêî 

ó÷àñòíèêàìè ìåðîïðèяòèя è îíè 

«æèâóò â òåìå». Ïðèâû÷íû ìàëûå 

îòåëè è äëя èíîñòðàíöåâ. 

Òðóäíîñòè
Ïðè âñåõ ïðåèìóùåñòâàõ è ïåð-

ñïåêòèâàõ ìàëûå îòåëè â íàøåé 

ñòðàíå èñïûòûâàþò íåìàëî òðóä-

íîñòåé. 

Äåéñòâóþùèå ñòàíäàðòû ãîñ-

òèíè÷íîãî áèçíåñà íå ó÷èòûâàþò 

îòëè÷èé ìàëûõ è êðóïíûõ îòåëåé. 

Íå ñóùåñòâóåò îòäåëüíûõ òðåáî-

âàíèé ê ìàëûì îòåëяì. Îäèíàêîâû 

òðåáîâàíèя ê ãîñòèíèöå, èìåþùåé 

ñîòíè íîìåðîâ, è ê ãîñòèíèöå ñ íå-

ñêîëüêèìè íîìåðàìè. 

Íå ñóùåñòâóåò çàêîíîäàòåëüíîé 

áàçû îòíîñèòåëüíî êëèåíòîâ, ñ êà-

êîãî âîçðàñòà ìîæíî èõ çàñåëяòü, 

êàêèå äîêóìåíòû òðåáîâàòü. Â Ðîñ-

ñèè, íàïðèìåð,  êëèåíò íå ñìîæåò 

ïîñåëèòüñя â îòåëå  áåç ïàñïîðòà,  

ó íàñ æå òàêèõ ïðàâèë íåò.  

Áîëüøèíñòâî ïîæàðíûõ è ñàíè-

òàðíûõ íîðì, à òàêæå ñòàíäàðòû 

è ñòðîèòåëüíûå íîðìû è ïðàâèëà 

(ÑÍèÏ), ñîäåðæàùèå òðåáîâàíèя ê 

ãîñòèíè÷íîìó áèçíåñó, íå ìåíяëèñü 

ñ ñîâåòñêèõ âðåìåí è ñîâåðøåííî 

íå ñîîòâåòñòâóþò ñîâðåìåííûì 

óñëîâèяì. Ïî ýòèì ñòàíäàðòàì, íà-

ïðèìåð, òðåáóþòñя îïðåäåëåííîé 

äëèíû ïîðîã è íàâåñ, ñëóæåáíûé 

âõîä è ìíîãîå äðóãîå, ÷åãî ìàëûé 

Advantages 
The main advantage of small hotels 

is its individual atmosphere of cozi-

ness and comfort, when a customer 

‘feels like home’. It is not possible 

in big hotels because of the large 

guest flow. Our staff knows each 

guest by sight. 

Each of us performs several func-

tions, which are divided in large hotels. 

For example, our guest manager 

welcomes our guests, conducts 

them to their room and brings 

them drinks. 

Of course, cash turnover in a small 

hotel is not comparable to the major 

hotels and we have to comply with 

rigid economy. But we never save at 

the comfort of our client. Internet, 

copying documents, telephone with 

free local calls are the mandatory 

services from us. 

Alpinist Hotel was opened in 2004 

to receive climbers, who stayed with 

us just for a night, and then went 

to the mountains. But the tourist 

BIG PROBLEMS 
OF SMALL HOTELS 

Marina Bashmanova, 
manager of Alpinist hotel

During recent years a lot of small hotels have been 

opened in our country. About thirty small hotels 

welcome guests in Bishkek only. However, there is 

no official interpretation of the term “small hotel” 

in Kyrgyzstan. Conventionally, it means the hotel, 

which has less than 40 or 50 rooms. 

season is not long, from late May 

to September. 

In order not to stand idle the rest time 

of the year, we began to cooperate 

with international organizations. It is 

more convenient for organizations 

to conduct seminars and training in 

a small hotel.  In this case the whole 

hotel is occupied only by participants 

in the event and they can be totally 

immersed in their topic. 

Outdated regulations
With all their advantages and pros-

pects, small hotels are experiencing 

many difficulties. 

The applicable standards on hotel 

businesses do not take into account 

the differences between small and 

large hotels. There are no individual 

requirements for small hotels. The 

same requirements are for a hotel 

which has hundreds of rooms and a 

hotel with only several rooms. 

There is no legislative basis con-

cerning clients: at what age they 

can be accommodated, and what 

documents are required. In Russia, 

for example, a client can not be 

accommodated in a hotel without 

a passport, but there are no such 

rules in Kyrgyzstan. 

Most of the fire and sanitary 

regulations, standards and building 

codes with requirements for hotel 

businesses have not changed since 

Soviet times and do not correspond 

to modern conditions. These docu-

ments, for example, require a certain 
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îòåëü íå ìîæåò îáåñïå÷èòü, äà ýòî 

åìó è íå íóæíî.

À óæ ÷òî ãîâîðèòü î áàíêàõ ñ ðàç-

âåäåííîé õëîðíîé èçâåñòüþ, êîòî-

ðûå, ñîãëàñíî ñàíèòàðíûì íîðìàì, 

îáяçàòåëüíî äîëæíû ñòîяòü â îïðå-

äåëåííûõ ìåñòàõ.   Ìàëî òîãî, ÷òî 

âî âñåì öèâèëèçîâàííîì ìèðå ýòîò 

àíòèñåïòèê äàâíî ïðèçíàí âðåäíûì 

äëя çäîðîâüя è èì íå ïîëüçóþòñя, 

òàê âåäü ñîâðåìåííûå ñðåäñòâà è 

ýôôåêòèâíåå, è îôîðìëåíû ýñòå-

òè÷íî. 

Âûçûâàþò íåäîóìåíèå è òðåáîâà-

íèя ïî ïëîùàäè ïðà÷å÷íîé: âðåìåíà 

èçìåíèëèñü, è äëя ìàøèí-àâòîìàòîâ 

ìíîãî ìåñòà óæå íå òðåáóåòñя.

Ñ÷èòàþ, ÷òî íîðìàòèâíàя è çàêî-

íîäàòåëüíàя áàçà äîëæíà ñîçäàâàòü 

âîçìîæíîñòè äëя ðàçâèòèя ðûíêà çà 

ñ÷åò êîíêóðåíöèè, à íå àäìèíèñò-

ðèðîâàíèя «ñâåðõó». Îáяçàòåëüíûìè 

äîëæíû áûòü òðåáîâàíèя, êàñàþùèåñя 

áåçîïàñíîñòè êëèåíòà.

Òå æå íåñîîòâåòñòâèя âñòðå÷àþò-

ñя è â òðåáîâàíèяõ ïî ïðèñâîåíèþ 

«çâåçä». Äàæå åñëè ìû ñîçäàäèì äëя 

ñâîèõ êëèåíòîâ  íåáûâàëûé óðîâåíü 

êîìôîðòà è óñëóã, òî âðяä ëè ïîëó÷èì 

òðè-÷åòûðå çâåçäû, ïîñêîëüêó ó íàñ 

íå òîé äëèíû ïîðîã, íå òîãî ðàçìåðà 

ïðà÷å÷íàя, íåò ëèôòà, ïàðèêìàõåð-

ñêîé, ôèòíåñ-öåíòðà è ò. ä. 

Áè÷ íàøåãî âðåìåíè – çàìûëåíû 

òàêèå ïîíяòèя, êàê  «ýëèòíûé», «ëþêñ», 

«VIP». Çà ìíîãî÷èñëåííûìè âûâåñêàìè 

è îáúяâëåíèяìè, ïðèãëàøàþùèìè  

â ýëèòíûå ãîñòèíèöû ñ VIP è ëþêñ 

íîìåðàìè, ïîðîé ñêðûâàþòñя âåñüìà 

ñîìíèòåëüíûå ñðåäñòâà ðàçìåùå-

íèя, äëя êîòîðûõ íàëè÷èå ãîðя÷åé 

âîäû è òåëåâèçîðà – óæå âåëèêîå 

ïðåèìóùåñòâî.  Â èòîãå òóðèñò, çíà-

êîìûé ñ  îáñëóæèâàíèåì íà óðîâíå 

ìåæäóíàðîäíûõ ñòàíäàðòîâ, áûâàåò 

ãëóáîêî ðàçî÷àðîâàí. Ïîýòîìó îáùàя 

êëàññèôèêàöèя îòåëåé, âîçìîæíî, è 

íóæíà, íî îíà äîëæíà íîñèòü äîá-

ðîâîëüíûé õàðàêòåð.  

Ïðîáëåìà êàäðîâ – îäíà èç ãëàâíûõ 

íå òîëüêî â ãîñòèíè÷íîì, íî â ëþáîì 

äðóãîì áèçíåñå. Âûïóñêíèêè ìåñòíûõ 

âóçîâ ïðèõîäяò ñî ñëàáîé ïîäãîòîâ-

êîé, è ìàêñèìóì, íà ÷òî ñïîñîáåí, 

íàïðèìåð, íîâîèñïå÷åííûé ìåíåäæåð 

ïî ãîñòèíè÷íîìó áèçíåñó, - ýòî áûòü 

àäìèíèñòðàòîðîì íà ðåñåïøí. Êàê 

è âåçäå, íàñ áåñïîêîèò ïðîáëåìà 

óòå÷êè êàäðîâ. Âûðàñòèì, âûó÷èì, 

è òîëüêî ñïåöèàëèñò âûðàñòàåò äî 

àäìèíèñòðàòîðà, êàê äðóãîé îòåëü 

ïðèãëàøàåò åãî  óïðàâëяþùèì. 

Èòàê, íîâûé äëя íàøåé ñòðàíû 

ñåãìåíò ãîñòèíè÷íîãî ðûíêà ïðî-

äîëæàåò àêòèâíî ðàçâèâàòüñя, à 

ñ ðîñòîì âîçíèêàþò è ïðîáëåìû. 

Âîçìîæíî, íàñòàëî âðåìя ñîçäàòü, 

ïî ïðèìåðó Ðîññèè è Óêðàèíû, àñ-

ñîöèàöèþ ìàëûõ îòåëåé, êîòîðàя, 

ïðîäâèãàя íàøè èíòåðåñû,  ïîìîæåò 

ñäåëàòü  Êûðãûçñòàí ïðèâëåêàòåëü-

íîé ñòðàíîé òóðèçìà.

length threshold and a canopy, a 

service entrance and many other 

things that are not necessary for 

a small hotel. 

And what can we say about jars 

with diluted chlorine bleach which, 

according to sanitary rules, must 

stand in certain places. Long ago 

this antiseptic was recognized as 

harmful to health and is not used 

any more throughout the civilized 

world.  Now there are a lot of modern 

antiseptics in our shops.

The sanitary requirements in regard 

to laundries also cause confusion: 

times have changed, and automatic 

washing machines do not need a 

lot of space. 

I believe that the regulatory and 

legislative framework should create 

opportunities for the development 

of the hotel market through com-

petition, rather than administration. 

Just requirements for the safety of 

the client should be mandatory. 

The same situation occurs with 

regard to the requirements for the 

assignment of “stars”.  Even if our 

hotel creates an unprecedented 

level of comfort and service for 

our clients, it is unlikely that it will 

get three or four stars, because 

the hotel do not has the required 

length of the threshold, or size of 

the laundry, it has no lift, etc. 

Classification & stuff
A scourge of our time is that such 

notions as “elite”, “luxury”, “VIP” have 

been devalued. Numerous signs and 

announcements invite tourists to the 

“elite hotels with VIP suites”, which 

often present just an accommoda-

tion with hot water and a television. 

As a result, a tourist who is familiar 

with the service at international 

standards is deeply disappointed. 

Therefore, the overall classification 

of hotels perhaps is necessary, but 

it should be voluntary. 

Like many other companies, not 

just in hotels, we have problems with 

staff. Local high school graduates are 

poorly trained, and a new graduate of 

“hotel management” can implement 

no more than duties of an adminis-

trator at the reception desk. We are 

also concerned about the problem of 

the “brain drain”. We spend time and 

money for training a new specialist, 

and after he grows to an administra-

tor, another hotel invites him. 

So, a new segment of the hotel 

market continues to grow in our 

country, and at the same time some 

problems have arisen. Perhaps it 

is time to create an association of 

small hotels, as was done in Russia 

and Ukraine. Promoting the inter-

ests of small hotels, the association 

would help Kyrgyzstan become an 

attractive tourist country.
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Áîëåå 18 ëåò íàøà êîìïàíèя îáñëóæèâàåò òóðèñòîâ èç 

áëèæíåãî è äàëüíåãî çàðóáåæüя, ïîñåùàþùèõ Êûðãûçñ-

òàí. Èñïûòàâ íà ñåáå âñå êîëëèçèè  ñòàíîâëåíèя  òóðèñ-

òè÷åñêîé îòðàñëè â ñîâðåìåííîì  Êûðãûçñòàíå, ïîíяëè 

ãëàâíîå -  ÷åì êà÷åñòâåííåå  íàøè óñëóãè, èíòåðåñíåå è 

äåøåâëå ïðåäëàãàåìûå ïðîãðàììû, òåì áîëüøå òóðèñ-

òîâ  ïðèåäåò â Êûðãûçñòàí, à çíà÷èò,  â  áþäæåò ñòðàíû 

ïîñòóïèò áîëüøå ñðåäñòâ. 

Îäíàêî óñïåõ  äåяòåëüíîñòè íàøåé è äðóãèõ òóðèñ-

òè÷åñêèõ êîìïàíèé ÷àñòî çàâèñèò òàêæå  è îò äðóãèõ 

ïðè÷èí, êàçàëîñü  áû,  äàëåêèõ îò òóðèçìà.

Êûðãûçñòàí – íåçíàêîìàÿ ñòðàíà
Ýòà ïîïóëяðíàя  ôðàçà, îáúяñíяþùàя  âûäåëåíèå ìèçåðíûõ áþäæåò-

íûõ ñðåäñòâ ÷èíîâíèêàì îò òóðèçìà  äëя èõ  ñóùåñòâîâàíèя è ó÷àñòèя â  

ìåæäóíàðîäíûõ ôîðóìàõ, äàâíî íå ñîîòâåòñòâóåò  äåéñòâèòåëüíîñòè.  

Êûðãûçñòàí çíàþò, î ÷åì ñâèäåòåëüñòâóþò ðàçíîãî ðîäà ðåéòèíãè,  â 

êîòîðûõ  îí âñåãäà óïîìèíàåòñя. Ìàëàя ïîïóëяðíîñòü Êûðãûçñòàíà  ñðåäè 

òóðèñòîâ îáúяñíяåòñя èíôîðìàöèåé î  åãî ðåàëüíîì  óðîâíå   ïðèâëå-

êàòåëüíîñòè, à òî÷íåå íåïðèâëåêàòåëüíîñòè: îòñóòñòâèå ñîâðåìåííîé 

èíôðàñòðóêòóðû òóðèçìà,  íåñîâåðøåíñòâà çàêîíîäàòåëüíîé áàçû  â 

èíâåñòèöèîííîé  ñôåðå, íåçàèíòåðåñîâàííîñòü  âëàñòè èëè åå íåñïî-

ñîáíîñòü  â  ñîçäàíèè  ñîâðåìåííîé  òóðèñòè÷åñêîé îòðàñëè (åñëè íå 

ñ÷èòàòü äåêëàðàòèâíûå çàяâëåíèя î ïðèîðèòåòå òóðèçìà), ïîëèòè÷åñêàя 

íåñòàáèëüíîñòü â ñòðàíå è â ðåãèîíå.

 Â íà÷àëå äåяòåëüíîñòè  ìû  ïðîäâèãàëè ñâîþ êîìïàíèþ, à âìåñòå ñ 

íåé è ñòðàíó,  ó÷àñòâóя  â ðàçëè÷íûõ ìåæäóíàðîäíûõ âûñòàâêàõ,  ÷òî 

èìåëî ïîëîæèòåëüíûé ðåçóëüòàò.  Ïîñëåäíèå ãîäû áîëüøå âíèìàíèя 

óäåëяåì  “ðàñêðó÷èâàíèþ”  ñàéòà, â èòîãå ðàñøèðèëñя ñïèñîê æåëàþùèõ  

ïîçíàêîìèòüñя ñ  Êûðãûçñòàíîì   çà ñ÷åò  èíäèâèäóàëüíûõ êëèåíòîâ 

è  íåáîëüøèõ òóðèñòè÷åñêèõ êîìïàíèé.  Àíàëèç  ïîñåùàåìîñòè ñàéòà  

ñâèäåòåëüñòâóåò  î  åãî äîñòóïíîñòè  âî ìíîãèõ  ñòðàíàõ.  Ïîýòîìó  я ñ 

íåäîâåðèåì îòíîøóñü ê çàяâëåíèяì î òîì, ÷òî Êûðãûçñòàí – íåçíàêîìàя 

ñòðàíà íà êàðòå ìèðà è î íàñ íè÷åãî íå çíàþò. 

Çäåñü âàæíà îáðàòíàя ñòîðîíà  - ìû ìíîãî ãîâîðèì, íî ìàëî äåëàåì. 

Ïðèçûâàåì âñåõ – ïðèåçæàéòå ê íàì, ó íàñ óíèêàëüíàя ïðèðîäà, ìû 

ãîñòåïðèèìíàя ñòðàíà òóðèçìà! Ëþäè ïðèåçæàþò è …îáíàðóæèâàþò, ÷òî, 

êðîìå ïðèðîäû, âñå äàëåêî íå òàê çàìå÷àòåëüíî, êàê èì  íàîáåùàëè.  

Îòêðûòûé  Êûðãûçñòàí
Åùå îäíà  ïîïóëяðíàя  ôðàçà – «Îòêðûòûé  Êûðãûçñòàí».  Óâåðåí, ÷òî 

ïðèäóìàëè åå  ëþäè, äàëåêèå îò  òóðèçìà.  Êàê ìîæíî ñåðüåçíî  ðàçâè-

âàòü ìàññîâûé  òóðèçì â íåáîëüøîé ñòðàíå, åñëè çà 19 ëåò åå íîâåéøåé 

èñòîðèè  ìàëî ÷òî èçìåíèëîñü ñ  îôîðìëåíèåì äîêóìåíòîâ íà  âúåçä 

è ïóòåøåñòâèå.  Äî ñèõ ïîð â îòíîøåíèè çàðóáåæíûõ òóðèñòîâ, æåëà-

ÒÓÐÈÑÒÈ×ÅÑÊÎÌÓ ÐÛÍÊÓ 
ÑÒÐÀÍÛ ÍÓÆÍÛ ÏÅÐÅÌÅÍÛ

Íèêîëàé Ùåòíèêîâ,
äèðåêòîð  êûðãûçñêî-áðèòàíñêîé 
òóðèñòè÷åñêîé êîìïàíèè «Äîñòóê - Òðåêêèíã»

Our company serves tourists who arrive in Kyrgyzstan. 

The higher the quality of our services and programs, 

the more tourists will come to Kyrgyzstan. As a result, 

the state budget will receive more money. However, 

the success of a tourism company depends not only 

on the aspirations and skills of its employees. 

In the framework of cooperation, at the level of 

various associations, we help tourists travel not only 

in Kyrgyzstan but also in neighboring countries, first 

of all in China which has a huge tourism market. I 

am sure that the path to the future of tourism in 

Kyrgyzstan lies through the Great Silk Road. 

At the tourism forum which was held recently in Turkey, a  Japanese 

expert stated that, according to studies, in 2020 Chinese will be the 

most traveling nation in the world.

Is Kyrgyzstan an unknown country? 
At the beginning of our activity, we promoted our company by par-

ticipation in various international exhibitions, while now we pay more 

attention to developing our website. We work with companies and in-

dividual clients from different countries. They usually find us through 

other travel companies. For example, several companies in England are 

working with Central Asian region. Therefore I do not trust to the al-

legations that Kyrgyzstan is an unknown country on the world map. The 

Internet can provide a wealth of information on tourism, because each 

serious company hosts its own website. 

There is another side to the problem - we are talking a lot, but doing 

little. We call to come to our country, because it has a unique nature, 

and we are a country of tourism! People come and find out that, apart 

from nature, all is not as good as it was promised. 

Market protection
The tourism market in our country is not protected. Kyrgyzstan gives 

preference to travel companies of neighboring countries, but does not 

enjoy similar benefits in those countries. For example, Kazakh hotels do 

not offer discount for our tour operators, but our hotels are willing to 

give discounts Kazakh tour operators. Tourist companies from Kazakh-

stan and Uzbekistan successfully conduct business in our small country, 

but our tour companies can not operate in these countries. We can not 

enter Tashkent with our buses, while buses from Tashkent travel freely 

on the territory of our country. 

The situation cannot be solved, because the laws are imperfect and 

officials corrupted. 

The newly created Association of Hotels of Kyrgyzstan could help pro-

tect the tourism market. If a Kyrgyz company received foreign tour-

TRAVEL MARKET OF KYRGYZSTAN 
REQUIRES PROTECTION 

Nicholay Shchetnikov, 
Director of the Dostuck Trekking Ltd, 
Kyrgyz-British JSC
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þùèõ âúåõàòü äëя ïóòåøåñòâèя ïî  Êûðãûçñòàíó, äåéñòâóåò ïðèíöèï 

îôîðìëåíèя  äîêóìåíòîâ,  ðàçðàáîòàííûé åùå â ÑÑÑÐ. Èçìåíåíèя ÷àñòî  

òîëüêî óñëîæíяþò è áåç òîãî ãðîìîçäêèé  ìåõàíèçì.

Òóðîïåðàòîðû  Êûðãûçñòàíà  äàâíî  âûñòóïàþò çà îòìåíó  âèç äëя 

òóðèñòîâ èç  âûñîêîðàçâèòûõ ñòðàí, çà  ââåäåíèå íà òåððèòîðèè  ñòðàí 

Öåíòðàëüíîé Àçèè  òóðèñòè÷åñêîé âèçû «Øåëêîâûé Ïóòü» - ïî ïðèìåðó 

Øåíãåíñêîé âèçû, íî îò ÌÈÄà  íå ñëûøíî íîâûõ  èäåé, êðîìå íåäàâíåãî 

ïîâûøåíèя òàðèôà  çà îôîðìëåíèå êûðãûçñêèõ  âèç. 

Çàùèòà ðûíêà
Åñëè Êûðãûçñòàí è îòêðûò, òî äëя  áåñêîíòðîëüíîãî âåäåíèя áèçíåñà  

ðåçèäåíòàìè  äðóãèõ ñòðàí. 

Òóðèñòè÷åñêèé ðûíîê â íàøåé ñòðàíå íå çàùèùåí.  Êûðãûçñòàí ïðå-

äîñòàâëяåò ïðåôåðåíöèè òóðèñòè÷åñêèì êîìïàíèяì ñîñåäíèõ ñòðàí (è 

íå òîëüêî èì), íî íå ïîëüçóåòñя àíàëîãè÷íûìè ëüãîòàìè â ýòèõ ñòðàíàõ. 

Ê ïðèìåðó, êàçàõñêèå îòåëè íå äåëàþò ñêèäîê íàøèì òóðîïåðàòîðàì, à 

íàøè îòåëè îõîòíî ïðåäîñòàâëяþò ñêèäêè êàçàõñêèì òóðîïåðàòîðàì. 

Íàøåìó  òðàíñïîðòó ñ òóðèñòàìè  âúåçä  â Òàøêåíò çàêðûò, à òóðèñòû  

íà ãðàíèöå ñ Óçáåêèñòàíîì  â ïóíêòàõ  ïðîïóñêà  ïîäâåðãàþòñя  óíè-

çèòåëüíîé  ïåøåé ýêçåêóöèè ïî ïðîâåðêå èõ áëàãîíàäåæíîñòè  äëèíîé 

áîëåå êèëîìåòðà  è ïðîäîëæèòåëüíîñòüþ äî ÷àñà è áîëåå. Ïðîñòîðû  

æå íàøåé ñòðàíû  ñâîáîäíî áîðîçäяò óçáåêñêèé è  ìíîãî÷èñëåííûé 

áîëüøåãðóçíûé êèòàéñêèé òðàíñïîðò. Ïðèìåðû ìîæíî ïðîäîëæàòü, íî 

îñòàåòñя   âîïðîñ:  êòî è ïî÷åìó ýòî  äîïóñòèë.  

Âåëèêèé Øåëêîâûé Ïóòü
Â ðàìêàõ ñîòðóäíè÷åñòâà ñ äðóãèìè òóðèñòè÷åñêèìè êîìïàíèяìè  

«Äîñòóê-Òðåêêèíã» ïîìîãàåì òóðèñòàì ïóòåøåñòâîâàòü íå òîëüêî ïî 

Êûðãûçñòàíó, íî è ïî ãðàíè÷àùèì ñ íèì ñòðàíàì – Êèòàþ, Óçáåêèñòàíó, 

Êàçàõñòàíó. Êûðãûçñòàí â äàííîì ñëó÷àå âûñòóïàåò êàê òðàíçèòíàя ñòðàíà, 

÷òî яâëяåòñя  âàæíûì ñòðàòåãè÷åñêèì  ôàêòîðîì.

Íà ýêîíîìè÷åñêîì ôîðóìå, ïðîøåäøåì íåäàâíî â  Òóðöèè, ìåíя 

çàèíòåðåñîâàëî ñîîáùåíèå ýêñïåðòà èç ßïîíèè î òîì, ÷òî, ñîãëàñíî 

èññëåäîâàíèяì, â  2020 ãîäó ñàìîé ïóòåøåñòâóþùåé íàöèåé â ìèðå 

áóäóò êèòàéöû.

Íå çíàþ, êàê â äðóãèõ ñòðàíàõ, íî çà ïðîøåäøèå ïяòü ëåò Êûðãûçñòàí  

íè÷åãî íå ñäåëàë äëя äîñòîéíîé  âñòðå÷è  êèòàéñêèõ òóðèñòîâ. Äâà ïóíêòà  

ïðîïóñêà ìåæäó Êûðãûçñòàíîì è Êèòàåì – ïåðåâàëû Òîðóãàðò è Èðêåøòàì,  

äîðîãè, èíôðàñòðóêòóðà, ôîðìàëüíîñòè - êàê è ïðåæäå íàõîäяòñя   â 

ýêñòðåìàëüíîì   ñîñòîяíèè.  Ñ òðóäîì âåðèòñя, ÷òî  âñå ýòî  ïðèâëå÷åò 

â Êûðãûçñòàí  ìèëëèîííûå ïîòîêè  

òóðèñòîâ,  î êîòîðûõ òàê  ëþáяò  ðàñ-

ñóæäàòü íàøè  ÷èíîâíèêè.   

Êèòàé - ýòî îãðîìíûé, ïðèâëåêà-

òåëüíûé è óñïåøíî ðàçâèâàþùèéñя 

òóðèñòè÷åñêèé ðûíîê, ñîñåäñòâî ñ 

êîòîðûì  ìîæåò äàòü Êûðãûçñòàíó  

ðåàëüíûé øàíñ  ñòàòü ñòðàíîé  òó-

ðèçìà.   Óâåðåí, ÷òî áóäóùåå òóðèçìà 

Êûðãûçñòàíà - ýòî Âåëèêèé Øåëêîâûé 

Ïóòü, ïóòü ñîçèäàíèя, à íå ðàçðóøå-

íèя, ïóòü ñîçäàíèя ñîâðåìåííîé òó-

ðèñòè÷åñêîé èíôðàñòðóêòóðû, à íå 

ëîçóíãîâîé  ýéôîðèè. 

ists then the profit from the reception prices would not go to foreign 

companies, but to the Association or tour operators in Kyrgyzstan, and 

it would benefit the economy of Kyrgyzstan. Meanwhile, money that 

could be spent for the development of local infrastructure, go outside 

the country. 

Foreign companies, for example from Kazakhstan, uncontrollably fly 

to the Central Tien Shan to the areas of peaks Pobeda and Khan-Tengri, 

where they set up camps, etc. On the other hand, when our company 

has tried to bring our clients to fish on the Kelsay lake in Kazakhstan, it 

was necessary to fulfill a lot of bureaucratic procedures. First, our he-

licopter had to pass custom and passport control in Almaty, then, after 

fishing on the lake we had to pass custom control in Almaty again, and 

only then we could return to Kyrgyzstan. 

We tried as we might to draw attention to this issue at the highest 

level, however there are no results yet.

Investment policy 
The tourism industry cannot be developed with slogans only, it needs 

investment. Meanwhile, domestic investors are completely forgotten 

in our country, but they exist. When it comes to investors, we have in 

mind just foreign ones. 

During a year our company is trying to participate in a national Olympic 

project in Issyk-Kul, but the project is progressing with difficulty. I would 

like to remind that the Law on public-private partnership is aimed at 

attracting domestic investors above all. It is better to realize this small, 

but real project, than develop ideas on construction of a fantastic giant 

hotel, which would become the country’s “business card”. 

The company which obtained the order on a business plan can not start 

working, because the project’s general concept has not been developed. 

There is a proposal to establish a training center, which will not be just 

a training center for athletes and competitions, but also a place that 

would attract tourists. Another idea is to build hotels and motels along 

with training facilities. The sponsors believe that there would be no end 

to the athletes who would be eager to train almost all types of Olympic 

sports, and that would be not free. 

Either way, this project aims to build ski centers and other infrastruc-

ture related to winter tourism, and the involvement of VIP-tourist the 

whole year round. 

Last year, the Minister of Economic Development and Trade encour-

aged entrepreneurs with his promise to lobby the issue of the free 

sale of land, but so far wee see 

no changes. It is impossible to 

develop the country’s economy 

in the way “they do business” if 

the changes are based on the 

laws as “we do business”. If we 

want to copy the best that has 

been developed by the devel-

oped countries, then we need 

to copy the entire system, but 

not snatch its single fragments. I 

believe that investors would not 

build anything worthy until they 

become landowners. 
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Áèçíåñîì я çàíяëàñü â óæå äîñòàòî÷íî 

çðåëîì âîçðàñòå. Ìíå ïîñ÷àñòëèâèëîñü 

íàéòè èíâåñòîðîâ, êîòîðûå ïîääåðæàëè ìîþ 

èíèöèàòèâó ðàçâèòèя áèçíåñà. Ìíå íðàâèòñя, 

÷òî ðàáîòà èäåò èìåííî òàê, êàê çàäóìàíà. 

Íà ðûíêå ìíîãî àóäèòîðñêèõ è êîíñàëòèí-

ãîâûõ êîìïàíèé, è ÷òîáû â òåáя ïîâåðèëè, 

íàäî ïðåäëîæèòü ÷òî-òî íîâîå. Ìû íà÷àëè 

ñ àóòñîðñèíãà. Êà÷åñòâåííûå óñëóãè áóõãàë-

òåðñêîãî ó÷åòà ñåãîäíя âîñòðåáîâàíû, è ýòî 

îäèí èç äîñòàòî÷íî áûñòðûõ ïóòåé âîçâðàòà 

èíâåñòèöèé ñîáñòâåííèêîâ.  

×òîáû îêàçûâàòü óñëóãè íà âûñîêîì óðîâíå, 

ìû âíåäðèëè ñòàíäàðòû ISO 9000. Ïîñòîяí-

íî ïðîâîäèì îáó÷åíèå ïåðñîíàëà. È õîòя 

åäèíñòâåííàя íàøà ðåêëàìà – âåá-ñàéò,  ê 

íàì ïðèõîäяò íîâûå êëèåíòû, êîòîðûì áëèçêà 

ïîëèòèêà íàøåé êîìïàíèè, è ýòî ðàäóåò. 

Åñëè íà÷àòü âñå ñíà÷àëà, òî ìû áû òùà-

òåëüíåå îòíîñèëèñü ê ïîäáîðó ïåðñîíàëà. 

Âûïóñêíèêàì íàøèõ ýêîíîìè÷åñêèõ âóçîâ 

íå õâàòàåò áàçîâûõ çíàíèé è ïðàêòè÷åñêèõ 

íàâûêîâ, è âñåõ ïðèõîäèòñя îáó÷àòü àçàì 

ïðîôåññèè íà êóðñå «Îñíîâû áóõãàëòåðñ-

êîãî ó÷åòà». 

Ñ äðóãîé ñòîðîíû, õî÷åòñя äàòü øàíñ ìîëîäîìó 

ñïåöèàëèñòó, íî â èòîãå ýòî îáîðà÷èâàåòñя 

âûñîêîé òåêó÷åñòüþ êàäðîâ è êàê ñëåäñòâèå 

óáûòêàìè êîìïàíèè. 

Ó íàñ ðåàëèçîâàíû ìíîãèå ñîâðåìåííûå áèç-

íåñ-ïðîöåññû è ïðîïèñàíû ñîîòâåòñòâóþùèå 

ïðîöåäóðû, íî íå  âñå ñïåöèàëèñòû ãîòîâû 

ïî íèì ðàáîòàòü. À èç-çà òåêó÷åñòè êàäðîâ 

çàäóìàííûå ïðîåêòû ðåàëèçóþòñя ìåäëåííåå, 

÷åì õîòåëîñü áû. 

Õîòåëîñü áû äîáèòüñя áîëåå àêòèâíîãî 

ïðîãðåññà â ðàçâèòèè êîìïàíèè, íî ïîäêîñèë 

êðèçèñ, è ìíîãèå êëèåíòû ñâåðíóëè äåëîâóþ 

àêòèâíîñòü. 

I started doing business at already mature 

age. I was lucky to find investors who supported 

my initiative on business development. I am 

glad that the company is developing exactly 

as it was planned.  

There are a lot of auditing and consulting 

companies in the market, and if a new company 

is going to be noticed and believed in, it should 

offer something new. Our company has started 

with outsourcing. High-quality accounting ser-

vices are in demand today, because they help 

to fairly rapidly return investment.  

In order to provide services at a high level, 

we have implemented the ISO 9000 require-

ments. Though our web site is our only kind 

of advertising, new customers come to us, 

because they are close to the policy of our 

company.  

If I had to start again, I would be more care-

ful with recruitment. Graduates from local 

economic universities do not have enough 

basic knowledge and practical skills, and all 

of them need training at a “Fundamentals 

of Accounting” course. However, I wanted 

to give a chance to young professionals, but 

my initiative often resulted in a high staff 

turnover and as a consequence the company 

suffered losses.  

Our company has realized a lot of modern 

business processes and has developed cor-

responding procedures of their implementa-

tion, but not all of our specialists are ready to 

work according to these procedures. Because 

of staff turnover the conceived projects are 

implemented more slowly than desired.  

I would like to achieve greater progress in 

the development of the company, but many 

customers have ceased their business activi-

ties because of the economic crisis. 

ÅÑËÈ ÂÑÅ ÍÀ×ÀÒÜ 
ÑÍÀ×ÀËÀ …
Ãóëüíàðà Óñêåíáàåâà,
òîï-ìåíåäæåð êîìïàíèè 
«Àëüôà Øèðñôèëä Àóäèò»

IF I HAD TO START 
AGAIN… 

Gulnara Uskenbaeva,  
top manager of Alpha 
Shirsfild Audit company

Ãëîáàëüíàÿ ïîëèòèêà 
Òóðèçì, îäíà èç âåäóùèõ îòðàñëåé â ìèðå 

ïî ñîçäàíèþ ðàáî÷èõ ìåñò, ìîæåò ñòàòü êëþ-

÷åâûì äâèãàòåëåì âîññòàíîâëåíèя ýêîíîìè-

êè.  Ñàììèò  Âñåìèðíîé îðãàíèçàöèè òóðèçìà 

(ÞÍÂÒÎ), ïðîøåäøèé 10 íîяáðя â Ëîíäîíå, 

ïðèçâàë ê ïðîâåäåíèþ ãëîáàëüíîé ïîëèòèêè, 

íàïðàâëåííîé íà ïîääåðæêó èíäóñòðèè òóðèç-

ìà è ïóòåøåñòâèé. Ó÷èòûâàя, ÷òî ãëîáàëüíàя 

ýêîíîìèêà ïðîäîëæàåò áîðüáó ñ êðèçèñîì, 

ìèíèñòðû òóðèçìà îáðàòèëèñü ê ïðàâèòåëüñòâàì 

ñ ïðîñüáîé íå îáëàãàòü îòðàñëü ÷ðåçìåðíûì 

áðåìåíåì,  íàïðèìåð, ôèñêàëüíûìè ìåðàìè, 

à ïðîäîëæàòü ïîëèòèêó ñòèìóëèðîâàíèя òó-

ðèçìà, ïîòîìó ÷òî ýòî, â ñâîþ î÷åðåäü, áóäåò 

ñïîñîáñòâîâàòü îáåñïå÷åíèþ óñòîé÷èâîãî 

ýêîíîìè÷åñêîãî ðîñòà.

Èíäóñòðèя òóðèçìà ìîæåò ñîçäàâàòü ýô-

ôåêòèâíûå è äîëãîâå÷íûå ìîñòû ìåæäó 

ãîñóäàðñòâåííûì è ÷àñòíûì ñåêòîðàìè, 

ñêàçàë Ãåíåðàëüíûé ñåêðåòàðü ÞÍÂÒÎ Òà-

ëåá Ðèôàè. Òóðèçì ìîáèëèçóåò èíâåñòèöèè, 

îæèâëяåò òîðãîâëþ è ñòðîèò ìîñòû ìåæäó 

êóëüòóðàìè.

Êûðãûçñêàя Ðåñïóáëèêà яâëяåòñя ïîëíî-

ïðàâíûì ÷ëåíîì ÞÍÂÒÎ ñ 1993 ãîäà.

Global policies
Tourism is one of the world’s top job creators 

and can be a key driver of economic recov-

ery.  Around 80 Tourism Ministers meeting at 

the UNWTO Ministers’ Summit (10 November, 

London) called for global policies that are sup-

portive of the travel and tourism industry. As 

the global economy still struggles, govern-

ments were requested not to impose extra 

burdens on travel, such as fiscal measures, 

and to maintain stimulus policies in support 

of tourism as this in turn will contribute to 

sustainable economic growth.

Taleb Rifai, Secretary-General of the World 

Tourism Organization (UNWTO), said that one 

of his priorities at the helm of the UNWTO 

would be closer public-private cooperation.  

Rifai underlined that tourism is a key factor for 

job creation and that it mobilizes investment, 

galvanizes trade and builds bridges between 

cultures. 

However, “unfair” taxation jeopardizes tour-

ism and economic recovery, Tourism Ministers 

stressed.

The Kyrgyz Republic is a Full Member of 

UNWTO since 1993. 
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Õóäøåå â èñòîðèè êîìïàíèè – ýòî ïîæàð íà òåððèòîðèè çàâîäà â 

2005 ãîäó. Ïðîèçîøåë îí â èþëå, â ñàìûé ãîðя÷èé ñåçîí íå òîëüêî 

ïîãîäû, íî è ïðîäàæ íàøèõ íàïèòêîâ, óòîëяþùèõ æàæäó.  Êðóïíûå 

ïîñòàâêè øëè â Êàçàõñòàí è íà âíóòðåííèé ðûíîê. Ê ñ÷àñòüþ, áëàãî-

äàðя ñïëî÷åííûì äåéñòâèяì íàøèõ ñîòðóäíèêîâ è ïîæàðíûõ ïëàìя 

íå ïåðåêèíóëîñü íà çäàíèå.  

Õóäøåå – ýòî è îòíîøåíèå ãîñóäàðñòâåííûõ ÷èíîâíèêîâ ê ÷àñòíûì 

êîìïàíèяì, êîòîðîå, ê ñîæàëåíèþ, íå ìåíяåòñя. Äî ñèõ ïîð ÷èíîâíèê íå 

õî÷åò ïîíяòü, ÷òî íàëîãîïëàòåëüùèê  – ýòî ãëàâíûé êîðìèëåö ñòðàíû, 

è åãî íóæíî ïîääåðæèâàòü è ïîîùðяòü. 

Ìû ñ÷èòàåì, ÷òî íàì íåçàêîííî íà÷èñëåíû ôèíàíñîâûå ñàíêöèè, 

íàëîãè è ïðîöåíòû, ïðåäúяâëåííûå Ãîñêîìèòåòîì ïî íàëîãàì è ñáîðàì 

çà яêîáû «óêëîíåíèå îò âûïëàòû íàëîãîâ».  Ìû íå ñîãëàñíû ñ ðåøå-

íèåì ñóäåáíûõ îðãàíîâ, è âñå åùå íå ïîòåðяëè íàäåæäû äîêàçàòü 

ñâîþ ïðàâîòó. 

Çäåñü âîïðîñ ñêîðåå ìîðàëüíîãî òîëêà, ÷åì ìàòåðèàëüíîãî. Îáèäíî, 

êîãäà íåêîìïåòåíòíîñòü è íåïðîôåññèîíàëèçì íàëîãîâûõ èíñïåê-

òîðîâ ïîäòâåðæäàþò ñóäüè – ïîñëåäíяя èíñòàíöèя îáúåêòèâíîãî 

ðåøåíèя. Ìû íå òåðяåì íàäåæäû, ÷òî ñïðàâåäëèâîñòü âñå-òàêè 

âîñòîðæåñòâóåò. 

***

Ýçåëü Àãàîãëó íà÷àë ðàáîòàòü â «Êîêà-Êîëà Áèøêåê Áîòòëåðñ» ñ 2005  

ãîäà. Îêîí÷èë ôàêóëüòåò äåëîâîãî àäìèíèñòðèðîâàíèÿ Ñòàìáóëüñêîãî 

òåõíè÷åñêîãî óíèâåðñèòåòà.  Â ñèñòåìå Coca Cola  ñ 1999 ãîäà. 

Ýçåëü Àãàîãëó,
ãåíåðàëüíûé ìåíåäæåð 
ÇÀÎ «Êîêà-Êîëà Áèøêåê Áîòòëåðñ»

ËÓ×ØÅÅ...
Ëó÷øåå â èñòîðèè ÇÀÎ «Êîêà-Êîëà 

Áèøêåê Áîòòëåðñ» – ýòî òî, ÷òî êîìïà-

íèя ïðîäîëæàåò ðàçâèâàòüñя, ïðè÷åì 

ïîñëåäíèå ïяòü ëåò ñàìîñòîяòåëü-

íî, áåç äîïîëíèòåëüíûõ âëèâàíèé. 

Ïîñëåäíèé êðåäèò ìû çàêðûëè â 

2005 ãîäó. 

Ëó÷øèé ïîêàçàòåëü óñïåõà  íàøåé 

êîìïàíèè – áîëåå 7 ìëí. äîëëàðîâ, 

èíâåñòèðîâàííûõ íàìè â ðàçâèòèå 

ýêîíîìèêè Êûðãûçñòàíà.  Ðåèíâåñ-

òèðîâàííóþ ïðèáûëü, ïîëó÷åííóþ çà 

ïðîøëûå ãîäû,  êîìïàíèя âëîæèëà â 

ñîáñòâåííîå ðàñøèðåíèå. Ïîñòðîåíû 

áîëüøîé ñêëàä äëя ñûðüя è ìàòåðèàëîâ, à òàêæå âòîðàя ëèíèя ïî âû-

ïóñêó íàïèòêîâ, ÷òî ïîçâîëèëî óâåëè÷èòü ïðîèçâîäñòâåííóþ ìîùíîñòü 

ïðåäïðèяòèя ñ 30 ìëí. äî 100 ìëí.  ëèòðîâ â ãîä.

Ñåé÷àñ ìû ðàáîòàåì ïðàêòè÷åñêè íà ïîëíóþ ìîùíîñòü, ýêñïîðòèðóåì 

ïðîäóêöèþ â Òàäæèêèñòàí è Êàçàõñòàí. 

ÕÓÄØÅÅ... 

The worst in the history of our company was a fire on the territory 

of the plant in 2005. It took place in July, the hot season not only for 

weather, but for sales of our thirst-quenching beverages too. Fortu-

nately, thanks to united action of our workers and firefighters, flames 

did not spread to the building.  

 The worst was also the attitude of government officials to private 

companies, which is not changing. Until now, the officials do not want 

to understand that a taxpayer is the main ‘breadwinner’ of the country, 

and he should be supported and encouraged.  

 We believe that financial penalties, taxes and interest brought by 

the State Committee for Taxes and charges for allegedly “tax evasion” 

have been charged illegally. We do not agree with the decision of the 

judiciary, and still have not lost hope to prove our case.

So the question is moral rather than financial. It’s a shame for judges, 

who should be making impartial decisions, confirm the incompetence 

and unprofessionalism of tax inspectors confirm. We remain hopeful 

that justice will prevail. 

  ***

Ezel Agaoglu joined Coca-Cola Bishkek Bottlers in June 2005.

 He graduated from the Business Administration faculty of Istan-

bul Technical University. After having worked in the hotel business in 

Turkmenistan, in 1999 he started to work at Turkmenistan Coca-Cola 

Bottlers as Finance Manager. Since then, he has worked in various 

management positions in the Coca-Cola system. 

Ezel Agaoglu,
General Manager,
Coca-Cola Bishkek Bottlers JSC

MY BEST  
The best in the history of the Coca-

Cola Bishkek Bottlers JSC is that the 

company continues to develop. More-

over, during the last five years alone 

our company has been developing 

without any additional investment. 

We paid off the last loan in 2005.  

 The best indicator of our success 

is that the company has invested 

more than $7 million in the econ-

omy of Kyrgyzstan. The company 

invested its previously reinvested 

profits in its own expansion. First, 

a large warehouse for raw materials 

was built. Installation of a second production line allowed an increase 

in the productive capacity of the plant from 35 million to 100 million 

liters per year.  

 We are now working at almost full capacity, exporting drinks to 

Tajikistan and Kazakhstan. 

MY WORST 



16 IInn  1, 20101, 2010

in survey èññëåäîâàíèå 

Î÷åðåäíîå åæåêâàðòàëüíîå èíâåñòèöèîííîå èññëåäîâàíèå ïðîâåäåíî 

ñðåäè ÷ëåíîâ ÌÄÑ. Íàïîìíèì, ÷òî îáùèé îáúåì èíâåñòèöèé ÷ëåíîâ ÌÄÑ 

â ýêîíîìèêó Êûðãûçñòàíà ïðåâûøàåò $1 ìëðä., à â èõ êîìïàíèяõ òðóäяòñя 

áîëåå äåñяòè òûñя÷ ñîòðóäíèêîâ. Èññëåäîâàíèå ïîêàçàëî, ÷òî êîðïî-

ðàòèâíûå äîõîäû ðåñïîíäåíòîâ çà ïðîøåäøèå 12 ìåñяöåâ îñòàëèñü íà 

ïðåæíåì óðîâíå, ÷òî ìîæíî ñ÷èòàòü õîðîøèì ðåçóëüòàòîì, ó÷èòûâàя, 

÷òî ýòî ïåðèîä îäíîãî èç êðóïíåéøèõ â èñòîðèè ôèíàíñîâûõ êðèçèñîâ. 

Õîòя îæèäàåìûé ðîñò ÷èñëåííîñòè ïåðñîíàëà íà áëèæàéøèå 12 ìåñяöåâ 

è íàõîäèòñя ïîêà â ïîëîæèòåëüíîé òåððèòîðèè (2%), îí ïðîäîëæàåò ñíè-

æàòüñя ïî ñðàâíåíèþ ñ ïðåäûäóùèìè èññëåäîâàíèяìè. Ýòî ïîäòâåðæäàåò 

ñòðàòåãèþ êîìïàíèé íå ïëàíèðîâàòü çíà÷èòåëüíîå ðàñøèðåíèå øòàòà 

âî âðåìя êðèçèñà. 

Çà ïðåäûäóùèå 12 ìåñяöåâ ðåñïîíäåíòû èíâåñòèðîâàëè â Êûðãûçñòàí 

$171,35 ìëí., îäíàêî îáúåì èíâåñòèöèé, ïëàíèðóåìûõ íà ñëåäóþùèå 12 

ìåñяöåâ, ñíèçèëñя äî $107,83 ìëí., ÷òî íà 37% ìåíüøå ïî ñðàâíåíèþ 

ñ ïðåäûäóùèì ïåðèîäîì. Ýòî åùå ðàç ïîäòâåðæäàåò, ÷òî êîìïàíèè 

“çàäðàèâàþò ëþêè” âî âðåìя êðèçèñà. 

Àñûë Àëûìáàåâà è Ãîðàí Ñóìêîñêè  

Îïòèìèçì èíâåñòîðîâ ðàñòåò 
Íî ïîêà ýòî íå îòðàæàåòñÿ íà îáúåìå 

çàïëàíèðîâàííûõ èíâåñòèöèé

The latest IBC’s quarterly survey of investors (representing over $1 bln 

of investment in the Kyrgyz economy and more than 10,000 employees) 

shows that corporate incomes among respondents have remained at the 

same  level in the last year which is seen as a good result having in mind 

that it refers to the period in which the world was hit by the largest 

financial crisis in living memory while expected increase in staff levels 

in the next 12 months even though still in marginally positive territory 

(2%) is continuing its downward trend from the previous several surveys 

also confirming companies’ strategy that when dealing with crises not 

to plan significant expansion of staff.

The respondents interviewed have invested about $171.35 mln over the 

previous 12 months but planned investment in the following 12 months  

has decreased to $107.83 mln representing a 37% decrease of anticipated 

investment compared to the previous 12 months in yet another proof 

of companies shutting down the hatches in the time of crisis.  

The mining sector, once the engine of the Kyrgyz economy, now ac-

counts for 18.5% of amount invested in the last year and with further 

projected drop of 17.7% of the planned investment in the next 12 months 

. At the same time, Banking and Finance sector is assuming the top posi-

tion as a leading industry providing investment in the Kyrgyz Republic 

Investors’ optimism is growing
However it does not translate into planned 

investment increase yet

Asyl Alymbaeva and Goran Sumkoski 

ÐÀÇÂÈÒÈÅ ÁÈÇÍÅÑÀ - BUSINESS EXPANSION 

ÏËÀÍÛ ÈÍÂÅÑÒÈÖÈÉ   - INVESTMENT PLANS
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Situation now, compared to 6 months ago

- 18
Overa ll S co re*

- 3 economy

inv. climate

economy

inv. climate

economy

inv. climate

Much worse Slightly worse Slightly better Much better

Текущая ситуация по сравнению с периодом 6 месяцев назад

Намного хуже Ненамного хуже Ненамного лучше Намного лучше

Общий балл*
экономика

инв. климат

ÝÊÎÍÎÌÈÊÀ È ÈÍÂÅÑÒÈÖÈÎÍÍÛÉ ÊËÈÌÀÒ

ECONOMY & INVESTMENT CLIMATE 

Overall score*

economy

inv. climate

economy

inv. climate

economy

inv. climate

Will the situation in 6 months be better than today?

+ 1 1

+ 1 2

Much worse Slightly worse Slightly better Much better

Будет ли ситуация через 6 месяцев лучше, чем сейчас? 

Намного хуже Ненамного хуже Ненамного лучше Намного лучше

Общий балл*
экономика

инв. климат

ÄÅËÎÂÀß ÑÐÅÄÀ 

BUSINESS ENVIRONMENT 

Availability 
of finance

×òî èçìåíèëîñü çà ïîñëåäíèå 6 ìåñяöåâ?

Legal
environment

Tax 
environment

Customs controls

Business
regulations

Public
administration

Äîñòóïíîñòü
ôèíàíñîâ

Ïðàâîâàя
ñðåäà

Íàëîãîâàя
ñðåäà

Òàìîæåííûé
êîíòðîëü

Ðåãóëèðîâàíèå
áèçíåñà

Ãîñóäàðñòâåííîå
óïðàâëåíèå

Îáùèé áàëë
Overall score

-8

+3

-12

-2

-2

-8

What has changed - compared to 6 months ago?

Much worse Slightly worse Slightly better Much better
Намного хуже Ненамного хуже Ненамного лучше Намного лучше

Õóæå

Ëó÷øå

Better

Worse

ÄÎÂÅÐÈÅ ÈÍÂÅÑÒÎÐÎÂ
INVESTORS’ CONFIDENCE

ÄÈÍÀÌÈÊÀ ÄÅËÎÂÎÉ ÑÐÅÄÛ 
TRENDS IN THE BUSINESS ENVIRONMENT

Õóæå

Ëó÷øå

Better

Worse

Èíâåñòèöèè â ãîðíîäîáûâàþùèé ñåêòîð, ïðåæäå ñëóæèâøèé äâèãàòåëåì 

ýêîíîìèêè Êûðãûçñòàíà, òåïåðü ñîñòàâëяþò 18,5% îò îáúåìîâ ïðîøëîãî 

ãîäà. Áîëåå òîãî, íà ñëåäóþùèå 12 ìåñяöåâ ïðîãíîçèðóåòñя äàëüíåéøåå 

ñíèæåíèå çàïëàíèðîâàííûõ èíâåñòèöèé íà 17,7%.

Äîâåðèå èíâåñòîðîâ 
È âñå æå îïòèìèçì îòíîñèòåëüíî âîññòàíîâëåíèя ýêîíîìèêè  è èíâåñ-

òèöèîííîãî êëèìàòà Êûðãûçñòàíà ïðîäîëæàåò ðàñòè, ïîäíяâøèñü ñ -57 

äî -3 áàëëîâ â îöåíêå òåêóùåé ýêîíîìè÷åñêîé ñèòóàöèè è ñ -50 äî -18 

â îöåíêå èíâåñòèöèîííîãî êëèìàòà.

Åùå áîëåå îïòèìèñòè÷íû îæèäàíèя íà áóäóùèå 6 ìåñяöåâ: îáà ïî-

êàçàòåëя ïåðåäâèíóëèñü â ïîëîæèòåëüíóþ òåððèòîðèþ äî +11 áàëëîâ 

â îòíîøåíèè òåêóùåé ýêîíîìè÷åñêîé ñèòóàöèè è  +12 â îòíîøåíèè 

èíâåñòèöèîííîãî êëèìàòà, îòðàæàя îïòèìèçì ïî ïîâîäó ãëîáàëüíîãî 

ýêîíîìè÷åñêîãî ïîäúåìà, ïðåäñòàâëåííîãî ìåæäóíàðîäíûìè ôèíàí-

ñîâûìè èíñòèòóòàìè è íàöèîíàëüíûìè áàíêàìè âî âñåì ìèðå. 

Îáùàя ïîëîæèòåëüíàя îöåíêà òåêóùåé ýêîíîìè÷åñêîé ñèòóàöèè âîç-

ðîñëà äî 33%, à îáùàя ïîëîæèòåëüíàя îöåíêà òåêóùåãî èíâåñòèöèîííîãî 

êëèìàòà - äî 30%. Áîëåå òîãî, èññëåäîâàíèå ïîêàçûâàåò, ÷òî îæèäàíèя 

ïî ýòèì ïîêàçàòåëяì íà áëèæàéøèå 6 ìåñяöåâ åùå âûøå. 48% ðåñïîí-

attracting 64.4 % of the executed investment with planned investment 

accounting for 51.4% of the total planned investment in the country 

in the next 12 months.   

Investors’ confidence 
Despite all this, the optimism in the recovery of the Kyrgyz the economy 

and its investment climate has returned moving from -57 to -3 regarding 

the view of the respondents of the current economic situation and from 

– 50 to -18 in regards to the investment climate. The expectations are 

even higher and more optimistic when future 6 months are in question 

with both indicators moving into positive territory up to +11 points for 

the economic situation and +12 for the investment climate, mirroring the 

recent optimism about the global economic recovery given by the inter-

national financial institutions and national banks around the world. 

Total positive score on the current economic situation has increased 

to 33% while total positive score on the on the current investment 

climate is 30%. Furthermore, the survey shows that the expectations 

in both these areas for the next 6 months are even higher with 48% 

of the respondents expecting the economic conditions to improve and 

41% expecting the investment climate to also improve. The optimism in 

the current situation corresponds to the Kyrgyz Republic moving up on 

the Doing Business indicators and even higher optimism for the future 
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1. Íàëè÷èå êâàëèôèöèðîâàííîãî ïåðñîíàëà    95(97)                   -40
2. Ïðåäñêàçóåìîñòü 
    çàêîíîäàòåëüñòâà è íîðìàòèâîâ                    95(93)                   -53
3. Ðåãóëèðîâàíèå äåëîâîé ñðåäû, 
    ëèöåíçèðîâàíèå 
    è ðàçðåøèòåëüíàÿ ñèñòåìà                           94(79)                      3
4. Íàëîãîâîå àäìèíèñòðèðîâàíèå                      89(85)                   -31
5. Ïðåäñêàçóåìîñòü è ïîñëåäîâàòåëüíîñòü 
    ñóäåáíûõ ðåøåíèé                                            88(82) -48
6. Ñòàâêè íàëîãîâ                                                  88(86)                   -10
7. Òåëåêîììóíèêàöèè è Èíòåðíåò                      88(90)                   -13
8. Ñòàáèëüíîñòü îáìåííîãî êóðñà                      86(79)                       9
9 Óðîâåíü ýêîíîìè÷åñêîãî ðîñòà                      84(88)                   -41
10 Êîððóìïèðîâàííîñòü ÷èíîâíèêîâ                  83(81)                   -34

10 âàæíåéøèõ âîïðîñîâ 
ïðè ïëàíèðîâàíèè
èíâåñòèöèé â ÊÐ

* Îáùèé áàëë ïî ñòåïåíè ïðèîðèòåòíîñòè ðàññ÷èòàí ïî øêàëå îò  0 äî 
100 áàëëîâ ïóòåì êîìáèíèðîâàíèÿ âñåõ îòâåòîâ. Áàëëû ðàññ÷èòàíû: 
“Ïåðâîñòåïåííàÿ âàæíîñòü” = 100, “Âòîðîñòåïåííàÿ âàæíîñòü” = 50,  “Íå 
âàæíî” = 0.
** Îáùèé áàëë ïî ñðàâíèòåëüíîé ñèòóàöèè ðàññ÷èòàí ïî øêàëå îò -100 
áàëëîâ äî +100 áàëëîâ ïóòåì êîìáèíèðîâàíèÿ  âñåõ îòâåòîâ. Áàëëû ðàñ-
ñ÷èòàíû: “Õóæå” = -100, “Îäèíàêîâî” = 0,  “Ëó÷øå” = +100.
Ñîîòâåòñòâóþùèå áàëëû ïî ïðåäûäóùåìó èññëåäîâàíèþ äàíû â ñêîáêàõ.

Top 10 issues when 
planning investment 

in the Kyrgyz Republic

Comparison with

–100 to +100

Comparison with
the region

Overall score**
–100 to +100

IMPORTANCE

0 – 100

IMPORTANCE
Overall score*

0 – 100

*
added up from: ‘Primary concern’ = 100, ‘Secondary concern = 50, No concern = 0
** The ‘Overall score’ for COMPARISON is based on a scale of -100 to +100 by combining all responses.

Scores are added up from: ‘Worse’ = -100, ‘The Same’ = 0, Better = +100
Scores from the previous quarter are given in brackets

* The ‘Overall score’ for IMPORTANCE is based on a scale of 0 to 100 by combining responses. Scores are

**
Scores are added up from: ‘Worse’ = -100, ‘The Same’ = 0, Better = +100
Scores from the previous quarter are given in brackets

Ñòåïåíü
ïðèîðèòåòíîñòè

Îáùèé áàëë*
0-100

Â ñðàâíåíèè 
ñ ðåãèîíîì

Îáùèé áàëë*
-100 to +100

1. Availability of qualified personnel                     95(97)                   -40
2. Predictability of rules, laws and regulations    95(93)                    -53
3. Business regulations, licenses and permits       94(79)                       3
4. Tax administration                                              89(85)                   -31
5. Predictability of court judgments                     88(82)                   -48
6. Tax rates                                                             88(86)                    -10
7. Telecoms and Internet                                       88(90)                    -13
8. Exchange rate stability                                      84(88)                        9
9. Economic growth rate                                        86(79)                    -41
10. Corruptability of public officials                      83(81)                    -34

äåíòîâ îæèäàþò óëó÷øåíèя ýêîíîìè÷åñêèõ óñëîâèé, à 41% îïðîøåííûõ 

ðàññ÷èòûâàþò íà óëó÷øåíèå èíâåñòèöèîííîãî êëèìàòà. Îïòèìèçì â îöåíêå 

íûíåøíåé ñèòóàöèè ñîîòâåòñòâóþò ðîñòó ðåéòèíãà Êûðãûçñòàíà ïî ðå-

çóëüòàòàì èññëåäîâàíèя Doing Business Âñåìèðíîãî áàíêà. Ýòîò îïòèìèçì 

ñëåäóåò ó÷åñòü ïðàâèòåëüñòâó, ÷òîáû ïðîäîëæàòü ðåôîðìû, íàïðàâëåííûå 

íà ðàçâèòèå áèçíåñà è îïðàâäàòü îæèäàíèя, ÷òî ðàçâèòèå áèçíåñ-ñðåäû 

ïðîäîëæèòñя íà óñòîé÷èâîé äîëãîñðî÷íîé îñíîâå. 

 

 Äåëîâàÿ ñðåäà 
Ñîãëàñíî èññëåäîâàíèþ, áàëë ïî 

ïîêàçàòåëþ «Äîñòóï ê ôèíàíñàì» çíà-

÷èòåëüíî ïîâûñèëñя îò -47 â ïðåäûäó-

ùåì èññëåäîâàíèè äî -8 â ïîñëåäíåì, 

÷òî îòðàæàåò íåêîòîðîå óëó÷øåíèå 

â áàíêîâñêîì ñåêòîðå, êîòîðûé 

 â íàñòîяùåå âðåìя ïðåäîñòàâëяåò 

áîëüøå ëèêâèäíîñòè íà ðûíêå. 

Ïî ìíåíèþ ðåñïîíäåíòîâ, «Óëó÷øåíèå 

ïðàâîâîé ñðåäû» óëó÷øèëîñü, è ýòîò 

èíäåêñ ïåðåøåë â ïîëîæèòåëüíóþ 

òåððèòîðèþ ñ áàëëîì +3 ïî ñðàâ-

íåíèþ ñ -12 â ïðåäûäóùåì îïðîñå. 

«Íàëîãîâàÿ ñèòóàöèÿ» òàêæå íåñêîëüêî 

óëó÷øèëàñü  ñ -26  äî -12. Èçìåíåíèя 

â ëó÷øóþ ñòîðîíó  íàáëþäàþòñя è ïî 

èíäåêñàì «Òàìîæåííûé êîíòðîëü» (ñ 

- 7 äî – 2), «Ðåãóëèðîâàíèå ïðåäïðèíèìàòåëüñêîé äåÿòåëüíîñòè» (ñ -9 

äî -2)  è «Ãîñóäàðñòâåííîå óïðàâëåíèå» (ñ -18 äî -8).

Â èññëåäîâàíèè ïðèíяëè ó÷àñòèå 34 ïðåäïðèяòèя, ïðåäñòàâëяþùèå 14 

ñåêòîðîâ áèçíåñà - îò íåáîëüøèõ ôèðì ñ ÷èñëåííîñòüþ ðàáîòíèêîâ äî 

10 ÷åëîâåê äî êîìïàíèé ñ 1000 è áîëåå ñîòðóäíèêîâ. Îêîëî 20% ðåñ-

ïîíäåíòîâ íå èìåþò èíîñòðàííûõ èíâåñòèöèé, 50% íå èìåþò âíóòðåííèõ 

èíâåñòèöèé, îñòàëüíûå – â ñîâìåñòíîé ñîáñòâåííîñòè. 

Ïðèîðèòåòû äëÿ èíâåñòîðîâ 
Â ïîäòâåðæäåíèå äåëîâîãî íàñòðîя â îæèäàíèè ëó÷øåé áèçíåñ-ñðå-

äû è íåîáõîäèìîñòè óëó÷øåíèé íà ïîñòîяííîé îñíîâå ïåðâîå ìåñòî 

should be noticed by the government to continue with its pro-business 

reforms and justify the expectations and show that it could improve the 

business environment on a sustainable long-term basis. 

Business environment 
Concerning the business environment the survey shows that Access to 

Finance moved significantly higher from -47 in the last survey to -8% 

in the current survey reflecting the 

slight improvement into the bank-

ing sector that now provides a bit 

more liquidity into the market.  In view 

of respondents, Legal Environment 

improved further and into positive 

territory with +3 in comparison to -12 

in the previous period. Tax Environ-

ment has also slightly improved in the 

preceding 6 months with the rates 

now at -12 from -26 in the previous 

period.  Customs Control illustrates a 

similar improvement to - 2 from -7 

in the last survey as do the Business 

Regulations to -2 from -9 and Public 

Administration to -8  from –18 where 

they were 6 months ago.  

The survey covered 34 enterprises 

in 14 business sectors – from small 

firms employing less than 10 people to companies with 1000-plus staff.  

Around 20% of respondents have no foreign investments, another 50% 

have no domestic ones with the rest being in joint ownership. 

Priority issues for investors  
In confirmation of the business sentiment to expect better business 

environment and need for it to be established on a sustainable basis the 

first position is now shared by Predictability of Rules, Laws and Regula-

tions jointly with - now for the long-term established – priority issue 

of Availability of Qualified Personnel. There were some other changes 

also in what investors view as priority issues in their decisions to invest 

Èíäåêñ «Ïðåäñêàçóåìîñòü è ïîñëåäîâàòåëüíîñòü ñóäåáíûõ 

ðåøåíèé» âîçãëàâèë äåñяòêó ïðèîðèòåòîâ. Ýòî ñèãíàë ïðàâè-

òåëüñòâó, ÷òî õîòя äåëîâîå ñîîáùåñòâî ïðèâåòñòâóåò ðåôîðìû 

è äîñòèæåíèя ïî ðåéòèíãó Doing Business 2010, ãäå Êûðãûçñòàí 

ïðèçíàí âòîðûì ðåôîðìàòîðîì â ìèðå, óëó÷øåíèå äåëîâîé 

ñðåäû íóæíî ðàññìàòðèâàòü êàê íåïðåðûâíûé ïðîöåññ. Âñå 

ðåôîðìû äîëæíû áûòü õîðîøî ïðîäóìàíû íà äîëãîñðî÷íîé è 

óñòîé÷èâîé îñíîâå, ÷òîáû äàòü èíâåñòîðàì âîçìîæíîñòü ó÷èòû-

âàòü ôàêòîðû ðèñêà ïðè ïðèíяòèè èíâåñòèöèîííûõ ðåøåíèé. 

Coming to the top position Predictability of Rules, Laws and 

Regulations should serve the government as a warning from the 

business community that even though it approves and welcomes 

the reform and the achievement as the World Bank 2nd top 

reformer in the world for 2010  that improvement of the business 

environment should be seen as an ongoing process and that all 

reforms should be well-thought, long-term and sustainable in 

order to enable investors to deduct this as a current risk factor 

when making their investment decisions.
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èññëåäîâàíèå in survey 

Ëó÷øå èëè õóæå - ïî ñðàâíåíèþ ñ äðóãèìè 
ñòðàíàìè ðåãèîíà - ïî 10 âàæíåéøèì âîïðîñàì 

Better or worse than other countries 
in the region for the top 10 priority issues?

Íàëè÷èå
êâàëèô.
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11. Ñòåïåíü áþðîêðàòèçìà                                  83(78)                    -38
12. Áåçîïàñíîñòü, Ñîõðàííîñòü è Òåððîðèçì    83(94)                    -25
13. Ñïðîñ íà ìîþ ïðîäóêöèþ â ñòðàíå              82(81)                      -3
14. Íàëè÷èå ôèíàíñîâ                                          82(79)                    -52
15. Òîðãîâûå îòíîøåíèÿ 
      ñ äðóãèìè ñòðàíàìè                                       72(65)                     -23
16. Ñïðîñ íà ìîþ ïðîäóêöèþ 
      â Öåíòðàëüíîé Àçèè                                       68(54)                     -11
17. Äîñòóï ê èíôîðìàöèè î ïðàâå 
      ñîáñòâåííîñòè è åãî îãðàíè÷åíèÿõ             67(57)                       13
18. Ïðàâà íà ïîêóïêó è îáëàäàíèå çåìëåé 
      è íåäâèæèìîé ñîáñòâåííîñòüþ                   67(69)                     -10
19. Òðàíñïîðòíûå è æåëåçíûå äîðîãè              67(74)                     -72
20. Êîíêóðåíòîñïîñîáíîñòü 
      ñ äðóãèìè ñòðàíàìè                                       67(58)                    -30
21. Ðåãóëèðîâàíèå îêðóæàþùåé ñðåäû            67(59)                    -22
22. Òàìîæåííûé êîíòðîëü                                   65(56)                   -23
23. Ðåãóëèðîâàíèå òðóäîâûõ îòíîøåíèé          65(66)                        2
24. Àâèàëèíèè                                                        62(57)                    -67
25. Îêðóæàþùàÿ ñðåäà                                        61(60)                      29
26. Íàëè÷èå äåøåâîé ýëåêòðîýíåðãèè              59(67)                    -13
27. Íàëè÷èå ïðèðîäíûõ ðåñóðñîâ                      50(40)                    -16
28. Íàëè÷èå 
      ñåëüñêîõîçÿéñòâåííîé ïðîäóêöèè               50(40)                      13
29. Íàëè÷èå äåøåâîé ðàáî÷åé ñèëû                  49(50)                      44
30. Íàëè÷èå ïðîèçâîäñòâåííûõ ïîìåùåíèé     47(43)                    -26

Äðóãèå âîïðîñû ïðè 
ïëàíèðîâàíèè èíâåñòèöèé â ÊÐ Âàæíîñòü

Â ñðàâíåíèè 
ñ ðåãèîíîì

Other issues when planning investment 
in the Kyrgyz Republic

Importance Comparison  

with the region

11. Ease of dealing with bureaucracy                     83(78)                -38
12. Safety, security and terrorism                           83(94)               -25
13. Demand for my products in the country          82(81)                -3
14. Availability of finance                                         82(79)               -52
15. Trade relations with other countries                72(65)                -23
16. Demand for my products in Central Asia          68(54)                -11
17. Access to information on property 
      ownership and encumbrances                           67(57)                 13
18. Legal rights to buy 
      and own land and property                               67(69)                -10
19. Road and rail connections                                  67(74)                -72
20. Competition with other countries                     67(58)               -30
21. Environmental regulations                                 67(59)               -22
22. Customs control                                                  65(56)               -23
23. Labor regulations                                                65(66)                  2 
24. Airlines                                                                 62(57)               -67
25. Beautiful environment                                       61(60)                 29
26. Availability of low cost energy                          59(67)                -13
27. Availability of mineral resources                       50(40)                -16
28. Availability of agricultural products                 50(40)                  13
29. Availability of low cost labor                             49(50)                  44
30. Availability of commercial property                  47(43)                -26

ñðåäè ïðèîðèòåòîâ ðàçäåëяþò òàêèå âîïðîñû, êàê «Ïðåäñêàçóåìîñòü 

çàêîíîäàòåëüñòâà è íîðìàòèâîâ» è – óæå â êîòîðûé ðàç – «Íàëè÷èå 

êâàëèôèöèðîâàííîãî ïåðñîíàëà». Îïðåäåëåííûå èçìåíåíèя ïðîèçîø-

ëè â îöåíêå èíâåñòîðàìè ôàêòîðîâ, ó÷èòûâàåìûõ ïðè ïëàíèðîâàíèè 

èíâåñòèöèîííîé äåяòåëüíîñòè â Êûðãûçñòàíå. Èíâåñòîðû äîëæíû áûëè 

îïðåäåëèòü ïðèîðèòåòíûå, à òàêæå âòîðîñòåïåííûå ïðîáëåìû, îòâåòèâ 

íà âîïðîñ «êàê âû îöåíèâàåòå êîíêóðåíòîñïîñîáíîñòü Êûðãûçñòàíà â 

ñðàâíåíèè ñ äðóãèìè ñòðàíàìè ðåãèîíà» â êàæäîì îòäåëüíîì ñëó÷àå 

(«ëó÷øå», «õóæå», «òàê æå» è ò.ä.).  Òðèäöàòü âàðèàíòîâ îòâåòîâ áûëè 

ïðåäëîæåíû äëя âûáîðà.

«Ðåãóëèðîâàíèå äåëîâîé ñðåäû, ëèöåíçèðîâàíèå è ðàçðåøèòåëüíàÿ 

ñèñòåìà» - òðåòèé ïðèîðèòåò, î÷åíü áëèçêèé ïî áàëëàì ïåðâûì äâóì. 

Èíäåêñ «Íàëîãîâîå àäìèíèñòðèðîâàíèå» ïåðåìåñòèëñя íà äâà ïóíêòà 

ââåðõ, çàíяâ ÷åòâåðòîå ìåñòî, çà íèì ñëåäóåò èíäåêñ «Ïðåäñêàçóåìîñòü 

è ïîñëåäîâàòåëüíîñòü ñóäåáíûõ ðåøåíèé», êîòîðûé íà ýòîò ðàç âîøåë â 

ïяòåðêó ïðèîðèòåòîâ, è íà øåñòîì ìåñòå - «Íàëîãîâûå ñòàâêè».

in the Kyrgyz Republic. Investors were asked: which issues they viewed 

as their top priorities, and which as secondary ones when planning new 

investment in the Kyrgyz Republic; how they estimate Kyrgyzstan’s com-

petitiveness in relation to other countries in the region (i.e., is it ‘better’, 

‘worse’, or ‘the same as the others’), with regard to each of the issues. 

Thirty options were suggested to choose from.          

Business Regulations, Licenses, Permissions as a third priority in this 

survey is very closely following the two top priorities mentioned above. 

Tax Administration has jumped two places to the fourth place followed by 

the Consistency of Court Judgments now both in top five top priorities 

as seen by investors followed by the Tax Rates on the sixth place. 

Exchange Rate Stability is now back into top ten and shares seventh and 

eight place with Telecoms and Internet.  Economic Growth Rate continues 

to be one of the main concerns among respondents and was placed on the 

joint ninth and tenth position with the Safety, Security and Terrorism.

Issues that have slipped from the top-ten list are Corruptibility of Public 

Officials (12th position) while Demand for my products in my country 

slipped to the 13th place.  
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situation    cèòóàöèÿ

Åñëè ñåãîäíя è ñóùåñòâóåò ñïîðòèâ-

íûé òóðèçì, òî îí ñàìîäåяòåëüíûé, 

õîòя äîëæåí áûòü îðãàíèçîâàííûì 

– ÷åðåç ôåäåðàöèþ, îáúåäèíåíèя, 

òóðèñòè÷åñêèå êëóáû. Ïðè Ñîþçå 

ýòî áûëà öåëàя ñèñòåìà, êîòîðàя 

ôèíàíñèðîâàëàñü èç ãîñáþäæåòà, 

ïðè÷åì ïî îòäåëüíûì âèäàì. 

Ñ îáðåòåíèåì íåçàâèñèìîñòè 

ñòàãíàöèя â òóðèçìå äëèëàñü ëåò 

âîñåìü, â èòîãå ñïîðòèâíûé òóðèçì 

óñòóïèë ìåñòî êîììåð÷åñêîìó. Òå, 

êòî â ñâîå âðåìя ïðîøëè øêîëó 

ñïîðòèâíîãî òóðèçìà è àëüïèíèçìà, 

òåïåðü âîçãëàâëяþò òóðèñòè÷åñêèå 

êîìïàíèè. 

Ñ äðóãîé ñòîðîíû, ðàçâèòèå  êîììåð-

÷åñêîãî òóðèçìà íåâîëüíî ïîäòàëêè-

âàåò ê  ðàçâèòèþ òóðèçìà ñïîðòèâíîãî. 

Íàïðèìåð, ñåãîäíя ïðîáëåìà íàéòè 

âûñîòíûõ ãèäîâ äëя âîñõîæäåíèя 

íà ïèê Ëåíèíà â Îøñêîé îáëàñòè. 

Ïàëüöåâ îäíîé ðóêè õâàòèò, ÷òîáû 

ïîñ÷èòàòü ðåñïóáëèêàíñêèé ðåçåðâ. 

Ïîýòîìó íàì ïðèõîäèòñя ïðèãëàøàòü 

ãèäîâ èç Ìîñêâû è Ïåòåðáóðãà. 

Îñîáàÿ îòðàñëü
Êîììåð÷åñêèé ñåêòîð íå ãîòîâèò 

ãèäîâ, ïðîâîäíèêîâ, îðãàíèçàòîðîâ 

ýêñïåäèöèé. Ïîýòîìó ñïîðòèâíûé 

òóðèçì, âîçìîæíî, íà óðîâíå óëèöû, 

íî ðàçâèâàåòñя. 

Íàèáîëåå ðàçâèò â Êûðãûçñòàíå 

êîììåð÷åñêèé àëüïèíèçì. Ïî êà÷åñ-

òâó óñëóã,  îòíîñèòåëüíî íåäîðîãèì 

ïðîãðàììàì îí âûãîäíî îòëè÷àåòñя 

â ñðàâíåíèè ñ äðóãèìè ñòðàíàìè. 

Êîìïàíèяìè â ýòîé ñôåðå  ðóêîâî-

äяò âûñîêîïðîôåññèîíàëüíûå ñïå-

ÑÏÎÐÒÈÂÍÛÉ ÒÓÐÈÇÌ 
ÈËÈ ÊÎÌÌÅÐ×ÅÑÊÈÉ? 

Ñåðãåé Äóäàøâèëè,
ïðåçèäåíò ìåæäóíàðîäíîãî 
öåíòðà  ïóòåøåñòâèé «Ãîðû Àçèè»

Ñïîðòèâíîãî òóðèçìà â Êûðãûçñòàíå ñåé÷àñ ïðàê-

òè÷åñêè íå ñóùåñòâóåò, ðàçâèâàåòñÿ ëèøü êîììåð-

÷åñêèé òóðèçì. Õîòÿ â ñîâåòñêîå âðåìÿ, íàîáîðîò, 

ðàçâèâàëñÿ òîëüêî ñïîðòèâíûé òóðèçì. 

öèàëèñòû. Â Öåíòðàëüíîàçèàòñêîì 

ðåãèîíå ýòîò ñåêòîð - áåññïîðíûé 

ëèäåð. 

Ãîðíûé òóðèçì íå òðåáóåò ñòîëü 

ñëîæíîé ïîäãîòîâêè, êàê àëüïèíèçì, 

ïîýòîìó ãèäîâ çäåñü  áîëüøå. Êîì-

ìåð÷åñêèé ãîðíûé òóðèçì çíà÷èòåëüíî 

îòëè÷àåòñя îò ñïîðòèâíîãî, çäåñü 

èíîé ïðèíöèï îðãàíèçàöèè, èíàя 

ôèëîñîôèя  òóðèçìà. Êîììåð÷åñ-

êèé ìàðøðóò, ïðåæäå âñåãî, äîëæåí 

áûòü ïðèâëåêàòåëüíûì, ïîçíàâà-

òåëüíûì, ýñòåòè÷íûì - êðàñèâûå 

ëàíäøàôòû, óíèêàëüíûå яâëåíèя. 

Äëя ñïîðòèâíîãî òóðèçìà ýòî íå 

âàæíî, òàì ÷åì áîëüøå òðóäíî-

ñòåé, òåì ëó÷øå. 

Àëüïèíèçì – ñïåöèôè÷åñêàя îò-

ðàñëü íà ðûíêå òóðèçìà. Ê íàì ïðè-

åçæàþò ëþäè äîñòàòî÷íî îïûòíûå. 

Åñëè îíè âîñõîäяò íà ñåìèòûñя÷íèê 

(ïèêè Ëåíèíà è Ïîáåäû), òî ãîòîâû ê 

ýòîìó ìîðàëüíî è ôèçè÷åñêè, ïîòî-

ìó ÷òî ïðåäâàðèòåëüíî ïðåîäîëåëè 

÷åòûðåõòûñя÷íèêè â Åâðîïå èëè íà 

Êàâêàçå. Êîíå÷íî, ýòî íå çíà÷èò, ÷òî 

íà âåðøèíó ïîäíèìåòñя êàæäûé. 

Êàê ïðàâèëî, ïîëîâèíà âîñõîæäåíèé  

çàêàí÷èâàåòñя íåóäà÷åé. 

Ðèñêè
Àëüïèíèçì ñâяçàí ñ ðèñêàìè, ïîýòîìó  

ìû îáяçàòåëüíî òðåáóåì ñòðàõîâêó, 

êîòîðàя â ñëó÷àå   íåîáõîäèìîñòè  

ãàðàíòèðóåò ïðîâåäåíèå ñïàñàòåëü-

íûõ ðàáîò. Êîíå÷íî, ñ ïîяâëåíèåì 

ñîòîâîé ñâяçè èõ îðãàíèçîâàòü ñòàëî 

íàìíîãî ïðîùå. Â ñëó÷àå ×Ï ïî íà-

øåìó âûçîâó âûëåòàåò âåðòîëåò, ýòà 

ñèñòåìà ðàáîòàåò áåçîòêàçíî. 

Today, even though sport tourism 

does exist in our country, it is on an 

amateur basis, though it should be 

organized by a federation, association, 

or travel clubs. During the Soviet 

Union, sports tourism represented a 

whole system, which was financed 

from the state budget, and took 

several forms. 

Since gaining independence in 1990, 

stagnation in the tourism industry 

lasted for eight years, and finally 

sports tourism gave way to com-

mercial tourism. Those who passed 

through the school of sports tour-

ism and mountaineering, now head 

tourism companies. 

On the other hand, the development 

if commercial tourism stimulates 

the development of sports tour-

ism indirectly. Tourism companies 

today encounter a problem with 

finding high-altitude guides to escort 

tourists to Lenin Peak in the Osh 

region. You could count the number 

of such people in the republic on 

the fingers of one hand, so we have 

to invite guides from Moscow and 

St. Petersburg.

The commercial sector is not ready 

to train guides and organizers of 

expeditions. Therefore, sports tourism 

is growing, perhaps, at the “street 

level”, but it develops. 

Specific branch
Commercial mountaineering is the 

most developed sector in Kyrgyzstan. 

High quality services and relatively 

inexpensive programs compare fa-

SPORTS TOURISM 
OR COMMERCIAL? 

Sergey Dudashvili, 
President of Asia Mountains 
International Travel Center

”Sports tourism” in Kyrgyzstan is now virtually non-

existent, only “commercial tourism” is developing. 

Although during the Soviet era, the situation was quite 

the contrary: only sports tourism was developed. 

vorably with other countries. Kyr-

gyzstan is the undisputed leader 

in the Central Asia in this sector 

of tourism.

Mountain tourism does not require 

such a complex preparation, as 

climbing, so there are more guides 

in this sector. Commercial moun-

taineering significantly differs from 

the sports mountaineering by its 

principle of organization and phi-

losophy. Commercial routes, above 

all, should be attractive, cognitive, 

and aesthetic - beautiful landscapes, 

unique phenomenon. This is not 

so important in sports tourism: 

the greater the difficulties, the 

better.

Mountaineering is a specific branch 

in the tourist market. People coming 

to us, have enough experience. If 

they are going to conquer a sev-

enthousander like Lenin Peak or Po-

beda Peak, they are ready mentally 

and physically, because beforehand 

they had climbed fourthousanders 

in Europe or the Caucasus. However, 

this doesn’t mean that everyone will 

succeed and half of the climbers 

fail to reach a summit. 

Risks

Climbing involves risks, so we 

necessarily require insurance, 

which guarantees that, if nec-

essary, rescue operations will be 

conducted. Nowadays they are 

much easier to organize, because 

the cellular communication is avail-

able in almost all mountain areas. 
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cèòóàöèÿ situation

Ê ñîæàëåíèþ, ïî÷òè ïîëîâèíà òó-

ðèñòîâ ïðèåçæàþò áåç ñòðàõîâêè, 

â îñíîâíîì èç Âîñòî÷íîé Åâðîïû 

è Ðîññèè,  è ïðîáëåìû âîçíèêà-

þò ÷àùå âñåãî ñ íèìè. Íàïðèìåð, 

ðîññèяíàì íå íóæíà âèçà, îíè ïðå-

êðàñíî îðèåíòèðóåòñя â ãîðàõ, ñàìè 

óñòàíàâëèâàþò ëàãåðü, ðàçðàáàòû-

âàþò òàêòèêó âîñõîæäåíèя. Íî êòî 

áóäåò èõ ñïàñàòü â ñëó÷àå ×Ï? Êòî 

áóäåò âîçìåùàòü ðàñõîäû íà âû-

çîâ âåðòîëåòà, ýòî $10-15 òûñя÷? 

Òàêèå ñèòóàöèè íåðåäêè. Ýòèì ïðî-

øëûì ëåòîì ïðîèçîøëà òðàãåäèя 

ñ ðîññèéñêîé êîìàíäîé, êîòîðàя 

ñàìîñòîяòåëüíî è áåç ñòðàõîâîãî 

ïîëèñà ñîâåðøàëà âîñõîæäåíèå íà 

ïèê Êûçûë-Àñêåð íà Òяíü-Øàíå. 

Íà ñâîé ñòðàõ è ðèñê ñïàñàòåëü-

íûé ïîëåò îðãàíèçîâàëà êîìïàíèя 

«Àêñàé Òðåâåë». 

Êàê  òîëüêî òóðèñòû íàó÷àòñя 

ïóòåøåñòâîâàòü öèâèëèçîâàííî, 

èñ÷åçíóò è ýòè ïðîáëåìû. Ñåãîäíя 

â ñòðàíå íåò òàêîé ñòðóêòóðû, ãäå 

òóðèñò ìîã áû çàðåãèñòðèðîâàòü ñâîé 

ìàðøðóò, òåì ñàìûì îáåçîïàñèòü 

ñåáя. Íàøå çàêîíîäàòåëüñòâî íå 

îáяçûâàåò ïîêóïàòü óñëóãè â òó-

ðèñòè÷åñêèõ ôèðìàõ, ýòî óñëóãà 

äîáðîâîëüíàя. Ðûíîê åñòü ðûíîê. 

Íî åñëè ïðåäîñòàâëåíà òàêàя ñòå-

ïåíü ñâîáîäû, òî äîëæíà áûòü è 

ñîîòâåòñòâóþùàя ñëóæáà. 

Ïàðòíåðû
Ôèðì, êîòîðûå çàíèìàþòñя êîììåð-

÷åñêèì àëüïèíèçìîì, â ñòðàíå íåìíîãî. 

Â ìåíüøåé ñòåïåíè ìû ïàðòíåðû, â 

áîëüøåé – êîíêóðåíòû. Çà êàæäîãî 

êëèåíòà áîðåìñя êà÷åñòâîì óñëóã, 

ïîýòîìó ìû íà ïðàâèëüíîì ïóòè. À 

åñëè áû ïàðàëëåëüíî ðàçâèâàëñя 

åùå è ñïîðòèâíûé àëüïèíèçì, òî 

íàì íå ïðèõîäèëîñü áû ïðèãëàøàòü 

ãèäîâ èç Ðîññèè. Íî ýòî óæå â êîì-

ïåòåíöèè ãîñóäàðñòâåííûõ îðãàíîâ 

è ñïîðòèâíûõ ôåäåðàöèé. 

Äðóãèå ïîïóëяðíûå âèäû òóðèçìà, 

òàêèå, êàê ðàôòèíã è ñïåëåîòóðèçì, 

– äàëåêî íå íîâûå âèäû, êàê ýòî 

ïîðîé êàæåòñя íåïîñâяùåííûì. 

Ïðîñòî ðàôòèíã ðàíüøå íàçûâàë-

ñя ñïëàâîì ïî ðåêå. Â ðåñïóáëè-

êå ðàáîòàëà ïðàâèòåëüñòâåííàя 

êîìèññèя ïî ýòîìó âèäó òóðèçìà, 

äåéñòâîâàëè ðàçëè÷íûå ñåêöèè, è 

íàøè ñïîðòñìåíû ó÷àñòâîâàëè âî 

âñåñîþçíûõ ñîðåâíîâàíèяõ. Ñåé-

÷àñ ýòî óæå êîììåð÷åñêèé âèä òó-

ðèçìà, íî åãî ðûíîê çíà÷èòåëüíî 

ñîêðàòèëñя. 

Ïîïóëяðåí êîííûé òóðèçì, íî îí 

òîæå ñâяçàí ñ îïðåäåëåííûìè ðèñ-

êàìè, ïîýòîìó è çäåñü àêòóàëüíû 

ïðîáëåìû áåçîïàñíîñòè. 

Íåõîæåíûå òðîïû
Ñåé÷àñ â òóðèçìå, îñîáåííî ãîð-

íîì, ïîяâèëèñü íîâûå òåíäåíöèè. 

Â Êûðãûçñòàíå íåìàëî òåððèòîðèé, 

íå èññëåäîâàííûõ àëüïèíèñòàìè. 

Ïðè Ñîþçå îíè áûëè çàêðûòûìè 

ïî ñîîáðàæåíèяì áåçîïàñíîñòè, 

è ãîðíûå âåðøèíû îñòàâàëèñü 

íåèçâåñòíûìè. Âîò ýòà íåèçâåñò-

íîñòü è ñòàëà ìîùíûì ïîòåíöèàëîì 

ìåñòíîãî àëüïèíèçìà, ïîòîìó ÷òî 

íà Çåìëå ïðàêòè÷åñêè íå îñòàëîñü 

ìåñò, ãäå íå ïîáûâàëè àëüïèíèñòû, 

- íè â Àôðèêå, íè â Åâðîïå, íè íà 

Òèáåòå. À ó íàñ ýòî Êîêøàë-Òîî â 

ðàéîíå ïèêà Êûçûë-Àñêåð íà ãðà-

In case of an emergency, we call 

for a helicopter, and this system 

works flawlessly.

Unfortunately, almost half of the 

tourists come without insurance, 

mostly from Eastern Europe and 

Russia, and problems occur mostly 

with them. Russian citizens do not 

need a visa, they are well-versed 

in the mountains, can set a camp 

and work out the ascent tactics 

themselves. However, in case of 

emergency, who will cover $10-15 

thousand expenses for a call of a 

helicopter? Such situations are not 

uncommon. Last summer, a tragedy 

happened to a Russian team, which 

alone and without insurance tried 

to ascent Kyzyl-Asker Peak in the 

Tien Shan. At its own risk, the Aksai 

Travel company organized rescue 

operations.

Once visitors learn how to travel in 

a civilized manner, these problems 

will disappear. There is no a structure 

in our country where tourists could 

register their routes. Our legisla-

tion does not oblige people to buy 

services at travel companies, this 

service is voluntary. The market is 

the market. But if there is a high 

degree of freedom, there should 

be a corresponding service in the 

country.

Partners

There are not many firms engaged 

in commercial mountaineering in 

our country. To a certain extent, 

we are partners, but mainly we 

are competitors. We fight for each 

client by the quality of services, so 

we are on the right path. If sport 

climbing develops in parallel, we 

would not have to invite guides 

from Russia. However, this is the 

competence of state agencies and 

sports federations.

Other popular kinds of tourism 

such as rafting and caving are not 

new for Kyrgyzstan. Just rafting 

was called another name. Earlier, a 

state commission on this particular 

type of tourism worked, and athletes 

participated in the all-Union compe-

titions. Now rafting is a commercial 

form of tourism, but its market has 

fallen significantly.

Currently, horse riding is very 

popular, but it is also connected 

with certain risks, so security prob-

lems are actual.

Untrodden paths

There are new trends in tourism, 

particularly in mountaineering. In 

Kyrgyzstan, there are many areas 

that have been not investigated 

by climbers. Once, during the Union 

times, these areas were closed for 

security reasons, and the peaks re-

mained unknown. 

This uncertainty has a powerful 

potential for local mountaineering, 

because there is practically no place 

on Earth that has not been visited 

by climbers - either in Africa or in 

Europe or in Tibet. While Kyrgyzstan 

has Kokshal-Too near Kyzyl-Asker 

Peak on the border with China, and 

some peaks near Irkeshtam in the 

south of the country, and many 

others. 
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íèöå ñ Êèòàåì, íà þãå - â ðàéîíå 

Èðêåøòàìà è ìíîãèå äðóãèå. 

Îñîáåííî ïðèâëåêàþò íåõîæåíûå 

òðîïû èíîñòðàíöåâ. Åñëè ðàíüøå èíîñ-

òðàíöàì êàòåãîðè÷åñêè çàïðåùàëñя 

âõîä â ïîãðàíçîíó, òî ñåé÷àñ çàïðåòû 

ñíяòû. Íî îñòàëèñü áþðîêðàòè÷åñêèå 

ïðåïîíû, íàïðèìåð, äëèòåëüíîå, â 

äâå íåäåëè, îôîðìëåíèå ïîãðàíï-

ðîïóñêîâ. Ýòî ðåçêî îãðàíè÷èâàåò 

ïðèòîê òóðèñòîâ â ïîïóëяðíûå äëя 

àëüïèíèçìà ðàéîíû. 

Äóìàþ, íè÷åãî íå ñëó÷èòñя, åñëè 

ýòîò ðåæèì îòìåíèòü. Ñåé÷àñ äðóãîå 

âðåìя, è øïèîíîâ óæå íå çàáðàñûâàþò 

ñ âåðòîëåòîâ. Ãðàíèöà ñ Óçáåêèñòà-

íîì íàìíîãî ïðîáëåìàòè÷íåå, ÷åì 

ãðàíèöà ñ Êèòàåì, ãäå ðàññòîяíèя 

èçìåðяþòñя òûñя÷àìè êèëîìåòðîâ, 

ïðè÷åì âûñîêî â ãîðàõ. 

Èòîãè
Ñåçîí ïðèêëþ÷åí÷åñêîãî òóðèç-

ìà  çàâåðøåí, è ìîæíî ãîâîðèòü îá 

èòîãàõ 2009 ãîäà.

Ê ñîæàëåíèþ, ïîõâàëèòüñя íå÷åì. 

Âñå ïðîáëåìû òàê è îñòàëèñü íå-

ðåøåííûìè. Äà è ìèðîâîé êðèçèñ  íå 

îáîøåë  îòðàñëü ñòîðîíîé, ïðîöåíòîâ 

íà 25 - 30  «óñîõ» òóðèñòè÷åñêèé 

Untrodden paths are especially 

attractive for foreigners. Earlier, 

the entrance to the border zone was 

strictly prohibited to foreigners, and 

now the bans are lifted. However some 

bureaucratic obstacles still remain 

such as the long, two weeks, wait 

for registration of border permits. 

This severely limits the influx of 

tourists in popular climbing areas.

I think nothing will happen, if this 

rule is canceled. Things are different 

now, and spies no longer penetrate 

into a country from helicopters. The 

border with Uzbekistan is much prob-

lematic than the border with China, 

which is located high in the moun-

ïîòîê â ñòðàíó. Õîòя ïîòåðè ìîæíî 

áûëî óìåíüøèòü.

Ïîìíþ, ïåðåä íà÷àëîì ñåçîíà íà 

àíòèêðèçèñíîì îñâåùåíèè òóðîïå-

ðàòîðîâ â Ãîñàãåíòñòâå ïî òóðèçìó 

øëà ðå÷ü î òîì, ÷òî íóæíî  õîòя 

áû íà âðåìя òóðñåçîíà   ðàçðåøèòü 

áåçâèçîâûé âúåçä â ñòðàíó; îòìåíèòü 

ðåãèñòðàöèþ è ïðîïóñêà â ïîãðàí-

çîíó; çàíяòüñя ïîäãîòîâêîé ãèäîâ 

è äðóãîãî ïåðñîíàëà. Ïîãîâîðèëè 

– è íè÷åãî íå ñäåëàëè.

Äàæå åñëè â áóäóùåì ãîäó  ìèðî-

âàя ýêîíîìèêà íà÷íåò âûõîäèòü èç 

êðèçèñà, ýòî íå ãàðàíòèðóåò âîçâðàò 

áûëîãî áëàãîïîëó÷èя.  Ìíîãîå ïðè-

äåòñя íà÷èíàòü ñ ÷èñòîãî ëèñòà.

tains, and distances are measured 

in thousands of kilometers. 

Results 
As the adventure tourism season is 

over, we can talk about the results 

for 2009. 

Unfortunately, we have nothing to 

boast about. All the problems have 

remained unsolved. In addition, the 

global crisis has not bypassed our 

industry, and the tourist flow into 

the country has reduced by 25 or 

30 percent. 

However, the losses could be 

reduced. As I recall, before the 

season started, the State Agency 

for Tourism spoke about allowing 

visa-free entry into the country 

at least during the tourist season; 

to cancel the registration and per-

mits for the border zone; and to be 

responsible for training guides and 

other staff for tourism. Nothing has 

been done.  Even though the world 

economy begins to recover from 

the crisis, this does not guarantee 

the return to former prosperity. 

We will have to start from scratch 

with many things. 
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- Консультационные  услуги   в  транс-
портной, сельскохозяйственной, водной, 
энергетической и других отраслях;

- Инженерно-геодезические изыскания 
(топографические и кадастровые съемки 
различного масштаба, составление карт,  
планов и схем местности );

- Обследование и оценка дорожной 
одежды (подсчет интенсивности, опре-
деление нагрузки на ось, неровности, 
упругости прогиба покрытия и т.п.)

- Разработка технико-экономического 
обоснования  и  проектно-сметной доку-
ментации  на  реконструкцию, капиталь-
ный  ремонт  или  новое строительство 
автомобильных дорог, аэродромов и 
искусственных инженерных сооружений 
любой категории (мостов, транспортных 
развязок и т.д.);

- Управление  и  контроль  над   проек-
тами (администрирование,  авторский  
и технический надзор);

- Оценка стоимости бизнеса, зданий 
и сооружений, машин и оборудования, 
интеллектуальной  собственности  и ин-
вестиционных проектов.

- Consulting services in transportation, 
agriculture, water, energy and other 
sectors;

- Topographic and engineering surveys 
(topographic and cadastral surveys in 
various scales, mapping, site drawings 
and area sketches);

- Road surface diagnosis and evaluation 
(traffi c count, axle load and road roughness 
surveys; DCP etc.);

- Preparation of feasibility studies, design 
specifi cations and estimates for the 
construction, major repair and reconstruction 
of roads and highways, airports and various 
other engineering structures (bridges, 
highway interchanges, etc.);

- Project management (administration, 
designer and technical fi eld 
supervision);

- Business appraisals in industry and 
agriculture (assets, capital, debt). Valuation 
of buildings and structures, machines and 
equipment, intellectual property, investment 
projects.

Îçäîðîâèòåëüíî-

ðåêðåàöèîííûé

Áèçíåñ òóðèçì

Ïðèðîäíî-ïðèêëþ÷åí÷åñêèé

Êóëüòóðíî-èñòîðè÷åñêèé

Ñïåöèàëèçèðîâàííûé òóðèçì

Òóðèçì âäîëü Øåëêîâîãî Ïóòè

Ïðèîðèòåòû äëÿ Ïðàâèòåëüñòâà Áàëëû  

Ýôôåêòèâíàя ïîëèòèêà ãîñóäàðñòâà 

â ñôåðå ðàçâèòèя òóðèçìà 

5.1

Íàëè÷èå èíôðàñòðóêòóðû, 

ñïîñîáñòâóþùåé ðàçâèòèþ òóðèçìà 

4.8

Çàêîíîäàòåëüñòâî, ïîîùðяþùåå 

èíâåñòèöèè â ñôåðó òóðèçìà 

4.6

Íàëè÷èå ñïåöèàëèçèðîâàííûõ êàäðîâ 

(ãèäîâ, ïîðòåðîâ, òóðëèäåðîâ) äëя ñåêòîðà òóðèçìà

4.1

Íàëè÷èå óíèêàëüíûõ ïðèðîäíûõ/

êóëüòóðíûõ äîñòîïðèìå÷àòåëüíîñòåé

4

Ýôôåêòèâíàя ïîëèòèêà ãîñóäàðñòâà â ñôåðå ïðîäâèæå-

íèя Êûðãûçñòàíà íà ìèðîâîì òóðèñòè÷åñêîì ðûíêå

ÏÐÈÎÐÈÒÅÒÛ ÄËß ÏÐÀÂÈÒÅËÜÑÒÂÀ

Which tourism sector has the highest potential?

Health & Spa

Business tourism

Nature & Adventure

Culture & History

Specialized tourism

Silk Road Tours

ÏÐÈÎÐÈÒÅÒÛ ÄËß ÏÐÀÂÈÒÅËÜÑÒÂÀ
Government Priorities Scores 

Effective national policy in tourism development  5.1

Availability of infrastructure, 

facilitating development of tourism 

4.8

Legislation, encouraging investment 

in the tourism sector  

4.6

Availability of specialized human resources/personnel 

(guides, porters, tour leaders) in tourism sector 

4.1

Availability of unique natural and cultural sightseeing  4

Effective national policy in promoting Kyrgyzstan 

on international tourism market
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in survey èññëåäîâàíèå ÏÐÀÂËÅÍÈÅ ÌÄÑ
IBC MANAGEMENT BOARD

Ïèòåð Íåâåí, 

çàìåñòèòåëü ãëàâû ïîñîëüñòâà Ãåðìàíèè â ÊÐ,

 íàáëþäàòåëü ïðàâëåíèя ÌÄÑ

Peter Neven, 

Deputy Head of Mission German Embassy 

in Bishkek,

IBC Board Observer

Õüþ ÌàêÊèííîí, äèðåêòîð 

«Êåíòîð Ãîëä Ëòä»,

ïðåäñåäàòåëü ïðàâëåíèя ÌÄÑ 

Hugh McKinnon, Director of Kentor Gold,

Chairman of the IBC Management Board 

Óëàíáåê Àêìàòáàåâ,  

ãåíåðàëüíûé äèðåêòîð ÎÀÎ «Ðååìòñìà Êûðãûçñòàí», 

ïåðâûé çàìåñòèòåëü ïðåäñåäàòåëя 

ïðàâëåíèя ÌÄÑ

Ulanbek Akmatbaev, 

General Director of Reemtsma Kyrgyzstan JSC, 

the First Deputy Chairman

Ñòåôàí Âàãíåð, 

ïàðòíåð þðèäè÷åñêîé êîìïàíèè «Ëîðåíö»,

âòîðîé çàìåñòèòåëü ïðåäñåäàòåëя 

ïðàâëåíèя ÌÄÑ

Stephan Wagner, Partner of Lorenz law firm, 

the Second Vice-Chairman

Ãóëüíàðà Øàìøèåâà,

ãåíåðàëüíûé ìåíåäæåð ÌÊÊ «Áàé-Òóøóì 

è ïàðòíåðû»,

êàçíà÷åé ïðàâëåíèя ÌÄÑ 

Gulnara Shamshieva, General Manager 

of Bai-Tushum and Partners, 

IBC Board Treasurer

Ðîáåðò Âàíäåð,  

ïðåçèäåíò Êóìòîð Îïåðåéòèíã Êîìïàíè,

 ÷ëåí ïðàâëåíèя ÌÄÑ

Robert Wunder, 

President of Kumtor Operating Company,

IBC Board Member

Àçàìàò Ìóðçàëèåâ, 

äèðåêòîð Deloitte and Touche,

÷ëåí ïðàâëåíèя ÌÄÑ 

Azamat Murzaliev,  

Director of Deloitte and Touche, 

IBC Board Member

Êâàíã ßíã ×îé, 

 ïðåäñåäàòåëü ïðàâëåíèя Êûðãûçñêîãî 

èíâåñòèöèîííîãî êðåäèòíîãî áàíêà,

÷ëåí ïðàâëåíèя ÌÄÑ

Kwang Young Choi,

 CEO of Kyrgyz Investment Credit Bank,

IBC Board Member

Àéíóðà Àáäóêàðèìîâà, 

ïåðâûé çàì. Ãåíåðàëüíîãî äèðåêòîðà 

ïî ôèíàíñàì  ÎÀÎ «Ãàçïðîì íåôòü Àçèя»,

÷ëåí ïðàâëåíèя ÌÄÑ

Ainura Abdukarimova,  Deputy General Director 

on Finance, Gazprom neft Azia,

IBC Board Member

Éåí Êëåéòîð, 

ãåíåðàëüíûé äèðåêòîð ÎñÎÎ 

«Íåáåñíûå ãîðû»,

÷ëåí ïðàâëåíèя ÌÄÑ

Ian Claytor, 

General Director of Celestial Mountains 

Tour Company,

IBC Board Member

Êåíæè Íàêàçàâà, 

ãëàâà Áèøêåêñêîãî Îôèñà ÅÁÐÐ, 

íàáëþäàòåëü ïðàâëåíèя ÌÄÑ

Kenji Nakazawa, 

Head of EBRD Resident Office Bishkek,

IBC Board Observer
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Îáùèé áàëë Äîñòóïíîñòü Êà÷åñòâî Ñòîèìîñòü

Ãîñàãåíòñòâî ïî òóðèçìó ÊÐ 16 -2 -10

ÌÈÄ ÊÐ è èíîñòðàííûé äèï êîðïóñ 12 1 7

Ìåæäóíàðîäíûå îðãàíèçàöèè/ïðîåêòû 29 27 13

Áèçíåñ àññîöèàöèè 41 38 31

Òóðèñòè÷åñêèå êîìïàíèè 53 33 26

ÒÓÐÈÑÒÈ×ÅÑÊÀß ÎÒÐÀÑËÜ Â ÊÛÐÃÛÇÑÒÀÍÅ

TOURISM IN THE KYRGYZ REPUBLIC

Overall score  Availability Quality Cost

State Agency for Tourism 16 -2 -10

Ministry of Foreign Affairs & Foreign 

Diplomatic Service

12 1 7

International organizations/projects 29 27 13

Business Associations 41 38 31

Tour companies 53 33 26
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competitiveness êîíêóðåíòîñïîñîáíîñòü

Ïåðâóþ â Êûðãûçñòàíå ãðóïïó ïî ðàçâèòèþ òóðèçìà, îñíîâàííîãî íà 

ñîîáùåñòâàõ, ãðóïïà ýíòóçèàñòîâ ñåëà Êî÷êîð Íàðûíñêîé îáëàñòè ñîçäàëà  

â 2000 ãîäó. Ýòîò âèä òóðèçìà áîëåå èçâåñòåí â ñòðàíå êàê CBT (àááðåâè-

àòóðà Community Based Tourism). Ñåãîäíя ÑÂÒ Êî÷êîð - îäíî èç íàèáîëåå 

îïûòíûõ è óñïåøíûõ ÍÏÎ, çàíèìàþùèõñя ðàçâèòèåì òóðèçìà â ñåëüñêîé 

ìåñòíîñòè. ÑÂÒ ïðåäîñòàâëяåò òóð-ïàêåòû, âêëþ÷àþùèå ïðîæèâàíèå â 

ìåñòíûõ äîìàõ, ïèòàíèå, ìóçûêàëüíûå ïðåäñòàâëåíèя, äåíìîíñòàöèþ 

òðàäèöèé, ñóâåíèðû. Ñ ïîìîùüþ ÑÂÒ ïóòåøåñòâåííèêè çíàêîìяòñя ñ 

ðåàëüíîé æèçíüþ ñåëà, óçíàþò êóëüòóðó è æèçíü ñåëà èçíóòðè. Äîõîä îò 

ýòîãî âèäà òóðèçìà èäåò íåïîñðåäñòâåííî â ïðèíèìàþùèå ñåìüè.

×òîáû ïîìî÷ü Êûðãûçñòàíó â ðàçâèòèè óñòîé÷èâîãî òóðèçìà, Øâåéöàðñêàя 

àññîöèàöèя ìåæäóíàðîäíîãî ñîòðóäíè÷åñòâà «Õåëüâåòàñ» ïðåäëîæèëà è 

ïîääåðæàëà ìîäåëü ÑÂÒ. Öåëü «Õåëüâåòàñ» – âíåñòè âêëàä â óëó÷øåíèå 

óñëîâèé æèçíè â ñåëüñêèõ ðåãèîíàõ Êûðãûçñòàíà. Ïðîåêò, íà÷àâøèéñя â 

1999 ã., ïðåäîñòàâëяåò ìàðêåòèíãîâóþ ïîääåðæêó, à ïîìîãàåò íàðàùèâàòü 

ïîòåíöèàë òóðîïåðàòîðîâ â ñåëüñêîé è ãîðíîé ìåñòíîñòяõ.

Ñåãîäíя ÑÂÒ-ãðóïïû ðàáîòàþò â Äæàëàë-Àáàäå, Íàðûíå, Êàðà-Ñóó, 

Êàðàêîëå, Áîêîíáàåâî è äðóãèõ ãîðîäàõ è ñåëàõ - ïðàêòè÷åñêè âî âñåõ 

ðåãèîíàõ Êûðãûçñòàíà. Àêòèâíî ðàçâèâàþòñя 18 ÑÂÒ-ãðóïï è 5 ãðóïï 

«Øåïåðäñ ëàéô» (æèçíü ÷àáàíà), ïðåäëàãàþùèõ óñëóãè æàéëîî-òóðèçìà. 

Â 2008 ã. ïî÷òè òûñя÷à òóðèñòîâ èñïîëüçîâàëà óñëóãè ÑÂÒ, ÷òî íà 19,5 

ïðîöåíòà áîëüøå, ÷åì â ïðåäûäóùåì ãîäó.

Êûðãûçñêàя àññîöèàöèя òóðèçìà, îñíîâàííîãî íà ñîîáùåñòâàõ (ÊÀÒÎÑ),  

-  «Ãîñòåïðèèìñòâî Êûðãûçñòàíà» ñîçäàíà ÑÂÒ-ãðóïïàìè è ïîääåðæàíà 

«Õåëüâåòàñ». Öåëü àññîöèàöèè - âíåäðåíèå ÑÂÒ â òóðèñòñêóþ èíäóñò-

ðèþ. Àññîöèàöèя ïîääåðæèâàåò ÷ëåíñêèå îðãàíèçàöèè ÷åðåç îáó÷åíèå 

è îðãàíèçàöèîííîå ðàçâèòèå, à òàêæå ïðåäñòàâëяåò èõ èíòåðåñû ïðè 

ðàçðàáîòêå è ðàçâèòèè ïîëèòèêè íà íàöèîíàëüíîì óðîâíå.

ÊÀÒÎÑ ñòðåìèòñя óëó÷øèòü óñëîâèя æèçíè â ãîðíûõ ðåãèîíàõ ñòðàíû, 

ðàçâèâàя óñòîé÷èâóþ ìîäåëü ýêîëîãè÷åñêîãî òóðèçìà ñ èñïîëüçîâàíè-

åì ìåñòíûõ ïðèðîäíûõ è ðåêðåàöèîííûõ 

ðåñóðñîâ.

Â èòîãå ÷èñëî çàêàçîâ ÷åðåç ÊÀÒÎÑ â 2008 

ãîäó âîçðîñëî íà 36 ïðîöåíòîâ ïî ñðàâíåíèþ 

ñ 2007 ãîäîì, ïðè÷åì òóðèñòàì òåïåðü ïðåä-

ëàãàþò çíà÷èòåëüíî áîëüøå óñëóã. Âëàäåëü-

öû ëîøàäåé è êîíþõè, ÷àáàíû ñ þðòàìè íà 

æàéëîî, âëàäåëüöû àâòîìàøèí, ãèäû, ïîâàðà, 

èçãîòîâèòåëè ñóâåíèðîâ è ìóçûêàíòû èìåþò 

ïðяìûå è êîñâåííûå âûãîäû îò òóðèçìà, 

êîòîðûé ðàçâèâàþò ÑÂÒ-ãðóïïû. 

Ñåëüñêèå æèòåëè, êîòîðûå ïðåäîñòàâëяþò 

ãîñòяì Êûðãûçñòàíà òóðèñòè÷åñêèå óñëóãè, 

ïîëó÷àþò äîïîëíèòåëüíûé äîõîä, ïîïîëíяя 

òàêèì îáðàçîì ñåìåéíûé áþäæåò.

ÒÓÐÈÇÌ, ÎÑÍÎÂÀÍÍÛÉ 
ÍÀ ÑÎÎÁÙÅÑÒÂÀÕ 

Äàìèðà Ðàåâà,
ïðîãðàììíûé ñîâåòíèê ïî òóðèçìó,
«Õåëüâåòàñ-Êûðãûçñòàí»

In 2000, the villagers in Kochkor, Naryn region created the first 

Community Based Tourism (CBT) group which is at  present one of 

the most experienced and successful organizations of this kind in the 

country. CBT provides natural, value-packed travel services that uti-

lize local accommodation, food, music, art, crafts and traditions. CBT 

gives travelers authentic visits inside homes, villages   and   heritages 

while delivering proceeds directly to the families that visitors stay 

with and buy from.  

To   develop sustainable tourism in Kyrgyzstan, CBT has been intro-

duced and continuously developed by Helvetas, a Swiss Association for 

International Cooperation, whose goal is to generate income in rural 

areas in Kyrgyzstan. The project, started in 1999, provides capacity 

building and marketing support to local tourism providers in rural and 

mountain areas.  

Currently CBT groups work in Jalalabad, Naryn, Kara-Suu, Karakol, Bokon-

baevo, and other cities and   villages almost in all regions of the country. 

There are 18 actively working CBT groups and a 5-group association of 

farmer and shepherd families offering jailoo tourism, Shepherd’s Life 

in Kyrgyzstan. Almost one thousand tourists used CBT services in 2008 

(19.5 % more in comparison with 2007).             

The   Kyrgyz Community Based Tourism Association (KCBTA) “Hospital-

ity   Kyrgyzstan” aims to incorporate CBT   into the mainstream tourism 

industry.  The association supports its member organizations by train-

ing and organizational development, and also represents its   members’ 

interests in policy development at the national level.  

The association’s objective is to improve living conditions in remote 

mountain regions by developing a sustainable and wholesome ecotourism 

model that utilizes local natural and recreational resources. 

In 2008 the number of orders through KCBTA increased by 36 percent 

in comparison with 2007. 

Increased number of tourists de-

manded more services. Horse owners 

and grooms, shepherds with yurts on 

jailoos, vehicle owners, guides, cooks, 

handicraft   masters, and folklore 

concert   providers directly or indirectly   

benefit from the tourism devel-

oped by CBT groups. Various tourist 

service providers receive additional 

income and increase their family 

budgets.   CBT in Kyrgyzstan gains 

more popularity as a tour and travel 

organizing and reservation center 

for individual tourists and especially 

tour operating   companies.    

COMMUNITY BASED 
TOURISM IN KYRGYZSTAN 

By Damira Raeva,
Project Manager,
Helvetas-Kyrgyzstan
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íàñëåäèå heritage

Ñóëàéìàí-Òîî íàçûâàþò âòîðîé 

Ìåêêîé ìóñóëüìàí Àçèè. Ñ äðåâíèõ 

âðåìåí ïяòèãëàâàя ãîðà, âîçâûøà-

þùàяñя â öåíòðå Îøà, áûëà ìåñ-

òîì ïàëîìíè÷åñòâà è ïîêëîíåíèя 

ìóñóëüìàí íå òîëüêî Ôåðãàíñêîé 

äîëèíû, Öåíòðàëüíîé  Àçèè, íî è 

äðóãèõ ãîñóäàðñòâ. Íà ïðîòяæåíèè 

ìíîãèõ âåêîâ âåðóþùèå ìóñóëü-

ìàíñêîãî Âîñòîêà ñïåøèëè ïîáû-

âàòü ó ïîäíîæèя “òðîíà ïðîðîêà”. 

Âåëè èõ ñþäà íàäåæäà èñöåëèòüñя 

îò áîëåçíåé è  ìå÷òû î ñâåðøåíèè 

áîãîóãîäíûõ ïîñòóïêîâ. 

Íà âåðøèíå Ñóëàéìàí-Òîî åñòü 

ìå÷åòü, ïîñòðîåííàя, êàê óòâåðæäàþò 

ó÷åíûå, â XVI âåêå, îíà îòðåñòàâ-

ðèðîâàíà â êîíöå ïðîøëîãî âåêà. 

Åùå îäíà äîñòîïðèìå÷àòåëüíîñòü 

– Äîì Áàáóðà, ðàñïîëîæåííûé  íà 

âåðøèíå ãîðû. Ó÷åíûå óòâåðæäà-

þò, ÷òî ïîñòðîèë ýòî ñîîðóæåíèå 

èçâåñòíûé ïðàâèòåëü Ôåðãàíû Çà-

õèðåääèí Ìóõàììàä Áàáóð (1483-

1530 ãã.), ïîòîìîê âåëèêîãî Òèìóðà 

(Òàìåðëàíà).

Èíòåðåñíû è çàãàäî÷íûå ïåùåðû 

Ñóëàéìàí-Òîî. Â ñàìîé áîëüøîé ïå-

ùåðå, ãäå ñîõðàíèëèñü ïåòðîãëèôû 

ñ èçîáðàæåíèåì ñîëíöà è æèâîòíûõ,  

òåïåðü ðàñïîëîæåí ìóçåé.

Îñîáàя äîñòîïðèìå÷àòåëüíîñòü 

ñâяùåííîé ãîðû -  Áåëü-Òàø (êàìåíü 

äëя ñïèíû). Ñîãëàñíî ïîâåðüþ, åñëè 

ìóñóëüìàíèí ñêàòèòñя ëåæà ñåìü 

ðàç ïî ïîâåðõíîñòè ýòîãî äëèííîãî 

ïîëîãîãî êàìíя è çàãàäàåò æåëàíèå, 

òî èçëå÷èòñя îò áîëåçíåé ñïèíû è 

áåñïëîäèя. Çà ìíîãèå ãîäû êàìåíü 

ñòàë îòïîëèðîâàííûì äî çåðêàëü-

íîãî áëåñêà.

ÑÓËÀÉÌÀÍ-ÒÎÎ ÂÎØËÀ 
Â ÑÏÈÑÎÊ ÂÑÅÌÈÐÍÎÃÎ 
ÍÀÑËÅÄÈß ÞÍÅÑÊÎ

Ñâÿùåííàÿ ãîðà Ñóëàéìàí-Òîî â ãîðîäå Îøå ñòàëà 

ïåðâûì ïàìÿòíèêîì Êûðãûçñòàíà, âîøåäøèì â 

Ñïèñîê îáúåêòîâ Âñåìèðíîãî íàñëåäèÿ ÞÍÅÑÊÎ. 

Òàêîå ðåøåíèå ïðèíÿòî íà 33-é ñåññèè êîìèòåòà 

Âñåìèðíîãî íàñëåäèÿ ÞÍÅÑÊÎ, ïðîøåäøåé 26 èþíÿ 

2009 ãîäà â Ñåâèëüå (Èñïàíèÿ). 

Îø, èñòîðèя êîòîðîãî íàñ÷èòûâàåò 

òðè òûñя÷è ëåò, ïðèçíàí îäíèì èç 

äðåâíèõ ãîðîäîâ ìèðà. Ïî ñâåäåíèяì, 

äîøåäøèì äî íàñ èç èñòîðèêî-ãåî-

ãðàôè÷åñêèõ èñòî÷íèêîâ, Îø áûë 

öåíòðîì Þæíîé âåòâè Âåëèêîãî 

Øåëêîâîãî ïóòè, ñîåäèíяþùèì 

Öåíòðàëüíóþ, Þæíóþ è Âîñòî÷-

íóþ Àçèþ ñî Ñðåäèçåìíîìîðüåì 

è Åâðîïîé. Ëåãåíäû ñâяçûâàþò 

îñíîâàíèå åãî ñ èìåíåì Àëåêñàí-

äðà Ìàêåäîíñêîãî è äàæå ïðîðîêà 

Ñîëîìîíà (Ñóëåéìàíà).

Ñóëàéìàí-Òîî – íå ïðîñòî ñâяùåííîå 

ìåñòî, íî åùå è ãîðà íåîáû÷àéíî 

êðàñèâûìè ïàíîðàìíûìè âèäàìè. Ñ 

ãîðû âåñü Îø êàê íà ëàäîíè.

Since ancient times Mount Sulai-

man has been regarded one of the 

sacred places where Muslims per-

form pilgrimage. Muslims believe 

that climbing the Sulaiman-Too 

is equivalent to performing a hajj 

to Mecca. People believe that the 

mountain and its caves cure many 

diseases and give the blessing of 

longevity.

On top of Sulaiman-Too there is 

a mosque dating back to the 16th 

century; it was restored at the end 

of the 20th century. Another famous 

attraction of Sulaiman-Too is Babur’s 

House, located on top of the mountain. 

Scientists claim that Babur’s House 

was built by the famous Fergana 

ruler Zahireddin Muhammad Babur 

(1483-1530), the great descendant 

of Timur (Tamerlane). 

Five peaks and slopes of Sulaiman-

Too contain numerous ancient places 

of worship. The caves are interesting 

and mysterious. The largest cave 

preserves petroglyphs depicting 

SULAIMAN-TOO ADDED 
TO UNESCO 
HERITAGE LIST

The sacred mountain Sulaiman-Too in the southern 

Kyrgyz city of Osh has become the first site in 

Kyrgyzstan added to the UNESCO World Heritage 

List. The decision was made at the 33rd session of 

the UNESCO World Heritage Committee, held on June 

26 in Seville, Spain. 

the sun and animals. Now, there is 

a museum in this cave. 

The Bel-Tash (stone for the back) 

is a special place of attraction of 

the sacred mountain. According to 

believers, if a Muslim rolls down the 

surface of the stone, he or she would 

recover from pain in the back and 

barrenness. During many years the 

stone has been polished to a mir-

ror shine. 

Osh is recognized as one of the 

oldest cities in the world. Accord-

ing to historical and geographi-

cal sources, Osh was the center 

of the South branch of the Great 

Silk Road linking Central, South and 

East Asia with the Mediterranean 

and Europe. Legends associate Osh 

with the name of Alexander the 

Great, and even Prophet Solomon 

(Sulaiman). 

Sulaiman-Too is not just a sacred 

place, it also has an extraordinarily 

beautiful panoramic view if seen 

from its top. 
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heritage íàñëåäèå 

Ñ ìàя 2009  ãîäà êîìïàíèя MGN 

Capital ïðåäîñòàâëяåò ôèçè÷åñêèì 

è þðèäè÷åñêèì ëèöàì Êûðãûçñòàíà 

íîâóþ óñëóãó – îíëàéí-òðåéäèí-

ãîâóþ . ïëàòôîðìó, îòêðûâàþùóþ 

ïîëüçîâàòåëяì äîñòóï ê îñíîâíûì 

ìåæäóíàðîäíûì áèðæàì â ðåæèìå ðå-

àëüíîãî âðåìåíè ÷åðåç èíòåðíåò. 

 Äîñòóï ê ìåæäóíàðîäíûì ôè-

íàíñîâûì èíñòðóìåíòàì îñòàåòñя 

àêòóàëüíûì èìåííî ïîòîìó, ÷òî äëя 

îòå÷åñòâåííîãî ðûíêà ïî-ïðåæíåìó 

õàðàêòåðíà ñèëüíàя îãðàíè÷åííîñòü 

âûáîðà ôèíàíñîâûõ èíñòðóìåíòîâ. 

Áåçóñëîâíî, îïðåäåëåííûé ïðîãðåññ 

íà ôîíäîâîì ðûíêå Êûðãûçñòàíà 

ïðîèñõîäèò. Íàïðèìåð, çà 2008 ãîä 

êîëè÷åñòâî ñäåëîê, ñîâåðøåííûõ 

íà ôîíäîâûõ áèðæàõ ÊÐ, âûðîñëî 

íà 12%, à îáúåì òîðãîâ – íà 38%. 

Îäíàêî êà÷åñòâåííûé àíàëèç òîðãîâ 

ïîêàçûâàåò, ÷òî áîëüøèíñòâî ñäåëîê 

èìååò ðåãèñòðàöèîííûé õàðàêòåð. 

Ïåðâè÷íûé ðûíîê êîðïîðàòèâíûõ 

öåííûõ áóìàã, çà ñ÷åò êîòîðîãî è 

ïðîèñõîäèò ïðèâëå÷åíèå ôèíàí-

ñîâûõ ðåñóðñîâ ïðåäïðèяòèяìè, 

ïî-ïðåæíåìó ñîñòàâëяåò ìåíåå 

÷åòâåðòè îáùåãî ôîíäîâîãî ðûíêà, 

à íåëèñòèíãîâûé ñåêòîð çàíèìàåò 

84%. Ýòî ñâèäåòåëüñòâóåò, ÷òî ðûíîê 

âñå åùå íå âûïîëíяåò ñâîåé îñíîâ-

íîé ôóíêöèè – íå òðàíñôîðìèðóåò 

ñáåðåæåíèя â èíâåñòèöèè. 

Ãëàâíîé ïðîáëåìîé íàøåãî ðûíêà 

îñòàåòñя îòñóòñòâèå äèâåðñèôèêàöèè 

– êàê ïî êëàññó àêòèâîâ, òàê è ïî 

âàëþòå. Êðîìå òîãî, èñòîðèя ôîíäî-

âîãî ðûíêà â Êûðãûçñòàíå ñëèøêîì 

ÍÀ ÐÛÍÊÅ ÁÐÎÊÅÐÑÊÈÕ 
ÓÑËÓÃ ÊÛÐÃÛÇÑÒÀÍÀ 
ÂÏÅÐÂÛÅ ÏÎßÂÈËÈÑÜ 
ÎÍËÀÉÍ-ÒÐÅÉÄÈÍÃÎÂÛÅ 
ÏËÀÒÔÎÐÌÛ

Þëèÿ Ìàññåíêîâà,
ðóêîâîäèòåëü îòäåëà áðîêåðñêî-
äèëåðñêèõ îïåðàöèé MGN Capital

êîðîòêà, è ìåñòíûå êîìïàíèè íå âñåãäà 

âûçûâàþò äîâåðèå ó ïîòåíöèàëüíûõ 

âíóòðåííèõ èíâåñòîðîâ. Áîëüøèíñòâî 

àêöèîíåðíûõ îáùåñòâ ó íàñ íå èìååò  

ðåéòèíãîâ. Ðåãèñòðàöèя êîìïàíèè 

íà ÊÔÁ èëè CASE ñòàíîâèòñя ÷óòü 

ëè íå åäèíñòâåííûì êðèòåðèåì 

ïóáëè÷íîñòè êîìïàíèè.

  Ñèòóàöèя íåîïðåäåëåííîñòè ïðèâî-

äèò ê òîìó, ÷òî ëèöà, ðàñïîëàãàþùèå 

íàêîïëåíèяìè, ïî-ïðåæíåìó ïðåä-

ïî÷èòàþò «òðàäèöèîííûå» âëîæåíèя 

â íåäâèæèìîñòü, äðóãîå èìóùåñòâî, 

ñâîé áèçíåñ, à òî ïðîñòî  õðàíåíèå â 

«äîìàøíèõ ñåéôàõ». Èñêëþ÷åíèåì íå 

ñòàëè äàæå ïðèâû÷íûå ñ ñîâåòñêèõ 

âðåìåí áàíêîâñêèå äåïîçèòû – íà íèõ 

ñåé÷àñ íàõîäèòñя îêîëî 38% âñåõ 

äåíåã êûðãûçñòàíöåâ. Íî íàðяäó ñ 

îñòîðîæíûì îòíîøåíèåì ê îòå÷åñ-

òâåííûì ýìèòåíòàì ó âíóòðåííèõ 

èíâåñòîðîâ ïðèñóòñòâóåò èíòåðåñ ê 

çàðóáåæíûì öåííûì áóìàãàì.

Âîçìîæíîñòüþ ïðèîáðåòåíèя 

èíîñòðàííûõ öåííûõ áóìàã è ïðî-

èçâîäíûõ ôèíàíñîâûõ èíñòðóìåí-

òîâ èíòåðåñóþòñя ñåé÷àñ â ïåðâóþ 

î÷åðåäü þðèäè÷åñêèå ëèöà.  Ýòî 

ñâяçàíî ñ íûíåøíåé «ïåðåêðîéêîé» 

âñåãî ôèíàíñîâîãî ìèðà, êîòîðàя 

íå îáîøëà ñòîðîíîé è Êûðãûçñòàí. 

Âî ìíîãèõ áàíêàõ ñíèæàþòñя îáú-

åìû êðåäèòîâàíèя, è èõ äèëåðñêèå 

îòäåëû çàíяòû ïîèñêîì íîâûõ âîç-

ìîæíîñòåé èíâåñòèðîâàíèя, ïîìèìî 

îïåðàöèé íà âàëþòíîì ðûíêå. Òàê, 

ïî ïîðó÷åíèþ îäíîãî èç íàøèõ êîð-

ïîðàòèâíûõ êëèåíòîâ ìû ïðèîáðåëè 

êðóïíûå ïàêåòû åâðîîáëèãàöèé ñ 

In May 2009, MGN Capital launched 

a new service for individuals and 

legal entities of the Kyrgyz Republic 

– an online trading platform which 

provides users with a real-time on-

line access to the key international 

exchanges. 

 The ability to access international 

financial instruments remains quite 

relevant, as the domestic market is 

still strictly limited in its choices of 

investment instruments. It is true 

that, the Kyrgyz stock market is 

progressing in its development. Thus, 

in 2008 the number of transactions 

made at the Kyrgyz Stock Exchanges, 

(KSE), increased by 12%, and trad-

ing volume grew by 38%. However, 

the qualitative analysis of trades 

shows that the majority of transac-

tions are of a registration nature. 

The primary market of corporate 

securities, where companies raise 

financial resources, still makes up less 

than one quarter of the total stock 

market while 84% is attributed to 

THE FIRST ONLINE 
TRADING PLATFORMS 
ARE INTRODUCED 
AT THE KYRGYZ BROKERAGE 
SERVICES MARKET  

Yulia Massenkoffa, 
Head of MGN Capital’s Broker 
& Dealer Department

the non-listing sector. This indicates 

that the market is not yet fulfilling 

its main purpose of transforming 

savings into investments. 

The lack of diversification – in both 

asset class and currency – is still 

the main problem of our market. 

Besides, the history of the Kyrgyz 

stock market is too short, and local 

companies are often mistrusted by 

potential domestic investors. Most 

joint stock companies in our country 

are not rated in any way. Regis-

tration of a company on the KSE 

or Central Asian Stock Exchange, 

(CASE), is practically the only crite-

rion of its publicity. Because of this 

uncertainty investors traditionally 

prefer to invest in real estate and 

other property, their own business 

or even keeping of savings at home. 

Even bank deposit accounts that 

were common in the Soviet era 

are not an exception to this: they 

account for only 38% of all funds 

held by the people of the Kyrgyz 

Republic. However, along with be-

ing wary of domestic issuers, local 

investors are showing interest in 

foreign securities.  

At present, the opportunities to 

purchase foreign securities and de-

rivatives mainly attracts the interest 

of legal entities. This is attributed 

to the current “remapping” of the 

entire financial world that has af-

fected Kyrgyzstan as well. Many 

banks report decreasing lending, 

their securities dealing departments 
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äîõîäíîñòüþ ê ïîãàøåíèþ îò 30% 

äî 50%. Äëя äðóãîãî êëèåíòà ìû 

êóïèëè àêöèè «Öåíòåððû Ãîëä» íà 

Òîðîíòñêîé ôîíäîâîé áèðæå, íà 

ïðîäàæå êîòîðûõ îí çàðàáîòàë 

ïðèìåðíî  45% îò âëîæåííîãî 

íà÷àëüíîãî êàïèòàëà.

Òåïåðü æå êàæäûé êëèåíò, îðè-

åíòèðîâàííûé íà èíâåñòèðîâàíèå 

ñâîèõ äåíåã â íàäåæíûå èíñòðó-

ìåíòû, áóäü òî þðèäè÷åñêîå èëè 

ôèçè÷åñêîå ëèöî, ìîæåò îòêðûòü 

ñ÷åò â MGN Capital, îáåñïå÷èâàþùèé 

äîñòóï ê âåäóùèì ìåæäóíàðîäíûì 

áèðæàì. Ìèíèìàëüíûé äåïîçèò äëя 

îòêðûòèя ñ÷åòà ñîñòàâëяåò $10 000, 

îäíàêî ýòî íå âñòóïèòåëüíûé âçíîñ, 

à èìåííî äåïîçèò, ò.å. òà ñóììà, íà 

êîòîðóþ ìîæíî áóäåò ïðèîáðåñòè 

öåííûå áóìàãè.

Ïðîãðàììà ïîçâîëяåò èíâåñòî-

ðó íåïîñðåäñòâåííî îòñëåæèâàòü 

âñå èçìåíåíèя, ïðîèñõîäяùèå íà 

îñíîâíûõ áèðæåâûõ ïëîùàäêàõ, 

ñëåäèòü çà íîâîñòяìè îá ýìèòåíòå, 

òðåíäàìè, ïðîâîäèòü òåõíè÷åñêèé è 

ôóíäàìåíòàëüíûé àíàëèç ïî öåííûì 

áóìàãàì ýìèòåíòà. Ñèñòåìà õîðîøà 

ïðåæäå âñåãî òåì, ÷òî ðàñêðûâàåò âñþ 

«ïîäíîãîòíóþ» êîìïàíèè-ýìèòåíòà: 

èñòîðèþ ðåéòèíãîâ è êîòèðîâîê, âñþ 

ôèíàíñîâóþ îò÷åòíîñòü, ñâåäåíèя î 

êîðïîðàòèâíîì óïðàâëåíèè – âïëîòü 

äî òîãî, êàêîé äîëåé àêöèé âëàäååò 

ðóêîâîäñòâî êîìïàíèè, íîâîñòè îá 

ýìèòåíòå.  

Ïîëíàя è îáúåêòèâíàя èíôîðìàöèя 

äàåò ÷åëîâåêó âîçìîæíîñòü ïðèíяòü 

ðåøåíèå î ïîêóïêå öåííûõ áóìàã 

îáäóìàííî, íå ðóêîâîäñòâóяñü 

òàêèìè ïîíяòèяìè, êàê  áðåíä èëè 

èçâåñòíîñòü.

Òðåéäèíãîâàя ïëàòôîðìà òàêæå 

ïîçâîëяåò êëèåíòàì ñàìîñòîяòåëüíî 

îñóùåñòâëяòü ïîèñê è ïîêóïêó íàèáî-

ëåå ïîäõîäяùèõ öåííûõ áóìàã. 

Ñòðàòåãèè ïðè ýòîì ìîãóò áûòü 

ñàìûìè ðàçíûìè. Ñàìîå, ïîæàëóé, 

áàíàëüíîå – ïðîñòî ñêóïàòü öåí-

íûå áóìàãè «ãîëóáûõ ôèøåê» èëè 

âêëàäûâàòü â îáëèãàöèè ñ âûñîêèì 

èíâåñòèöèîííûì ðåéòèíãîì. Îäíàêî 

ïðè âíèìàòåëüíîì èçó÷åíèè âñåõ 

õàðàêòåðèñòèê öåííûõ áóìàã èí-

âåñòîð ìîæåò ïîäîáðàòü íàèáîëåå 

ïðèåìëåìóþ ïî ðèñêó è äîõîäíîñòè 

êîìáèíàöèþ èíñòðóìåíòîâ. Òåì æå 

êëèåíòàì, êòî íå äîâåðяåò ñîáñòâåí-

íîìó îïûòó è áîèòñя îøèáèòüñя, 

ìîæíî îáðàòèòüñя â êîìïàíèè, 

ïðîôåññèîíàëüíî çàíèìàþùèåñя 

èññëåäîâàíèяìè ðûíêà è óïðàâëå-

íèåì àêòèâàìè. Ïåðâûå ñïðîãíî-

çèðóþò ñïðàâåäëèâóþ öåíó àêöèè 

è ïðåäñòàâяò ñâîè ðåêîìåíäàöèè 

ïî ïîêóïêå èëè ïðîäàæå. Âòîðûå, 

èñõîäя èç îæèäàíèé êëèåíòà î ðèñêå 

è äîõîäíîñòè, ñîñòàâяò èíäèâèäó-

àëüíûé èíâåñòèöèîííûé ïîðòôåëü 

– îò óëüòðàêîíñåðâàòèâíîãî äî ìàê-

ñèìàëüíî àãðåññèâíîãî. 

Ñïåöèôèêà êîìïàíèé, âõîäяùèõ 

â ãðóïïó MGN, çàêëþ÷àåòñя êàê ðàç 

â ñèíòåçå âñåõ òðåõ íàïðàâëåíèé. 

Îòäåë ãëîáàëüíûõ èññëåäîâàíèé è 

îòäåë êîðïîðàòèâíûõ ôèíàíñîâ MGN 

Capital ïðåäîñòàâëяþò èññëåäîâàíèя 

ïóáëè÷íûõ êîìïàíèé è îòäåëüíûõ 

ñåêòîðîâ ýêîíîìèêè, èíòåðåñóþùèõ 

êëèåíòà. MGN Asset Management ðàç-

ðàáàòûâàåò ñòðóêòóðó èíâåñòèöè-

îííûõ âëîæåíèé, äèâåðñèôèöèðóя 

èõ ïî âèäó öåííûõ áóìàã, âàëþòå, 

îòðàñëè è ðåãèîíó. È, íàêîíåö, îòäåë 

áðîêåðñêèõ è äèëåðñêèõ îïåðàöèé 

MGN Capital ïðèîáðåòåò èõ.

Ïî âñåì îïåðàöèяì, ïðîâåäåí-

íûì ñ òðåéäèíãîâîé ïëàòôîðìû 

ëèáî ñàìèì êëèåíòîì, ëèáî, ïî 

åãî ïîðó÷åíèþ,  òðåéäåðàìè MGN 

Capital, êëèåíò èìååò âîçìîæíîñòü 

ïðîñìàòðèâàòü åæåäíåâíûå, åæå-

ìåñя÷íûå êâàðòàëüíûå è ãîäîâûå 

îò÷åòû, a òàêæå îò÷åòû çà çàäàííûé 

ïåðèîä âðåìåíè, â êîòîðûõ ïîêàçà-

íî, ñêîëüêî ó íåãî äåíåã íà ñ÷åòó, 

ñêîëüêî öåííûõ áóìàã, êàêèå ñäåëêè 

áûëè ïðîâåäåíû çà ïåðèîä, äîõîä 

îò èíâåñòèöèé è ò.ä. 

Íàøà îíëàéí-òðåéäèíãîâàя ïëàòôîð-

ìà ðàñøèðяåò âîçìîæíîñòè èíâåñòîðîâ 

â äåñяòêè ðàç. Ëþáîé êûðãûçñòàíåö 

ìîæåò â òå÷åíèå ñ÷èòàííûõ ÷àñîâ 

ñòàòü îáëàäàòåëåì àêöèé  Intel, 

Google èëè Apple, è ýòî íàãëяäíåå 

âñåãî äåìîíñòðèðóåò ïðîöåññ èí-

òåãðàöèè íàøåé ñòðàíû â ìèðîâîå 

ýêîíîìè÷åñêîå ñîîáùåñòâî.

are looking into new investment 

opportunities besides foreign ex-

change transactions. Thus recently, 

on behalf of one of our corporate 

clients we have acquired large stakes 

of Eurobonds with 30% to 50% yield 

to maturity. Another client of our 

company, for whom Centerra Gold 

shares were purchased on the Toronto 

Stock Exchange, was able to make 

a profit of approximately 45% of 

the initial investment upon selling 

the shares. 

Now every client – be it a single 

person or an enterprise – that fo-

cuses on investing their funds in 

reliable instruments can open an 

account with MGN Capital, which 

would provide this client with access 

to leading international exchanges. 

The minimum deposit for the ac-

count is set at $10,000, which is 

not an enrollment/admission fee, 

but actual funds that can be used 

to purchase securities. 

The program allows investors to 

personally track all changes on Ex-

changes, monitor news from issuers, 

follow trends, perform technical and 

fundamental analysis of an issuer’s 

securities. The advantage of the 

system is that it makes the issuing 

company’s data public and trans-

parent, by showing the historical 

record of ratings and quotes, financial 

reports in its entirety, corporate 

governance information, issuer’s 

news, even the shares owned by 

the company’s management.  

Objective and comprehensive 

information allows a person to 

make an informed decision regard-

ing purchasing securities without 

having to rely on the issuer’s brand 

or reputation. 

The trading platform allows cli-

ents to independently search for 

and acquire the most appropriate 

securities.  

 The strategies here can be very 

different. The most common one 

is whether to buy “blue chip” se-

curities or invest in high invest-

ment-grade bonds. However, upon 

scrutinizing all the characteristics 

of available securities the inves-

tors can select a combination of 

instruments that is tailored to their 

risk/return preferences. Those cli-

ents that do not wish to rely on 

themselves and are afraid of mak-

ing the wrong move can turn for 

assistance to professional market 

research and asset management 

firms. The former will develop a 

forecast of the fair share price and 

provide buy/sell recommendations. 

The latter will compile a personal-

ized investment portfolio – ranging 

from ultra-conservative to highly 

aggressive – based on the client’s 

risk/return expectations. 

The MGN Group companies focus 

on a combination of those three 

lines of activity. Our Global Re-

search Department and Corporate 

Finance Department produce re-

search reports on public companies 

and separate sectors of economy 

that are of client’s interests. MGN 

Asset Management develops the 

investment portfolio diversifying 

investments by types of securities, 

currency, industry and region. Then, 

ultimately, MGN Capital’s Broker and 

Dealer Transactions Department 

acquires them.

In regard to all the transactions 

made by clients, or by MGN Capital 

traders on their behalf, via the trad-

ing platform the clients are supplied 

with daily, monthly, quarterly, and 

yearly reports or reports for the 

period of time specified by client. 

The reports provide our clients 

with data on the balances of their 

accounts, securities, summary of 

transactions for the period, return 

on investment, etc. 

Our online trading platform tre-

mendously expands the scope of 

investors’ capabilities.  The fact that 

any person in Kyrgyzstan can be-

come an owner of Intel, Google or 

Apple stock in a matter of hours is 

the most evident demonstration of 

this country’s integration into the 

global economic community.  
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èíòåðâüþ interview IBC welcomes new members
Ìû ðàäû ïðèâåòñòâîâàòü íîâûõ ÷ëåíîâ ÌÄÑ
Ïðèñîåäèíÿéòåñü ê ÌÄÑ  Join IBC
Ñâÿæèòåñü ñ Àñûë Àëûìáàåâîé 

Ñontact Asyl Alymbaeva 

tel: 0 312 680920 / 681649

ibñ@ibc.kg    www.ibc.kg 

Connectpro LTD provides professional consulting services. 

Address: 3, Eskbank Ter., 

Dalkeith, EH22 3DE, 

Scotland, UK

Tel: 772-570814 

Email: connectpro@connectpro.net  

ÎñÎÎ «Flexi Communications» - àãåíòñòâî èíòåãðèðîâàííûõ êîììó-

íèêàöèé, ïðåäîñòàâëяþùåå ìåñòíûì è çàðóáåæíûì êîìïàíèяì â 

Êûðãûçñòàíå è Öåíòðàëüíîé Àçèè óñëóãè â ñôåðå êîðïîðàòèâíî-

ôèíàíñîâûõ êîììóíèêàöèé, ìàðêåòèíãà, âçàèìîäåéñòâèя ñ ðåãóëя-

òîðàìè ðûíêà è îðãàíèçàöèè ñïåöèàëüíûõ ìåðîïðèяòèé. 

Àäðåñ: 720040, Êûðãûçñêàя Ðåñïóáëèêà 

Ã. Áèøêåê, óë. Ðàççàêîâà, 32  

Òåë: 312–900144

Ôàêñ: 312–621384

Email: office@flexicommunications.com

Web: www.flexicommunications.com 

Flex Communications LLC is an agency of integrated communications 

that provides services to local and foreign companies in Kyrgyzstan 

and Central Asia in the field of corporate and financial communications, 

marketing, public relations with business regulation institutions as well 

as organizes special events. 

Address: 32, Razzakova Street

Bishkek, 720040, Kyrgyz Republic

Tel: 312-900144

Fax: 312–621384

Email: office@flexicommunications.com

Web: www.flexicommunications.com 

ÎñÎÎ «Áðèòàíñêî-êûðãûçñêàя èíâåñòèöèîííàя êîðïîðàöèя» -  ñïå-

öèàëèçèðóåòñя íà ïðèâëå÷åíèè èíâåñòèöèé â Êûðãûçñêóþ Ðåñïóá-

ëèêó, óñòàíàâëèâàя ñâяçü ìåæäó èíîñòðàííûìè ÷àñòíûìè êîìïà-

íèяìè è èíñòèòóöèîíàëüíûìè èíâåñòîðàì ñ ìåñòíûìè ïðîåêòàìè è 

êîìïàíèяìè.

Àäðåñ: 720040, Êûðãûçñêàя Ðåñïóáëèêà

ã. Áèøêåê, ïð. Ýðêèíäèê, 66 

Òåë: 543-141741

Âåá-ñàéò: goransumkoski@yahoo.com      

British Kyrgyz Investment Corporation LLC – specializes in channeling 

investment in the Kyrgyz Republic by linking foreign private and 

institutional investors with local projects and companies. 

Address: 66, Erkindik Blvd, 

Bishkek, 720040  

Kyrgyz Repbulic  

Tel: 543-141741

Email: goransumkoski@yahoo.com      

Connectpro LTD - ïðåäîñòàâëяåò êîíñàëòèíãîâûå óñëóãè. 

Àäðåñ: 3, Ýñêáàíê Òåð., 

Äàëêèò, EH22 3DE, 

Øîòëàíäèя, Âåëèêîáðèòàíèя

Òåë: 772-570814 

Email: connectpro@connectpro.net  



31IIn n 1, 20101, 2010

íàì ïèøóò... in mail 

Íåñìîòðя íà íåáîëüøîé îïûò èëè åãî îòñóòñòâèå, ìíîãèå ÷ëåíû ÌÄÑ  

ïðèíяëè ó÷àñòèå â òóðíèðå, êîòîðûé ïðîøåë â ãîëüô-êëóáå «Êëåíîâûé 

ëèñò». Ñðåäè ó÷àñòíèêîâ áûëè ðóêîâîäèòåëè êðóïíåéøèõ êîìïàíèé è 

áàíêîâ, ïðåäñòàâèòåëè ìàëîãî è ñðåäíåãî áèçíåñà ñòîëèöû, ïðåäñòà-

âèòåëè ïîñîëüñòâ è ìåæäóíàðîäíûõ îðãàíèçàöèé.

«Ìíîãî èäåé è áóäóùèõ ïðîåêòîâ áûëî îáñóæäåíî âî âðåìя òóðíèðà è 

ïîñëåäîâàâøåãî çà íèì ïðèåìà», - ñêàçàë Êåíæè Íàêàçàâà, ãëàâà Ïðåäñòà-

âèòåëüñòâà Åâðîïåéñêîãî áàíêà ðåêîíñòðóêöèè è ðàçâèòèя â Áèøêåêå.

Ïåðâîå ìåñòî çàíяëà êîìàíäà Ýäà Ìàéëçà, õîçяèíà ãîëüô-êëóáà, âòîðîå 

-  ó êîìàíäû ìèñòåðà Ñîíãà, ïðåçèäåíòà êîìïàíèè «Bum-Seo Airline». 

Êîìàíäà Êåíæè Íàêàçàâà áûëà òðåòüåé â òóðíèðå. 

ÏÅÐÂÛÉ ÃÎËÜÔ-ÒÓÐÍÈÐ ÌÄÑ 

Despite little experience or lack thereof, many IBC members partici-

pated in the First IBC Golf Tournament, held at the Maple Leaf Golf Club. 

Among the participants were the heads of major companies and banks, 

representatives of small and medium businesses, representatives of 

embassies and international organizations. 

“Many ideas and possible future projects were discussed both on the 

golf course and at the reception which followed the event,” said Kenji 

Nakazawa, head of Head of the EBRD Bishkek Resident Office.

The first place went to the team of Ed Miles, the master of the golf 

club, and the second place went to the team of Mr. Song, president of 

Bum-Seo Airline. The team of Kenji Nakazawa won the third place. 

FIRST IBC GOLF TOURNAMENT 
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 in mail  íàì ïèøóò...

Ñòàòüè, îïóáëèêîâàííûå â  æóðíàëå ÌÄÑ «Êàäðû 

äëя áèçíåñà», я âûñîêî öåíþ, è â ÷àñòíîñòè ñòàòüè î 

ïðîôåññèîíàëüíî-òåõíè÷åñêîì îáðàçîâàíèè è îáó-

÷åíèè (ÏÒÎ). 

Íàø ïðîåêò âûïîëíяåòñя GTZ îò èìåíè Ôåäåðàëü-

íîãî ìèíèñòåðñòâà ýêîíîìè÷åñêîãî ñîòðóäíè÷åñòâà 

è ðàçâèòèя Ãåðìàíèè ñ ìàðòà 2009 ãîäà è áóäåò ïðî-

äîëæàòüñя äî ìàя 2013. 

Îñíîâíûå íàïðàâëåíèя íàøåé äåяòåëüíîñòè: èíôîðìà-

öèîííàя ñèñòåìà ðûíêà òðóäà (óëó÷øåíèå ñâяçè ìåæäó 

èùóùèìè ðàáîòó è ðàáîòîäàòåëяìè); ñåðòèôèêàöèя 

ó÷àùèõñя ÏÒÎ (èòîãîâàя àòòåñòàöèя ó÷àùèõñя øêîë ÏÒÎ 

ïðè àêòèâíîì ó÷àñòèè êîìïàíèé); àêêðåäèòàöèя ó÷ðåæ-

äåíèé è ïðîãðàìì ÏÒÎ (óëó÷øåíèå èõ êà÷åñòâà). 

Ó÷àñòèå áèçíåñ-ñåêòîðà Êûðãûçñòàíà î÷åíü âàæíî â 

ýòèõ îáëàñòяõ òåõíè÷åñêîãî ñîòðóäíè÷åñòâà. 

Èññëåäîâàíèå ÌÄÑ ñâèäåòåëüñòâóåò î âàæíîñòü “íàëè÷èя êâàëèôè-

öèðîâàííûõ êàäðîâ ïðè ïëàíèðîâàíèè èíâåñòèöèé”, â ýòîé ñâяçè ÏÒÎ 

ñòàíîâèòñя îäíèì èç ãëàâíûõ âîïðîñîâ ïîâåñòêè äíя äëя áèçíåñà. Áîëåå 

òîãî, ýòî ñèãíàë äëя ðóêîâîäèòåëåé ãîñóäàðñòâåííîãî è ÷àñòíîãî ñåêòîðà: 

ïîâûøåíèå êà÷åñòâà ïðîôåññèîíàëüíîãî îáðàçîâàíèå - îáùàя çàáîòà 

äëя âñåé ñòðàíû. Ñëåäîâàòåëüíî, íåîáõîäèìî óêðåïèòü è ïðèâåñòè â 

äåéñòâèå ñîâìåñòíûå ñòðàòåãèè ïî ÏÒÎ. 

Ñîâìåñòíûå ðåøåíèя è äåéñòâèя ïî ïîâûøåíèþ êà÷åñòâà ÏÒÎ ìîãóò 

áûòü âûïîëíåíû ïî ñëåäóþùèì íàïðàâëåíèяì: 

• äåòàëüíîå îïðåäåëåíèå ñïðîñà íà îáðàçîâàíèå (êà÷åñòâî è êîëè-

÷åñòâî); 

• ââåäåíèå ñòàíäàðòîâ ÏÒÎ; ñåðòèôèêàöèя ó÷àùèõñя; 

• àêêðåäèòàöèя ó÷ðåæäåíèé è ïðîãðàìì ÏÒÎ è âîçìîæíîñòåé äëя õîðîøî 

ñòðóêòóðèðîâàííîãî êîðïîðàòèâíîãî òðåíèíãà äëя ó÷àùèõñя ÏÒÎ. 

ÏÐÎÔÅÑÑÈÎÍÀËÜÍÎ-
ÒÅÕÍÈ×ÅÑÊÎÅ ÎÁÐÀÇÎÂÀÍÈÅ 
È ÏÎÄÃÎÒÎÂÊÀ (ÏÒÎ) 
È ÐÛÍÎÊ ÒÐÓÄÀ 

Ïðåäûäóùèé íîìåð æóðíàëà áûë ïîñâÿùåí ïðî-

áëåìå êàäðîâ äëÿ áèçíåñà â Êûðãûçñòàíå. Äîêòîð 

Ãþíòåð Áëóìåíøòàéí, ðóêîâîäèòåëü ïðîåêòà ÃÒÖ 

«Ïðîôåññèîíàëüíî-òåõíè÷åñêîå îáðàçîâàíèå è ïîä-

ãîòîâêà (ÏÒÎ) è ðûíîê òðóäà», äåëèòñÿ ìíåíèåì 

ïî óëó÷øåíèþ ñèòóàöèè â ýòîé îáëàñòè.

I appreciate the articles by the IBC magazine on 

Human Resource for Business with respect to Voca-

tional Education and Training (VET) in particular.

Our project is under implementation since March 

2009 and will continue until May 2013 by GTZ on 

behalf of the German Federal Ministry for Economic 

Cooperation and Development.

The main areas of intervention are: Labor Market 

Information System (improve the matching between 

job seekers and employers); Certification of VET 

students (Final certification of VET school students 

with strong participation of companies); Accredita-

tion of VET institutions and programs (improving 

quality of VET institutions and program). 

The participation of the Kyrgyz business sector is 

essential in these areas of technical cooperation. 

IBC survey statistics point out the importance of the “availability of 

qualified personnel for planning investment”; in this regard the impor-

tance of VET is placed on the business agenda.  They are furthermore 

a clear signal for policy makers of the public and private sector to im-

prove the quality of VET delivery as a common interest.  Nevertheless 

joint strategies on VET and contributions from both sides need to be 

strengthened and set in action.

The main direction of joint decisions and activities with respect to 

quality on VET delivery could be through the following aspects:

• detailed definition of training demand (quality and quan-

tity), 

• VET standard setting; certification of students, 

• accreditation of VET institutions and programs and opportuni-

ties for well-structured in-company training for VET students. 

VOCATIONAL EDUCATION 
AND TRAINING (VET) 
& LABOR MARKET 
IN KYRGYZSTAN

The previous IN issue was dedicated to the 

development of human resources in Kyrgyzstan. 

Here is what the team leader of the GTZ Vocational 

Education and Training (VET) & Labor Market Program, 

Dr. Guenter Blumenstein, thinks of the situation in 

this sphere:

Àêêðåäèòàöèÿ
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ó÷àùèõñÿ

Ñåðòèôèêàöèÿ 
ó÷àùèõñÿ
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and Programs
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Frame of joint activities with respect to quality of VET delivery


